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CORE ANALYSIS 








Engineered Milestones 





CORE LABORATORIES, INC. 


8OoO 1 core STR € FT. DALLA SS, TEXAS 


ecoeein the life of an oil field 


The development and interpretation of basic 
formation data for immediate use in establish- 
ing degree of productivity, critical gas/oil and 
oil/water contacts, and other information vital 
to proper completion practices and engineered 
control over future production programs. 


RESERVOIR FLUID ANALYSIS 


The development of comprehensive fluid data 
for use in estimating the quantity of oil in 
place, the amount to be recovered, and the rec- 
ommendation of field procedures best suited to 
maintain an optimum balance between the 
reservoir’s ability and the operator’s desired 
income. 


ENGINEERING AND CONSULTING 


The technical and economical evaluation of 
reservoir history and predicted behavior, and 
the recommendation and supervision of pres- 
sure maintenance, water flooding, and unitiza- 
tion programs designed for maximum recovery 
under optimum financial conditions. 























DALLAS, HOUSTON, CORPUS CHRISTI, MIDLAND. ABILENE. SAN ANTONIO. TYLER. TULSA. 







FORT WORTH. WICHITA FALLS. SHERMAN, OKLAHOMA CITY, 


ARDMORE, BARTLESVILLE, PAMPA, ARKANSAS CITY. GREAT BEND. NEW ORLEANS. SHREVEPORT. HATTIESBURG, LAFAYETTE. DENVER. BAKERSFIELD. 
CASPER, BILLINGS, WORLAND, STERLING. EL DORADO. LUBBOCK, FARMINGTON. LOVINGTON. MONAHANS. SAN ANGELO: CALGARY, EOMONTON, REGINA. 








PORCELAIN ENAMEL SERVES 


THE OIL INDUS Te 


BEST! 





This beautiful Cities Service Station in 
Miami, Florida, features McAx sign let- 
ters and emblems of porcelain enamel 
and plastic indirectly illuminated with 
McAx luminous tubing. 








[And McAx serves many of the industry’s leaders with the best in Porcelain Enamel 
Signs and Letters, as well as Architectural Porcelain Enamel for service station facades. 
Among our customers are: 


ARKANSAS FUEL OIL CORP. MAGNOLIA PETROLEUM CO. 
ATLANTIC REFINING CO. ONYX REFINING COMPANY 
THE CALIFORNIA COMPANY ORANGE STATE OIL CO. 
THE CALIFORNIA OIL CO. PAN-AM SOUTHERN CORP. 
CITIES SERVICE OIL CO. PURE OIL COMPANY 
DELHI OIL CORPORATION SHAMROCK OIL & GAS CORP. 
GULF OIL CORPORATION SINCLAIR REFINING COMPANY 
HUDSON OIL COMPANY STANDARD OIL COMPANY OF CALIF. 
HUMBLE OIL & REFINING CO. STANDARD OIL COMPANY OF TEXAS 
LION OIL COMPANY THE TEXAS COMPANY 


MSMATH AX|LROD 


628 THIRD AVENUE DALLAS 10, TEXAS 


ENGINEERS, DESIGNERS and MANUFACTURERS of PORCELAIN ENAMEL, PLASTIC and NEON SIGNS 
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LOODLIGHTING of a half-century ago in front of one of the show-places 
F of Dallas during the “gas-light era” is shown in the above photograph 
taken prior to 1914 in front of the offices of the Dallas Gas Company at 1711-15 
Commerce. The profusion of gas-lights is more than matched by the sartorial 
splendor and dignified headgear of the motor mounted service men and collec- 
tors ready to speed off in all directions on company business. Almost a half- 
century before — and even prior to the “gas-light era” — the pioneer banking 
firm of Flippen, Adoue and Lobit was organized in 1878. In 1891 this private 
banking firm purchased the National Bank of Commerce and the merged 
institution was moved to its building at the corner of Elm and Poydras. J. B. 
Adoue became president of this bank, and records show that in 1892 its de- 
posits were $126,000; its earned surplus was $10,000 and its undivided profits 
and reserves were $3,200. Under the same family management since 1891, the 
deposits of the National Bank of Commerce have grown to $15,384,248; its 
earned surplus to $350,000 and its undivided profits and reserves to $454,036. 
While the stockholders of the bank have been paid more than $900,000 in the 
form of cash dividends, its capital has remained the same. Today in its 77th 
year, and under the presidency of J. B. Adoue, Jr., son of the founder, the 
bank is located on the same site it occupied in 1880. 


Business Confidence Built on Years of Service 


Old firms like old friends demonstrate their worth by dependable service through 
long periods of prosperity and adversity. The Dallas business pioneers listed on 
this page have progressed with the city they have helped to build. Their long and 
successful operations point up to the economic power and stability of the com- 
munity. They are counted as “old friends” by thousands of satisfied customers 
in the Dallas Southwest. 
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SAFEKEEPING .¢. another reason why 
it pays YOU to do business with the 


FiRST IN DALLAS 


A First National safe deposit box is a small investment. Yet how it pays off 

in security and peace of mind! Bonds, jewelry, tax receipts, irreplaceable papers and 
objects of all kinds... keep them in a First National safe deposit box, 

and no one, nothing, can touch them except you. 


But the absolute security of our Safekeeping Department is not all that makes your 
investment worthwhile. For we offer you a completely modernized department as well. 
Privacy in booths and sound-proofed conference rooms. Comfort in the furnishings, 

in the fresh conditioned air. And beauty such as you’ll see in few banks anywhere. 


Come in and see First National’s idea of Safekeeping. We believe you’ll find 
it’s your idea, too. Entrust your valuables to our care, and you keep the key. And share in 
the prestige of doing business with the First National Bank in Dallas. 


Wherever you go... folks know the First in Dallas 
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The Golden Years 


AsicniFicant milepost in 
the economic development of Texas 
will be reached on August 8, for on 
that date exactly 50 years ago, in the 
small community of Victoria near the 
coast, an organization was formed for the 
ambitious purpose of 
bringing about the 
construction of an in- 
land canal all the 
way from the Missis- 
sippi to the Rio 
Grande. That organ- 
ization was the In- 
tracoastal Canal 
Association of Louis- 
iana and Texas, and 
from that humble be- 
ginning, in a remote and virtual wilder- 
ness, eventually emerged the Gulf 
Intracoastal Waterway, a transportation 
phenomenon which is today the most re- 
markable artery of commerce in America. 

The call for “a representative conven- 
tion” which emanated from Victoria in 
the summer of 1905, inviting leading citi- 
zens of Louisiana and Texas to foregather 
there on August 8, declared such a canal 
to be “a necessary adjunct to the rapid 
development of the greatest country in the 
world,” and further avowed: “This canal 
will give all the section of country ad- 
jacent to same the advantage of direct 
communication by water with all our deep 
water ports, and in addition thereto will 
extend the same advantages to the tribu- 
taries of the canal (in Texas) . . . and 
all the rivers and bayous in Louisiana, and 
also the great Mississippi River and all 
its tributaries, which spread over the coun- 
try like a great hand laid over the face of 
the United States.” 

Newspaper accounts of that unique 
convention disclose that some 200 en- 
thusiastic delegates attended, despite the 
fact that the expected Louisiana contin- 
gent was quarantined at home because of 
a yellow fever epidemic, and the oratory 
was reported as on a grandiose scale. The 
business at hand was dispatched with a 
flourish, with an organization perfected 
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and objectives clearly defined. Thereupon 
“lavish hospitality was dispensed, and the 
presence of many beautifully gowned 
ladies added eclat to the occasion.” Thus 
the Intracoastal Canal Association was 
born, and under its auspices, in the distant 
years to come, the Gulf Intracoastal Wa- 
terway came into existence, and grew to 
maturity as a veritable giant in the nation’s 
transportation system, a busy “salt water 
highway” extending more than a 1,000 
miles from Florida to Mexico. 

When members of the association re- 
turn to Victoria on August 8 of this year 
to commemorate a Golden Anniversary, 
they will have reason to marvel at the 
metamorphosis which has taken place 
during these “golden years on the Golden 
Coast.” The virtual wilderness of 50 years 
ago has been transformed into the most 
rapidly growing petroleum and chemical 
empire in the world, and a major factor 
in that transformation has been the In- 
tracoastal Canal. It is significant that 
when the waterway was first authorized 
by Congress, it was officially estimated 
that it would ultimately develop approxi- 
mately 5,000,000 tons of commerce a 
year; but today the Gulf Intracoastal 
Waterway is transporting more than 40,- 
000,000 tons a year—more than the 
Panama Canal — and it moves that ton- 
age an astonishing total of 7,500,000,000 
ton miles a year. 

What all this means to Dallas — and 
to a Trinity watershed abounding in 
wealth and replete with promise — is 
clearly apparent. For there is a significant 
relationship between the accomplishments 
of the Gulf Intracoastal Waterway and 
the opportunities which await realization 
in Trinity River navigation. The projects 
are remarkably similar, from the stand- 
points of both engineering feasibility and 
economic justification, and there can be 
no reasonable doubt that what the Intra- 
coastal Canal has accomplished for the 
Gulf Coast a navigable Trinity can 
achieve for a vast area of the Texas hin- 
terlands. 

Indeed, considering the primitive con- 


ditions which existed on the Texas coast 
50 years ago when the Gulf Intracoastal 
Waterway was first conceived, the outlook 
for Trinity navigation is considerably 
brighter by comparison. The population 
of Dallas alone today, for instance, is more 
than double what the population of all 
the 18 counties contiguous to the Intra- 
coastal Canal was at that time; and the 
vast wealth of the Trinity valley is cer- 
tainly more in evidence today that what 
could have been envisaged in the coastal 
wilderness near the turn of the century. 
The rewards are more measurable today, 
and the goals less distant now, than what 
movement confronted half a century ago. 
movement confronted half a century ago. 

It is worth noting, too, in evaluating 
the benefits to be realized from Trinity 
navigation, that there is an important dis- 
tinction between a port and a waterway. 
Although a port city benefits greatly from 
water transportation, industrial growth in 
such a city is often heavily concentrated 
in a rather congested area; but a water- 
way such as the Intracoastal Canal, where 
the same dimensions of depth and width 
exist everywhere along a 1,000-mile route, 
can disperse industrial development and 
thus spread economic benefits propor- 
tionately along an entire system. Such will 
be the case when the Trinity is canalized. 
Although the major cities of Fort Worth 
and Dallas in the upper reaches of the 
river, and Houston and Galveston near 





The Intracoastal Canal: What 
the story of its success means to 
the future of the Trinity. 





the mouth, will benefit from navigation, 
the principal beneficiaries will be the 
many smaller communities along the en- 
tire route of the waterway from the head- 
waters to the sea. 

Dallas and the Trinity valley thus have 
a kinship interest in the golden anniver- 
sary meeting of the Intracoastal Canal 
Association which will be held in Victoria 
on August 8. For that association, with 
its main channel completed and in thriv- 
ing operation, is now devoting much of its 
energies to the development of tributary 
streams, to extend the benefits of low-cost 
water transportation inland, and foremost 
among such tributaries is the Trinity. Thus 
the advocates of Trinity canalization have 
a strong and loyal ally to the South, one 
whose story of success has rewritten the 
record books of American transportation, 
and is ready to write new chapters for the 
golden years ahead, 











totals a whopping $87,000,000 each year. 


That’s a pretty healthy slice of the city’s 


1954 total payroll of $1,115,434,080. 
Every Dallas grocery store shares in the 


$29,000,000 a year these oil and gas em- 
ployees spend for food, and each clothing 


merchant receives a portion of the $11,- 


120,000 spent by oil and gas workers for 


clothing each year. 

Another big share, over $10,000,000, 
is spent for housing. Yet few businessmen 
would guess that one out of every twelve 
of his customers is an “oilman.” Even in 
Texas we don’t ordinarily claim that many 
oilmen. 

Who are these people? 

They are machinists in an oil field 
equipment plant, or proofreaders for a 
petroleum magazine, or secretaries in an 
oil company office, or maybe one is the 
man who reads your gas meter every 
month, or he could be the busy service 
station attendant who fills your gas tank 
at the corner gasoline station. They are 
chemists in petroleum research labs, or 
geologists or salesmen or royalty dealers 
... and even bankers, for Dallas is world 
famous as a center of oil industry finance. 

Dallas’ oil industry fraternity is most 
energetic in all of its phases—majors and 
independents, suppliers, manufacturers, 
technical services, and research facilities 
and personnel in exploration, production, 
transmission and refining. And while Dal- 
las does not claim the designation of Oil 
Capital, it nevertheless deserves equal 
stature with other major oil centers of the 
Southwest. 

The city is the headquarters for the 
Texas Mid-Continent Oil and Gas Asso- 
ciation, the Production Division of the 
American Petroleum Institute, and for the 
American Association of Oil Well Drill- 
ing Contractors. The Petroleum Branch 
of the American Institute of Mining and 
Metallurgical Engineers (AIME) is also 
located in Dallas. The local Petroleum 
Engineers Club and the Dallas Geolog- 
ical Society are important facets of the 
petroleum field as is the headquarters of 
the Gulf Southwest District of the Oil In- 
dustry Information Committee (API) 
which covers six states. 

A number of leading oil and gas jour- 
nals are published locally. The Petroleum 
Engineer Publishing Company distributes 
five magazines from Dallas, the Petro- 
leum Engineer, Drilling & Producing, Re- 
fining & Petrochemical, Oil and Gas Pipe- 


One out of every twelve dollars 
taken in by Dallas businessmen stems 
from the city’s oil and gas industry. The 
petroleum field’s payroll in Dallas County 








lines and the American Gas Journal. In 
addition, Dallas is the home of the Petro- 
leum Engineer, Drilling, The Drilling Con- 
tractor, Rhinehart Oil News and Five Star 
Oil Reports. 

A recent survey by the Industrial De- 
partment of the Dallas Chamber of Com- 
merce indicated that the 1952-1953 Oil 
and Gas Directory listed 351 Dallas firms 
under oil operators, oil producers, oil 
properties, royalties and leases . . . not in- 
cluding major companies and their branch 
offices. The same survey showed 50 drill- 
ing contractors operating in Dallas. 

Among major oil companies, Dallas 
boasts the national headquarters of the 
vast Magnolia Oil Company, and branch 
offices of Sun Oil and Atlantic Refining. 

On the technical side, both Magnolia 
and Atlantic maintain research facilities 
in Dallas, and Sun Oil is now building a 
laboratory in nearby Richardson. Geo- 
physical Services, Inc., Core Laboratory, 
and Collins Radio are among local firms 
engaged in research and service. 

Contributing a great deal to Dallas’ bal- 
anced oil economy are oil well supply 
firms like Continental and Oil Well Sup- 
ply. In addition Dallas lays claim to lead- 
ership in oil field equipment manufactur- 
ing by virtue of the Dallas headquarters 
of the vast Dresser Industries. 

Of the nine affiliated Dresser Industries, 
two are located in Dallas. They are Ideco, 
which manufacturers oil and gas well 
drilling and servicing rigs, and Security 
Engineering Division, manufacturers of 
oil well drilling equipment such as rock 









bits, reamers, drill pipe stabilizers, etc. 


The other Dresser Industries, Clark, 
Dresser-Ideco, Dresser Manufacturing, 
Lane-Wells, Magcobar, Pacific and Roots- 
Conners are strung out from New York 
to California and produce everything from 
Gas Turbine Power Plants to drilling mud 
products. 

Other oil field equipment manufactur- 
ing firms in Dallas include: Varel, Lone 
Star Steel, Guiberson, Texas Instruments, 
Joy Manufacturing, American Meter, Vik- 
ing Pump, D & B Division of EMSCO, 
Fritz W. Glitsch and Sons and Otis Pres- 
sure Controls—to name only a few. 

Still other giants of the industry with 
Dallas headquarters are: Lone Star Gas, 
General American Oil, American Liberty 
Oil, Hunt Oil, Southern Union Gas, Re- 
public Natural Gas, Seaboard Oil’s U. S. 
and Canadian operations headquarters; 
U. S. headquarters for British American 
Oil Producing and Toronto Pipe Line 
Companies; DeGolyer and MacNaugh- 
ton; Westcoast Pipeline Company and Ok- — 
lahoma Contracting Company. 4 

Of course, two very important phases — 
of Dallas’ oil industry are represented by — 
retail and bulk sales of gasoline and oil. 
Among bulk stations, the largest is Hum- ~ 
ble’s Terminal at Irving. j 

The city’s retail service stations total | 
over 900, with nearly 4,000 employees” 
all told. These “gas stations” represent the — 
final link in the chain that begins with the — 
geologist and progresses through the 
roughneck, refiner, bulk salesman and~ 
dozens of others. 
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ACH YEAR TO DALLAS» 
USINESS ME New 2 


$87,000,000 


annual payroll 


7.8% of total 
annual payroll of 


$1,115,434,080 


“Based on percentages published 
by Bureau of Labor Statistics 


3,220,000* 


FOOD CLOTHING HOUSING UTILITIES HOUSE FURNISHINGS 
Here's where these oil dollars go.’ 
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Natural Gas Industry Grow 








Eicury-two years ago the 
growing young City of Dallas acquired 
its first gas manufacturing and distribu- 
tion system—designed to produce gas 
from coal and water for street and build- 
ing lighting. Today the natural gas indus- 
try in Dallas has kept pace with the 
growth of the city, providing natural gas 
service for more than 187,000 customers. 

Back in June, 1874, when the Dallas 
City Gas and Light Works began opera- 
tion, the company had signed up about 
200 customers. For the official turning 
on of the gas at the city “gas works,” 
civic leaders assembled in an area flood- 
lighted by the very gas the company 
manufactured. Gas was turned into 
wooden distribution mains, and a corps 
of specially: drilled workmen climbed 
ladders to light the street lamps. 

Thus began the reign of the lamplighter 
in Dallas. His chief implement was a 
“stick” with which he made his tour 
through the downtown district to turn on 
the gas lamps. He made a return trip at 
dawn to turn them off. The lamplighter’s 
reign has long since ended, however, and 
his antiquated methods have given way 
to the more modern natural gas service 
which Dallas has enjoyed since 1910. 


Today, homes, commercial and indus- 
trial establishments use gas for cooking, 
heating, water heating, refrigeration and 
air-conditioning. In addition, many indus- 
trial plants and manufacturing concerns 
apply natural gas for power and in proc- 
essing thousands of products—from fab- 
ricating a tiny bottle crown to “pickling” 
a gigantic steel beam. 

Back in 1874 when gas came to Dal- 
las, the young city was experiencing a 
“boom.” One census showed a population 
of 1,200 persons. The next one jumped 
the population to 7,500, and business was 
in an upswing. 

The next big step in the gas industry 
came on June 18, 1891, when the Dallas 
Gas and Fuel Company was incorporated. 
This new company succeeded to all rights 
and property of its predecessor. The 
greatest use of gas was still for illuminat- 
ing streets and buildings, although a few 
venturesome families possessed gas cook 
stoves. 

Still another step forward for the gas 
industry in Dallas came in June of 1905 
when the Dallas Gas Company was in- 
corporated. This firm was aggressive in 
promoting the use of gas for purposes 
other than lights, but with the manufac- 


PIPELINING is only one of the three functions of the Dallas-based Lone Star Gas Company. Also 
engaged in production and distribution, the company serves a large area in Texas and Southern 
Oklahoma in addition to serving as Dallas’ natural gas public utility. 
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tured gas the company used, the cost of 
heating with gas was practically prohibi- 
tive for Dallas residents. 

Promoting the use of the gas range, 
another project of the Dallas Gas Com- 
pany, saw the vague beginning of the 
modern home service department now 
operated by the gas company in Dallas. 
Housewives were afraid that the gas 
stoves would explode and were sure that 
the gas appliance would not cook nearly 
as well as the wood-burning stoves they 
were used to. 

A young housewife offered herself as a 
guinea pig to show other women that the 
stoves would not explode. She demon- 
strated each appliance for about a week, 
but such conclusive proof was still not 
enough for many housewives, who re- 
quested that the gas company take back 
the gas stoves and re-install their old 
wood-burning stoves. Those stoves were 
a far cry from the modern gas stoves of 
today, universally accepted as excellent 
cooking equipment. 

Progress was still continuing in the 
Dallas gas industry when, in 1909, a char- 
ter was granted by the State of Texas for 
the organization of the Lone Star Gas 
Company to bring natural gas to Dallas. 
A vast transition came to the Dallas gas 
business on April 29, 1910, when the 
Dallas Gas Company began the distribu- 
tion of natural gas, the “all purpose fuel.” 

From the beginning of natural gas serv- 
ice in Dallas, the name Lone Star Gas 
Company has been closely associated with 
the development of this fuel here and 
elsewhere. By acquisition of gas acreage 
and construction of the Petrolia pipeline, 
Lone Star became the Southwestern pio- 
neer in the long distance transmission of 
natural gas from fields to local distribu- 
tion systems. 

On March 1, 1927, Lone Star Gas 
acquired the Dallas Gas Company, but 
the local name was retained. In early 
1943, the Lone Star system was reorgan- 
ized, and the name of the Dallas Gas 
Company was dropped. The reorganiza- 
tion set up the present two companies, 
both headquartered in Dallas: the Lone 
Star Gas Company, both a pipeline and 
distribution company, and the Lone Star 
Producing Company, which produces gas 
in the field and delivers it to the pipeline 
company. 

The Dallas properties of Lone Star 
became known as the Dallas Division of 
Distribution. Today Dallas receives its 
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natural gas through lines drawing gas 
from Lone Star’s pipeline network. 

The growth of the natural gas industry 
in Dallas can be traced through the num- 
ber of users during past years. In 1910 
when natural gas was turned into the 
mains, the company was serving 8,743 
meters. The present meter total in the 
Dallas metropolitan area represents ap- 
proximately 187,000 customers. 

Natural gas is Dallas’ principal fuel. 
Lone Star has facilities to deliver up to 
321,000,000 cubic feet of gas every 24 
hours to customers in the Greater Dallas 
area alone. 

Although Lone Star is the distribution 
agency for natural gas in Dallas, several 
other major gas companies have their 
home offices here. Southern Union Gas 
Company, which produces, pipes and dis- 





DALLAS' FIRST supply of West Texas gas was 

officially turned on by Dallas Mayor Frank Wozen- 

craft on September 20, 1920. He turned the valve 

on a new 16-inch line from Ranger, while other 
city officials and dignitaries looked on. 


tributes natural gas, has its home office in 
Dallas. 

Other producers with offices here are 
the Aztec Oil Company, John S. Cain, 
Republic Natural Gas, and the Three 
States Natural Gas Company. Three 
major oil companies with offices here are 
also engaged in big gas production op- 
erations—Magnolia Petroleum Company, 
Sun Oil Company, and the Atlantic Re- 
fining Company. 

A unique organization with home of- 
fices in Dallas is the Wilcox Trend Gath- 
ering System, Inc., a subsidiary of the 
Texas Eastern Transmission Corporation. 
Wilcox transmits gas from the well to the 
pipe line. 


DALLAS e JULY, 1955 


FPC Regulates 
Gas Production 


by John Sidney Smith 
Sun Oil Company 


(Editor’s Note: Few people in the petroleum field in Dallas are as qualified to write on 
the Phillips Case as is John Sidney Smith. As Public Relations Representative of Sun 
Oil’s Production Department, he has lived very close to the case. Mr. Smith has spent 
several months in the nation’s capital working with the General Gas Committee on 
strategy to fight the Supreme Court Decision.) 


F OR the first time in the peacetime history of the United 
States, the sale of a basic commodity by a producer was placed under 
federal price regulation on June 7, 1954, by virtue of a split decision 
of the Supreme Court. 

That commodity was natural gas. The decision was in the Phillips 
Case (Phillips Petroleum Company vs. Wisconsin, et al). The court 
in effect ruled that the Federal government through its Federal Power 
Commisison has the right to control and regulate prices at which inde- 
pendent producers sell their natural gas to transmission companies 
which transport it across state lines. 

The decision threw the natural gas producing industry into a state 
of chaos. It also shocked many other thinking Americans who realized 
the full implication of the decision. After gas, which product would 
come under Federal control next? 

Almost by the time the Phillips decision was announced, a vigorous 
campaign was launched to correct the injustice it committed. Congress 
and the people were reminded that the gas industry consists of three 
separate and distinct segments—production, transportation, and distri- 
bution. The transporters and distributors are regulated as public utili- 
ties, but producers are about as far from the utility status as East is 
from West. 

On February 26, 1955, the President’s Cabinet Advisory Committee 
on Energy Supplies and Resources Policy recognized the problem 
formally. This committee pointed out that a utility status for producers 
could undermine our future supplies of gas by killing the incentive to 
explore for and develop new reserves for the interstate marekt. On the 
other hand it recommended that, in considering certification of new 
lines and applications for increased rates for interstate transmission 
companies, the Federal Power Commission should protect consumers 
by examining contracts to see if prices are competitively arrived at and 
represent the reasonable market field price. 

Immediately numerous bills were introduced in Congress to clarify 
the jurisdiction of the FPC over the natural gas industry and to resolve 
the many problems raised by the Supreme Court’s split decision. They 
ranged from complete exemption of producers to complete regulation. 
Hearings by congressional committees started back in March. Since 
then there have been thousands of pages and millions of words of 
testimony. 

Interstate and Foreign Commerce Committees of both houses now 
have passed almost identical bills. The Harris Bill in the House of 
Representatives and the Fulbright Bill in the Senate both call for 
exemption of producers of natural gas from regulation as public utili- 
ties, but at the same time provide for extra protection of consumers 
against excessive prices. The authors, Congressman Oren Harris and 
Senator J. W. Fulbright (both Democrats from Arkansas), each fol- 
lowed the major recommendations made by the President’s Cabinet 


Committee. (Continued on Page 80) 


1 








DALLAS 


PROSPECTS 


FOR 
URANIUM 


by Jim Stephenson 


| roe WILKINSON, clerk- 
stenographer at the Bureau of Mines, 
dropped into Cokesbury’s a few weeks 
ago and shelled out $7.50 of Uncle Sam’s 
cash for a copy of the Robert D. Nininger 
book, “Minerals for Atomic Energy.” 

“We did it in self-defense,” said Miss 
Wilkinson, “so we could answer some 
more of the questions about uranium.” 

Every week that goes by, the office 
gets hundreds of inquiries such as these: 

“Where’s the nearest government as- 
sayer?” 

“Where can I obtain a Geological Sur- 
vey map?” 

A lot of the answers can be found, the 
callers are told, in two booklets obtain- 
able by writing to the U. S. Government 
Printing Office in Washington, D. C. 
These are “Prospecting for Uranium” and 
“Prospecting With a Counter.” 

The Mines office is glad to give all the 
information it can, said its petroleum en- 
gineer, William C. Elliott, Jr. But he 
indicated, without bitterness, that some 
people really expect a little too much of 
their public servants. For example, this 
question—and he has had it put to him 
by more than one prospective prospector: 

“Do you know who might have the 
money to back me?” 

This is but one manifestation of the 
keen interest in uranium which has 
gripped Dallas in recent months—reach- 
ing fever pitch when the public reads of 
such things as the $4,000,000 sale of 26 
old Texas Mining Company claims in 
Utah by Dallas prospector Walter Kas- 
sell—and all adding up to a sizable chunk 
of money in circulation. 

Mr. Kassell, like Texan Charles A. 
Steen, the Uranium King, has warned 
those with a radioactive gleam in their 
eye that “you have to work for it,” add- 
ing, “if it were easy to get, everyone could 
go out and pick it up off the ground.” 

Mr. Steen, on a recent visit to Dallas, 
observed that “the ones making the most 


money out of the uranium boom are the 
makers of Geiger counters.” Actually, 
Mr. Steen was not quite accurate about 
this, but then the remarkable experience 
of Comanche County Dairy Farmer Jesse 
F. Reese, whose radioactive dirt has at- 
tracted hundreds of persons with aches 
and pains, had not yet come to light. 

One Dallas firm doing particularly well 
in the uranium business is Research, Inc., 
recently absorbed by the newly formed 
General Minerals Corporation. Offering 
a “package deal” for finding the precious 
ore, this enterprising firm has blazed a 
trail with service that includes practically 
everything—a suggestion of the area for 
investigation, equipment to do the work, 
and a scientific actual performance of 
the job of uranium-hunting. An individ- 
ual, or a syndicate, need have only the 
money to foot the bill. And according to 
President Thomas R. Shugart, many per- 
sons and groups have come forward and 
this new phase of the business of Re- 
search, Inc., has been highly profitable. 
Mr. Shugart added that hundreds of 
uranium properties have been uncovered 
by his firm for customers so far. 

General Minerals Corporation, headed 
by S. Y. Guthrie, was set up to engage 
in exploration, development and process- 
ing of uranium and will operate Research, 
Inc., as a wholly-owned subsidiary. Re- 
search, Inc., which recently did develop- 
ment work for the Atomic Energy Com- 
mission, operates analytical and elec- 
tronic laboratories at 1511 Levee Street. 
General Minerals, which also acquired oil 
producing properties, uranium territory, 
aerial and ground crew equipment and 
mining gear, will use oil income for 
uranium exploration. 

Directors of General Minerals Corpo- 
ration are Mr. Guthrie, H. Neil Mallon, 
Everett DeGolyer, Thomas A. Knight, 
Malcolm E. Wilson, Sr., Al H. Meadows, 
and Gordon Simpson, all of Dallas; Ken- 
neth M. Willson of Carmel, California, 





and P. H. Freeney of Pierre, South Da- 
kota. Officers besides S. Y. Guthrie, presi- 
dent, are Mr. Shugart and Mr. Knight, 
vice president; Fred H. Connally, secre- 
tary-treasurer, and S. Y. Guthire, III, 
assistant secretary-treasurer. 

The Rocky Mountain Uranium Corpo- 
ration, headed by Critchell Parsons, 
actually is in production in the Utah 
Counties of Garfield and Emery. 

Organized in May of last year, Rocky 
Mountain has 2,103,860 shares of stock 
issued and outstanding, now selling 
around $0.75 to $1 a share. Other of- 
ficers are Gene H. Hewett, vice president 
and treasurer; Herman H. Lewis, vice 
president and field superintendent, and 
Clarence J. Spangler, secretary. Directors 
are Mr. Parsons, Mr. Hewett, Mr. Lewis, 
R. D. Hughes and Elmo R. Morgan. All 
except Mr. Morgan, of Salt Lake City, 
are of Dallas. 

Now actively carrying on explorations 
is the Sabre Uranium Corporation, a Dal- 
las-based company headed by Hugh M. 
Craigie of Grand Junction, Colorado. 
Sabre recently acquired approximately 
14,350 acres of additional properties in 
New Mexico’s McKinley County, sev- 
eral sections of which are located in the 
immediate vicinity of an important dis- 
covery made by the Dunn brothers of 
Dallas. A farm-out has been granted on 
one section, and Sabre is going ahead 
with exploration of the balance of this 
new holding. Other Sabre officials, who 
are directors also, are Vice Presidents 
Latham Leeds and Robert F. Thompson 
of Dailas, and Vice President and Secre- 
tary Charles C. Green, Jr. of Midland. 
Clyde E. Collins of Grand Junction is a 
vice president and other directors include 
Hugh Bradford and S. Y. Guthrie of Dal- 
las and Roy A. Hardy of Reno, Nevada. 

Several other Dallas-based uranium 
companies have stock on the market and 
others are forming, some of them offering 
shares of the “penny” variety. 

But a penny a share or $5,000 per scin- 
tillator—and they are available at that 
price if you're interested—uranium in 
Dallas is big, and booming, business. 
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REFUELING an Air Force training plane is one of the many ways 
petroleum products are used at Love Field. Southwest Airmotive gasses 
up all sizes and types of Air Force planes — including jets — under 
contract with the Armed Services Petroleum Purchasing Agency. 




































D ALLAS Love Field is one of the petroleum indus- 
try’s best customers in Dallas, with huge quantities of 
aviation gasoline and oil used each year to service the many 
types of aircraft handled at the Love Field facilities. 

Nearly 30,000,000 gallons of aviation gasoline and 
1,125,000 quarts of oil are consumed annually by the air- 
lines, private planes and other aviation services at the 
Dallas airport. 

A wide array of petroleum derivatives are also used in 
overhauling airplanes and engines and their component 
parts. These include such things as special pump, wheel, 
bearing and magneto greases, cleaning solvents, naptha, 
thinners, cutting oils, rust preventatives, turbine oils, brake 
and hydraulic fluids, and many others. 

Another link the petroleum industry has with Dallas 
Love Field is the many executive aircraft and other private 
planes owned by oil companies, gas companies, pipeline 
companies, drilling contractors, independent oil operators 
and others in the petroleum industry that are based at Love 
Field. 

The petroluem industries and independent oil operators 
who base their planes at Southwest Airmotive at Love Field 
include the Atlantic Refining Company, Skylark, Inc., 
Southwestern Public Service, W. P. Castleman, Three 
States Natural Gas, Beck Oil Company, Byrd Oil Company, 
DC. H. Byrd, Trinity Drilling Company, Dresser Industries, 
Fletcher Oil & Gas, J. O. B. Drilling Company, Bond Oil 
Company, C. P. Burton, R. J. Byrd, Dunn Bros., Inc., Re- 
search, Inc., Delhi-Taylor Oil Company, Murchison 
Brothers, Inc., Magnolia Petroleum Company and Mag- 
nolia Pipe Line Company. 

Based at Dallas Aero Service are such companies as 
Oklahoma Pipe Line Construction, Woodward & Company, 
and Otis Pressure Control. The Seaboard Oil Company 
plane is based at Gray Aircraft. 
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Love Field Good 


Customer for 
Oil Industry 


In addition to Braniff Airways and Continental Air Lines, 
major consumers of petroleum products at Love Field, the 
Dallas airport boasts a concern which labels itself “Private 
Flying’s Biggest Filling Station”—-Southwest Airmotive. No. 
1 in the nation as a non-military and non-airline dispenser 
of aviation gasoline, SAC sells annually 3,500,000 gallons 
of gasoline and 200,000 quarts of oil. 

In addition, approximately 18,000,000 gallons of gaso- 
line—which Southwest Airmotive neither sells nor services 
—pass each year through underground tanks the company 
owns but leases to major airlines purely for storage purposes. 

Customers at Southwest’s “filling station” number owners 
of private aircraft, large and small, from each of the 48 
states, from Alaska, Canada, Mexico, Central and South 
America; military trainers, transports, bombers and fighters 
—including jets—which the company services under con- 
tract with the Armed Services Petroleum Purchasing 
Agency, and some of the smaller scheduled and non- 
scheduled airlines. 

Safety is stressed by the petroleum industry and the 
dispensers of its aviation products. When a pilot retracts 
his gear on takeoff from Love Field, he flies with an as- 
surance—of which he may not even be aware—that the 
petroleum products in his plane has been carefully tested 
at great refineries, transported with seals and certifications 
in cavernous tank trucks, and checked enroute from storage 
to airplane tank. 


DELTA AIRLINES refuels a big DC-7 aircraft at Love Field during one 

of the many refueling stops made by major airlines at the city's airport. 

Petroleum products play a major part in airline operations at Dallas’ 
love Field. 
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City Awards Love Fiel 


D attas Love Field, a major 
factor in development of the nation’s air 
transportation system, will soon have one 
of the world’s finest air terminals. 

The Dallas City Council, meeting in 
special session on June 29, awarded con- 
struction contracts for a new terminal 
building totalling $6,515,391. Engineer- 
ing construction contracts to be awarded 
later are expected to total some $3,500,- 
000, bringing to about $10,000,000 the 
total cost of the new terminal area devel- 
opment at the Dallas airport. 

Outstanding features of the new Dal- 
las Love Field terminal will be: 

A single-level operation: no stairs for 
the air traveler to climb, and no escala- 
tors for him to ride. 

Automatic doors which will open as the 
traveler approaches them. 

Moving sidewalks to reduce walking 
distances. 

Complete year ’round air conditioning, 
from front door of the terminal to air- 
craft loading gates. 

An unique functional design, assuring 
the average air traveler that he will have 
to walk less than 200 feet between the 
terminal lobby and his airplane loading 
gate. 

The new terminal is scheduled for com- 
pletion in the summer of 1957. It will 
contain approximately 412,540 square 
feet of floor space, of which 196,805 
square feet will be ground floor area. A 





by Andrew DeShong 


separate but adjacent mail and cargo 
building will provide 42,890 additional 
square feet of floor area. A series of park- 
ing lots will be provided at the front of 
the terminal, in an area which will ac- 
commodate more than 3,500 cars. 

Twenty-six DC-7-type aircraft will be 
able to load or unload simultaneously at 
Dallas Love Field’s new terminal. Load- 
ing piers can be extended to provide more 
than 30 gate positions when increasing 
traffic requires them. Baggage and ticket- 
ing wings, as well as the mail and cargo 
building, have also been designed for 
maximum extensibility at minimum cost. 

The Dallas City Council awarded the 
general construction contract to T. C. 
Bateson Construction Company on its low 
bid of $4,243,899.30. Other contracts 
were awarded as follows: 

Plumbing, heating, ventilating and air- 
conditioning work: Kieffer Plumbing and 
Heating Company, $1,310,781. 

Electrical work: Fischbach and Moore 
of Texas, Inc., $530,618. 

Outside utilities and storm drainage: 
E. H. Reeder Construction Company, 
Inc., $93,026.11. 

Elevators: Hunter-Hayes Elevator 
Company, $50,950. 

Escalators: Otis Elevator Company, 
$52,414. 


Moving sidewalks: Hewitt-Robins, 
Inc., $234,703. 

Engineering construction, for which 
contracts are to be awarded later this 
year, will include ramps, parking lots, 
access roads, taxiways, and an extension 
of the N-S runway from 5,200 to 6,000 
feet. The NW-SE (instrument) runway 
at Dallas Love Field has already been 
extended to 7,750 feet, the longest at any 
major airport in Texas. 

Dallas Love Field’s new terminal will 
be erected on the southeast side of the 
airport, between the present instrument 
runway and the parallel runway which 
is to be constructed in the future when 
increasing traffic volume requires it. Such 
an “open system” of parallel runways will 
eliminate cross-traffic between the termi- 
nal and the two principal runways. The 
front door of the terminal will be five and 
one-half miles from the Dallas’ downtown 
hotel area. 

Ticketing and baggage reclaim wings 
of the terminal will be of one-story con- 
struction. The main concourse or lobby 
of the terminal will be the equivalent of 
a four-story building. A coffee shop, 
roomettes and other concessions will be 
on the main floor. A large restaurant and 
observation gallery will be on the mezza- 


ARTIST'S SKETCH of the proposed new Love Field Terminal as seen from the aircraft loading docks. 

Twenty-six DC-7 type aircraft will be able to load or unload simultaneously at the new terminal, and 

passengers will be able to walk to their loading destination in comfort in the completely air-conditioned 
loading piers. 
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nine floor, accessible by either two-way 
escalators or stairs. 

The office building wing of the termi- 
nal, served by two elevators, will house 
municipal and Federal administrative of- 
fices, airline offices and clubs, and airport- 
related businesses on the second, third 
and fourth floors. The fifth, sixth, seventh 
and eighth floors will be used for CAA, 
communications and related control tower 
operations. 

Inbound and outbound passenger traffic 
has been separated in design of the ter- 
minal building’s ground floor. All traffic 
between the terminal lobby and loading 
piers will move through a single large 
doorway, to eliminate the confusion which 
exists in many major terminals. The three 
loading piers, in an inverted T-design, will 
converge at this point. The design adopted 
for the loading piers, together with the use 
of approximately 300 feet of two-way 
moving sidewalks in each pier, will reduce 
walking distances between the terminal 
lobby and loading gates. It is estimated 
the average traveler will have to walk less 
than 200 feet between the lobby and his 
loading gate. 

The new terminal building is one of the 
advanced phase developments in the Dal- 
las Love Field Master Plan, originally 
adopted by the City of Dallas in 1945. 

Architects for the Dallas Love Field 
terminal are Thomas D. Broad, Donald 
S. Nelson and Jack Corgan of Dallas, with 
James C. Buckley, Inc., of New York as 
consultants on functional design. Forrest 
and Cotton of Dallas are engineers for 
the terminal area development. 

Dallas Love Field has been in con- 
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EXISTING DEVELOPMENT 
FUTURE EXPANSION (PHASE |) 
FUTURE EXPANSION (ULTIMATE) 


LOVE FIELD MAP shows the existing and future development of the Love Field area. The area labeled 
“Future Expansion" will be completed within the next two years. The ultimate future expansion is a 
parallel NW-SE runway which will be built when expanding operations warrant it. 


tinuous use as an airport since 1917, and 
has been the Dallas municipal airport 
since 1928. The new building will be the 
third terminal constructed at the airport 
since the City of Dallas acquired the field 
27 years ago. 

Its new terminal will be in keeping with 
Dallas Love Field’s position as one of the 
20 leading airports in the world. 

Here are a few indicators of Dallas 
Love Field’s importance: 

The Dallas airport ranks among the top 
10 air traffic centers in the U. S.; it ranks 
third in local service (feeder airline) 
traffic; it ranks fourth in the U. S. in en- 
planed international air passengers. 

Dallas Love Field enplanes more air 
passengers than any other two Texas cities 
combined—more than the total passen- 
gers enplaned in any of 36 states. 

With a .41 per cent total U. S. popula- 
tion in the Dallas metropolitan area, Dal- 
las Love Field, in the fiscal year 1954, 
accounted for: 

2.07 per cent of total U. S. air passen- 
gers. 


3.34 per cent of total U. S. enplaned 
air mail, 


2.45 per cent of total U. S. enplaned 
air freight and express. 

In the fiscal year 1954, Dallas Love 
Field alone enplaned more air passengers 
than the combined total air passengers 
enplaned in the states of Maryland, Ar- 
kansas, and Oklahoma. 

For the year 1954, official CAB reports 
show, Dallas Love Field enplaned a total 
of 713,350 air passengers. Second city in 
the Southwest was Houston, wiih 437,- 
281, and third was New Orleans with 
434,255. No other city in the region en- 
planed as many as 175,000 passengers. 

Dallas’ margin of leadership over other 
Southwestern cities was even greater in 
enplaned tons of air mail, air freight and 
air express. 

In 1954 Dallas Love Field enplaned 
3,567 tons of air mail. New Orleans was 
second with 1,529 tons, Houston was 
third was 1,438 tons, and no other city 
had as much as 1,200 tons of air mail. 

The Dallas total on air freight and 
express was 8,245 tons enplaned. New 
Orleans was again second, with 3,880 
tons; Houston was third with 2,018 tons; 
and no other city in the region had as 
much as 2,000 tons, 
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A TWO-BEAMED national spotlight has been 
focused on Dallas and Love Field by Southwest Airmotive 
Company’s announcement of plans for a new $2,000,000 
aircraft servicing and passenger terminal facility, while the 
firm simultaneously invests an additional $1,000,000 in 
equipping itself to be history’s first privately-operated jet 
engine overhaul base. 


The two moves combine to give SAC a challenge and 
an opportunity rarely, if ever, equalled in the private avia- 
tion industry, and to draw attention to Love Field in flying 
circles throughout the land. While SAC rolls up its cor- 
porate sleeves to tackle both jobs, national aviation maga- 
zines are giving the company—and the airport—star billing. 
Because of its admitted “guinea pig” status with its $3,000,- 
000 Air Force jet contract, Southwest Airmotive’s progress 
in meeting a July 31 production deadline has been followed 
closely, not only by the trade press, but by top civil and 
military observers as well. 

SAC has been pioneering and expanding almost since 
its opening day back in 1932, but its current prospects are 
by far its brightest and most important. 


SAC Plans New 
Terminal Facilities 
At Love Field 


Company executives predict that the plans now being 
drawn for them by Dallas Architects Goodwin & Cavitt 
will, when completed, represent the finest shop-warehouse- 
terminal facility of its kind in the entire world of wings. 

Plans will provide for five principal buildings on a 35- 
acre plot adjacent to that assigned Braniff base on Lemmon 
Avenue, replacing an equal number of SAC structures on 
the south side of the field which must be razed to make 
way for the upcoming City of Dallas airline passenger 
terminal. 

The Southwest Airmotive Engine Division—in which 
both jet and piston engines are overhauled—is in a perma- 
nent location on Love Field Drive, near the airport’s north 
center, and is not affected by the city’s terminal project. 
Just completed is a 15,000 square foot brick-and-steel addi- 
tion to the engine plant, bringing its total floor space to 
approximately 100,000 square feet. All other SAC facilities 
and services now located across the field from the engine 
shop must be moved to Lemmon Avenue. 

First of the new buildings to be started and completed 
will be that housing the firm’s Distributor-Sales Division 
which stocks and sells aircraft parts and accessories to air- 
lines and maintenance concerns throughout the south. It 
also will be a centralized new location for SAC clerical 
and administrative offices. It is anticipated this two-story, 
air-conditioned, modern-design unit will be launched in late 
summer or early fall. 

The four other buildings comprising SAC’s relocated 
home will be started at various times between fall, 1955, 
and the first of 1956. The entire move is being planned to 


permit a continued operation of SAC’s highly-diversified 
plant, with no major interruption in customer services. 

The principal SAC service building will be approximately 
900 feet in width, fronting the airport, and flanked at one 
end by a separate “Plane-O-Tel” storage hangar, which 
also provides offices and warehousing for Slick Airways, 
and, at its other end, by two large hangars SAC expects to 
lease to major airlines. The main building will include 
custom-decorated and air-conditioned Skyvue Coffee Shop; 
Texas-modern lounge, lobby, and flight operations rooms; 
aircraft overhaul shop, instrument laboratory, and radio 
shop; aircraft storage hangar and three or more individual 
hangar areas partitioned off for use by Magnolia Petroleum 
Company, Delhi Oil Company, and possibly others operat- 
ing business aircraft fleets. 

Each building is being designed with an eye to beauty, as 
well as utility, and will be finished in brick, native stone, 
and glass. Landscaping about buildings, driveways, and 
ramps also will be professionally-planned and carried out, i 
the company promises. ; 

Because it has expanded regularly since its founding, and 
expects to follow this pattern in years to come, the company 
has planned its new construction to permit a full-tripling 
in size when required in the future. 

Attracting to Love Field the nation’s highest volume of 
transient private aircraft traffic, Southwest Airmotive will 
provide terminal comforts and conveniences for its custo- 
mers as complete and richly-appointed as those provided 
airline passengers by the City of Dallas. 

“In the past,” VP Winston Castleberry comments, “Busi- 
ness airplane owners and crews landing at the country’s 
major airports have had to content themselves largely with 
inadequate, makeshift terminal accommodations tacked 
onto airplane storage or repair hangars. Now, by designing 
from the ground-up, we can offer this type customer a ter- 
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minal especially created for his use, on a par throughout I 
with his tastes and requirements as a flying business I 
executive. i 
MAP SHOWS plans for the new $2,000,000 servicing and passenger B 
terminal facilities at Love Field announced recently by Southwest Air- a 
motive. The new structures are slated to be located across the field from Bi 





SAC's present site. 
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Branirr International Airways, one of the 
world’s top 12 international air carriers, has elected to 
keep its home office and operating base at Dallas Love 
Field. 

The signing of a 30-year lease on a 36-acre site at Dallas 
Love Field, on which the airline plans to construct base 
facilities at a cost of approximately $4,000,000, is regarded 
as one of the most significant recent developments in the 
air transport industry. 

The airline now has some 1,500 Dallas-based employees, 
and its payrolls and purchases in Dallas total about $12,- 
000,000 annually. Its choice of the Dallas airport for its 
new and expanded base facilities will assure the permanence 
of the Braniff payrolls for the Dallas economy, as well as 
have an important bearing upon Love Field’s continued 
development as one of the nation’s major airports. 

Charles E. Beard, president of Braniff, announced that 
Pereira and Luckman of Los Angeles, world-famous archi- 
tectural and engineering firm, has been retained to design 
the new base. Nicholas Boratynski, a principal of the 
firm who designed the United Air Lines base at San Fran- 
cisco, will be directly in charge of planning for the big 
installation at Dallas Love Field. 

The 30-year lease was executed by Mr. Beard and other 
Braniff officials, and by City Manager Elgin Crull, when 
the Dallas City Council approved the contract on June 10. 
Negotiations for re-location of Braniff, in keeping with 
the requirements of the Dallas Love Field Master Plan, 
were begun several years ago. Details of the contract were 
worked out between the Aviation Committee of the City 
Council, composed of Councilmen W. C. Miller, O. H. 
Vickery and Arthur L. Kramer, Jr., and former Councilman 
Roderic B. Thomas, and Messrs Beard, J. W. Miller, execu- 
tive vice president, and Jay Jackson, legal counsel for Braniff. 

Braniff moved its operations base from Oklahoma City to 
Dallas Love Field in 1935. It moved its administrative 
headquarters there in in 1942. During the intervening per- 
iod, Dallas Love Field has developed into one of America’s 


BRANIFF PRESIDENT Charles E. Beard, Dallas Mayor R. L. Thornton, 

and, standing, Councilman W. C. Miller, City Manager Elgin E. Crull, 

Braniff Executive Vice President J. W. Miller, and Braniff hostess Chris 
Hill witness the signing of Braniff's contract. 
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top 10 airports, and Braniff h:s grown from a small regional 
airline into a route system of 15,557 miles, extending 
throughout the Western Hemisphere from Minneapolis, 
Chicago and Denver to Rio de Janeiro and Buenos Aires. 

In 1954, Braniff served a total of 1,498,158 revenue 
passengers, who traveled 617,479,999 revenue passenger 
miles. The airline reported net 1954 earnings of $3,712,313, 
greatest in its history. Earlier this year, Braniff placed or- 
ders for new equipment, including seven DC-72 aircraft, 
at a cost of $20,000,000. 

Braniff’s prospects for continued growth were strength- 
ened recently by President Eisenhower’s approval of the 
Civil Aeronautics Board decision in the Balboa Case, 
awarding Braniff a new route segment from Balboa to 
Miami, and directing that Braniff and Eastern Air Lines 
should consider an interchange agreement to provide 
through, single-plane service between New York and South 
America. 

Braniff is also an applicant for important new routes, 
including one from Tulsa to Pittsburg, Washington and 
New York, which would permit the airline to compete in 
the Dallas-Northeastern air traffic market. 


New Braniff Base 
Facilities Planned 
At Love Field 


Under the contract between Braniff and the City of 
Dallas, the City will issue airport revenue bonds to finance 
construction of the new Braniff base. Rentals paid by 
Braniff are scheduled to amortize the revenue bonds during 
the first 19 years of the lease. A companion document, 
ratified by the City Council at the same time, provided for 
cancellation of Braniff’s present leases on its base facilities, 
the bulk of which are temporary buildings erected during 
World War II. Braniff agreed to waive claims for its un- 
amortized investment in the present facilities. 

The new base will be constructed on the east side of 
Dallas Love Field, between the new Lemmon Avenue and 
the present airport boundary. The 36-acre site is between 
University Boulevard and Lovers Lane. Dallas Love Field’s 
new $10,000,000 terminal area development will be in the 
general area now occupied by facilities of Braniff and 
Southwest Airmotive, Inc. 

“We have given Nicholas Boratynski, of the Pereira and 
Luckman firm, the assignment to design the most modern 
base in existence to serve as the heart of operations for 
Braniff International Airways,” Braniff President Beard 
told Dallas Mayor R. L. Thornton. 

An industrial engineering survey has been undertaken by 
the architects as the first step in designing the new base. 
In making this survey, the planners are studying present 
and prospective future requirements of the airline’s opera- 
tions, with a view of providing for pre-planned expansion 
of the facilities as the need develops. 

Mr. Beard said the new base is scheduled for completion 
in 1957. 
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Arrrractine nation-wide at- 
tention, Dallas business and civic leaders 
this month began a 52-week “Dallas 
Unlimited” campaign to stimulate interest 
in the heart of Dallas. 

Since the war, Dallas has concentrated 
its efforts on developing new business, 
new industry and new residences. These 
advancements have caused the city to fan 
outward in all directions. 

It is inevitable that a severe strain 
would be put upon Dallas’ central busi- 
ness area as a result of this growth. How- 
ever, many forces are now at work in 
Dallas to keep the heart of the city 
beating strongly. 

Two special committees have just sub- 
mitted detailed reports suggesting ways 
and means of improving public transit. 

Mayor R. L. Thornton has just ap- 
pointed a 10-man committee to recom- 
mend remedies for traffic, parking and 
transit problems. 

The Dallas Chapter of the American 
Institute of Architects is planning a na- 
tion-wide competition for improving the 
physical appearance of downtown Dallas. 











Campaign to Emphasize 
Central Shopping Area 


“Dallas Unlimited” will act as a focal 
point for these and other activities aimed 
at uplifting the central business district. 

“Many groups have been talking about 
what’s wrong with downtown Dallas for 
quite a while,” George F. Pierce, presi- 
dent of the Dallas Retail Merchants Asso- 
ciation, said. “ ‘Dallas Unlimited’ takes 
the opposite approach. It takes the posi- 
tive side of the picture and tells what is 
right about downtown Dallas.” 

To remind the public what is “right” 
about the heart of the city, “Dallas Un- 
limited” will emphasize the natural ad- 
vantages and attractions for shopping in 
the central area. 

The program calls for 90 pages of 
newspaper advertising, to be run in a 
series of two-color half-page ads in the 
Dallas Morning News and the Dallas 
Times Herald. 


DALLAS UNLIMITED received enthusiastic endorsement from (left to right) D. A. Hulcy, president of 
the Dallas Citizens Council, Mayor R. L. Thornton, and Jerome K. Crossman, president of the Dallas 
Chamber of Commerce. These three leaders give their support to E. V.McCright (far right), finance chairman. 
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The radio promotion will consist of 
54 weekly radio spots plus extra spots 
on special events, and 10 daytime televi- 
sion spots each week throughout the 
year. 

Other media to be used will be outdoor 
billboards, and national magazine pub- 
licity. 

There will be three special events dur- 
ing the year, which will not coincide with 
regular promotional seasons, but will be 
planned to create additional high traffic 
and high volume sales days. 

The program for “Dallas Unlimited” 
came as a result of six months of work 
by the Dallas Retail Merchants Associa- 
tion. The association began by making a 
thorough survey of what had been done 
to aid the central business district of other 
cities. After compiling information by 
mail from cities across the nation, 12 
cities were selected for first-hand _per- 
sonal inspection. 

Horace Ainsworth, manager of the 
association, visited Chicago, Milwaukee, 
Buffalo, Washington, New York, Indian- 
apolis, Pittsburgh, Atlanta, Boston, De- 
troit, Philadelphia and Baltimore. 

These studies revealed that the advan- 
tages of shopping in the central area 
could best be sold with a year-round con- 
tinuous campaign, using a strong mer- 
chandising and publicity program and 
special events. 

A merchants committee, headed by 
H. D. Turman of Dreyfus & Son, vice 
president of the Dallas Retail Merchants 
Association, then spent more than a 
month in formulating a new and original 
program especially for Dallas. 

Members of his committee included 
S. T. Chandler and Fred Johnson, Sanger 
Brothers; Eugene Sanger, E. M. Kahn and 
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THE VAST CAMPAIGN fo emphasize the advantages of Central Dallas was explained by the man who chairmaned the committee originating the program, 
H. D. Turman (right). Seated at the head table at the Dallas Athletic Club were(left to right) Woodall Rodgers, Jerome K. Crossman, George F. Pierce, Fred F. 


Company; R. M. Speer, T. F. Hart In- 
vestment Company; John T. Withers, III, 
Withers Sporting Goods Company, and 
George F. Pierce, president of the asso- 
ciation and president of Cullum and 
Boren. 

The report of this committee was then 
approved by the boards of directors of 
the Dallas Retail Merchants Association 
and the Dallas Chamber of Commerce. 

“Dallas Unlimited” was first unveiled 
to a group of 105 business and civic 
leaders at a meeting at the Dallas Athletic 
Club. 

The program was explained by Jerome 
K. Crossman, president of the Dallas 
Chamber of Commerce; D. A. Hulcy, 
president of the Dallas Citizens Council; 
Mayor R. L. Thornton, and George F. 
Pierce, president of the Dallas Retail 
Merchants Association. 

Speakers on the program included 
Fred F. Florence, president of the Re- 
public National Bank; Ben H. Wooten, 
president of the First National Bank; 
Woodall Rodgers, president of the Great- 
er Dallas Planning Council, and Mr. 
Turman. 


E. V. McCright was elected to captain 
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Florence, and D. A. Hulcy. 


the finance committee to raise the $100,- 
000 budget for the program. 


Response to the program was imme- 
diate and enthusiastic. Spontaneous en- 
dorsement of the program came from 
several members of the audience. 

Editorials followed in Dallas news- 
papers. “The downtown area still is the 
main core of business and should defend 
its position. ‘Dallas Unlimited’ can do this 
job,” the Dallas Morning News said. 

“This approach is sure to pay huge 
dividends to Dallas a whole, and it will 
be in keeping with the initiative and 
aggressiveness that has always character- 
ized Dallas leadership,” the Times Her- 
ald stated. 

The program was reported on the front 
page of Women’s Wear Daily and in other 
trade papers. The National Retail Dry 
Goods Association wrote for detailed in- 
formation about the program to pass 
along to its members. 

Inquiries were received from merchant 
groups in Phoenix, Tulsa, Fort Worth, 
Houston, San Jose, and many other cities. 

Comments from Dallas civic leaders 
were highly complimentary of the pro- 
gram. 


“Without a doubt, the downtown prob- 
lem is the most important one Dallas is 
facing today,” Mr. Hulcy stated. “If we 
don’t do something about it, its blood- 
stream—its lifestream—will move out- 
ward.” 

Mr. Crossman said, “We all have been 
talking about the downtown problem and 
doing nothing about it. The time has ar- 
rived when we should.” 

Mr. Pierce added, “This program is 
exactly what Dallas has been needing for 
the past couple of years. It is a realistic 
program to revive the enthusiasm of Dal- 
las customers in their central business 
area.” 

Mayor Thornton stated that the City 
Council would back the plan. Council 
members were present at the meeting. 

Travis Wallace, president of the Re- 
serve Life Insurance Company, noted 
that the public should be reminded that 
the program is for the benefit of everyone 
and for the good of all Dallas, not just 
one special group. 

“That is true,” Mr. Crossman added. 
“The downtown district pays 60 per cent 
of the taxes. If it decays, then other dis- 
tricts will have to shoulder that tax 
burden.” 
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STATEMENT OF CONDITION- June 30, 1955 


RESOURCES 


Cash and Due from Banks . . .... 
U. S. Government Securities . pene: 
State, Municipal and Other Securities . 
Stock in Federal Reserve Bank . 

Loans and Discounts . . : 

Bank Building and Equipment ; 
Acceptances and Letters of Credit . 


$229,403,718.38 
110,098,112.35 
8,014,617.12 
1,800,000.00 
390,369,431.88 
26,196,688.59 
4,991,856.36 








Other Assets 


LIABILITIES 


Capital 

Surplus. . 

Undivided Profits 

Reserve for Dividend, 
Payable July 1, 1955 

Reserve for Contingencies 

Reserve for Taxes, Etc. 


Acceptances and Letters of Credit . 


Deposits: 
Individual . 
Banks 
AS: Government 


TOTAL 
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NATIONAL ean ol of Dallas 


CE CORPORATION 





EMBER FEDERAL DEP 


CAPITAL & SURPLUS $60,000,000 


JOHN W. CARPENTER 

Chairman, 

Southland Life Insurance Co. 
EDWARD H. CARY, JR. 

President, 

Car 'y-Sc h id Invest. t Co. 
WIR DA ‘DAVIS ul 

nv 
FRED F. "FLORENCE 

President 
R. B. GEORGE 

President, 

R. B. George ievtemnnnte, Inc. 
HAMLETT HARRISON 

Executive Vice-President 

Pig | Universal Insurance Co. 
J. M. HIGGINBOTHAM, JR. 

Higginbotham-Bailey Co. 
RALEIGH HORTENSTINE 

President, 

Wyatt Metal and Boiler Works 
J. E. JONSSON 

President, Texas Instruments, Inc. 
J. C. KARCHE! 

President, Concho Petroleum Co. 
J. L. LATIMER 





M 
pra _— Petroleum Co. 


WwW. W. LYNC 

President, 

Texas Power and Light Co. 
LEWIS W. MacNAUGHTON 

President, 

DeGolyer and MacNaughton 
B. F. McLA 

President, Hart Furniture Co. 
STANLEY MARC 

President, Neiman-Marcus Co. 
HOMER R. MITCHELL 

Chairman, 

Texas Employers Insurance 

Association 
J. H. PEARLSTONE 

President, 

Pearlstone Mill and Elevator Co. 
GEORGE HARVEY PENLAND 

Chairman, 

Southwestern Drug Corp. 
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650,763.37 
$771,525,188.05 





$ 27,000,000.00 
33,000,v00.00 
4,068,376.26 $ 64,068,376.26 








315,000.00 
' 6,084,361.84 P 
4,268,367.12 % 
5,079,356.36 il 
. $468,952,200.28 
198,289,794.94 
24,467,731.25 _691,709,726.47 
$771,525,188.05 


Financial Center of 
the Southwest . . 

















LARGEST IN THE SOUTH 


KARL HOBLITZELLE, Chairman of the Board 


LAWRENCE 5S. POLLOCK 
President, 
Pollock Paper Corporation 
J. W. SIMMONS 
President, 
Simmons Cotton Oil Mills 
R. L. TAYLOE 
Vice-President, 
Sears, Roebuck and Co. 
JOE C. THOMPSON 
President, Southland Corporation 
WILLIAM H. WILDES 
President, 
Republic Natural Gas Co. 





Alert .. 





Friendly .. 
Efficient! 
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Dallas’ Newest 
Office Building 


Features Three Wings, 
Large Elevated Garden 


Dattas first major office build- 
ing to be constructed outside of the 
downtown business district is the nearly 
completed Meadows Building on North 
Central Expressway. 

Towering nine stories above the 
ground, the colorful blue structure is vis- 
ible for miles and has become a landmark 
for North Dallas. 

Operated by the Meadows Building 
Corporation on a lease basis, the U- 
shaped structure was built by Cowdin 
Bros. general contractors and was planned 
by J. N. MacCammon, architect. Land- 
scape and interior decoration was done 
by Lambert. 

Actually, the building consists of three 
separate structures wrapped around one 
of the largest elevated gardens in the 
country. The main structure is nine 
stories high and faces Milton Street. On 
the east side of the garden is a two story 
wing and on the west side, a single story 
one. The east wing was constructed with 
an eye to adding another three stories if 
needed, and the west wing can also be 
topped by one more story. 

Of the building’s 275,000 square feet, 
150,000 is taken up with office space. 
The remainder is public space, storage, 
maintenance space and an underground 
garage. The underground parking facili- 
ties are located beneath the elevated patio 
garden, and occupy 21,000 square feet. 
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DALLAS FIRST major office building built outside of the downtown business district 
is the attractively-designed Meadows Building, pictured above. Fanning out in three 
wings, the structure houses the home office of the General American Oil Company and 
the Marketing Division of the Magnolia Company, in addition to many other firms. 


Once again, space has been provided for 
expansion of the parking area. 

Located within the building itself are 
a drug store, barber shop, cafeteria, re- 
production service and a dentist. Negotia- 
tions are now going on with a doctor 
for space. 

Convenience was an important factor 
in planning the center. Its location on 
Central Expressway makes it only a short 
drive from downtown, yet removes it 
from the congestion of the business dis- 
trict. 

Parking will be no problem for the 
building’s tenants, with plenty of space 
available in surrounding free parking lots, 
in addition to the underground area. And 
of course whatever an occupant may need, 
be it an aspirin, a shave, lunch, a photo- 
stat or a tooth pulled, he can get it with- 
out leaving the building air conditioned 
comfort. 


LOOKING DOWN 
on the building's ele- 
vated garden, one of 
the largest in the 
United States. 





Originally planned as an oil industry 
center, the management is quick to point 
out that they now consider it a general 
office building. However, many of the 
present tenants are members of the oil 
fraternity. The two largest tenants are the 
General American Oil Company, whose 
general offices will eventually occupy the 
entire eighth and ninth floors, and Mag- 
nolia Petroleum’s Marketing Division 
which occupies the second floor. 

Other firms with space in the building 
represent everything from architects to 
uranium ... with about 50 per cent of 
them in oil or related fields. 

Landscaper Joe Lambert gave the 
Meadows Building a number of unusual 
features, but two of the most outstanding 
are the elevated patio garden and the 
colorful roof design. 

The patio, which, according to Lam- 
bert, is the second largest elevated garden 
in the U.S. (Rockefeller Center has the 
largest), nestles between the building’s 
three wings. Shaped like an artist’s palette, 
with a reflecting pool as the thumb pole, 
the patio adds beauty and interest to the 
building’s contemporary theme. 

Something new in roof treatment has 
changed the tops of the east and west 
wings from the usual dull crushed marble 
building roofs, to bright splashes of color. 
Instead of using ugly brown or gray for 
the rooftops bright red, blue and yellow 
crushed marble was used. The effect not 
only has the effect of creating a more 
pleasing view from upper story offices, 
but also makes the building an outstand- 
ing landmark from the air. 
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CLARK BROS. CO. DIVISION, 
Olean, New York — Engines and 
reciprocating, centrifugal, and 
axial flow compressors — gas, 
steam, electric and diesel driven. 
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DRESSER 


IDECO 





DRESSER-IDECO DIVISION, 
Columbus, Ohio — Radio and 
television broadcasting towers, 
steel buildings, aircraft hangars, 
mechanical parking garages, 
electric power substations. 


DRESSER 


DRESSER MANUFACTURING 
DIVISION, Bradford, Pa. — Pipe 
line couplings, pipe repair sleeves 
and clamps, weldments, forgings, 
welding fittings, flanges, rings. 
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IDECO, Dallas, Tex. — Hydrair anjgANE-V 
Power Rigs; Full-View Mastsalif., | 
Substructures; Single, Dual anipity, 0! 
Drive-In Rambler Rigs; Blocksetivity 
Swivels, Rotaries; Mud-Pumpsmerforat 
Petroleum Equipment and Suppliedimg, pac 
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how the 
DRESSER PLUS ~ 
works for you 











ity, Okla.—Electric and Radio- , P 
Sil ty Well Logging, Koneshot In oilfields the world over, you will find the Dresser Plus 


Pumpsgerforating and bullet perforat- in action around the clock. The Dresser Plus fis the plus 
supplies, packers and bridging plugs. value you get when you are served by any of the companies 
that make up Dresser Industries. Each of these companies 
operates independently to assure maximum specialized 
attention to your individual problems. Yet all work together to provide an 
unsurpassed array of research, engineering, manufacturing, and distribution facilities. 


Ideco, which has its headquarters in Dallas, manufactures the industry’s most complete 
line of drilling, workover and servicing equipment. Shown at left are four of the many 
Ideco Full View Masts operating on a drilling location at Signal Hill, California. Another 
Dallas-based Dresser company represented in this field is Security Engineering, 
manufacturers of rock bits, reamers and hole openers. Magnet Cove Barium 
Corporation produces and distributes specialized drilling muds and chemicals, 
giving prompt attention whenever mud _prob- 
lems arise. Lane-Wells Company, of Los Angeles, 
are specialists in electric and Radioactivity 
Well Logging, and gun perforating services. 







Behind each of these Dresser product teams 
throughout the oil, gas and chemical industries is 
the combined research and engineering experi- 
ence of all the Dresser companies . . . experience 
that has made Dresser products and services 
the standard of comparison the world over! 





STRIES, INC. 


AND CHEMICAL EQUIPMENT 


REPUBLIC NATIONAL BANK BUILDING e POST OFFICE BOX 718 e DALLAS 21, TEXAS 











GNET COVE BARIUM CORP., PACIFIC PUMPS, INC., Hunt- ROOTS-CONNERSVILLE BLOWER 
SECURITY ENGINEERING DIVISION, DIVISION, Connersville, Ind. — 


ston, Tex., Malvern, Ark. — ington Park, Calif. — Centrifugal D a ; ; 
; : ; allas, Tex., Whittier, Calif. — Rock R a 

cob. ill : : . : ‘otary positive blowers, gas pumps, 

seobar and Magcogel drilling pumps for refineries, power sta bits, reamer rock bits, reamers, hole seinen teste _ A 


$s and other specialized oil tions, pipelines, and chemical s. casing scrapers, Securalo i 
dtilling fluids and chemicals. plants; plunger pumps for oilwells. gud initia y: and positive displacement meters. 
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G-E Packaged AIR CONDITIONING 
Does A COMFORT MAKING JOB For 
American Transfer & Storage Co. 


General Manager of Firm Writes Letter 
of Praise for GENERAL ELECTRIC 
Performance and Efficient 
Engineering Service of 
TEXAS DISTRIBUTORS, INC. 
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Throughout The 
North Texas Area. 


The Industrial and Commercial Con- 
tracting Department of Texas Dis- 
tributors specializes in air condi- 
tioning office buildings, stores, 
factories, churches, etc. Recent 
jobs by Texas Distributors in- 
clude buildings up to 20 stories 
high—and with use of General 
Electric Packaged Air Condi- 
tioning systems, the correct 
number of units are adapted 

to each job for the most effi- 

cient and economical opera- 

tion at the minimum of cost. 


YOU'LL SAVE MONEY on your air conditioning 
installation—if you call TEXAS DISTRIBUTORS 
and get the facts on GENERAL ELECTRIC Packaged 
Air Conditioning for your store, office building 
or factory. 


GENERAL ELECTRIC ntibiomenartoi 
Vice-President And 
General Manager 
y Cecbeclord f AMERICAN TRANSFER 
Venad Lia , ° & STORAGE CO. 
DISTRIBUTORS AND ENGINEERS 


3914 LIVE OAK TE-2194 
DALLAS, TEXAS 
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‘There's been quite a bustle of 
activity lately in the recently completed 
Wynnewood Professional Building in the 
South Oak Cliff section of Dallas. A dif- 
ferent profession than medicine or dentis- 
try has taken over a large segment of 
the building’s second floor . .. and 
starched Air Force uniforms are con- 
trasting sharply with the doctors’ crisp 
white tunics. 

A detachment of airmen, under the 
command of Captain Robert Armstrong, 
is busy readying for operation the key- 
stone of an aircraft warning network that 
will cover thousands of square miles of 
North Texas and Oklahoma. 

This keystone is the Dallas Filter Cen- 
ter of the Ground Observer Corps, one 
of 72 such centers now in operation or 
in the process of installation in the United 
States. 

The Ground Observer Corps has been 
described as “the grass roots element of 
the nation’s air defense system. Individ- 
ually it is the man or woman who scans 
the sky, looking and listening for a sign 
of approaching hostile aircraft. Collec- 
tively, the GOC is hundreds of thousands 
of patriotic Americans who have volun- 
teered a part of their spare time to protect 
our nation from the devastation of a sur- 
prise enemy air attack.” 

Air Force officers and airmen have 
been assigned to help the GOC over some 
of the rough spots, but all-in-all it’s 


A VOLUNTEER is pictured as she plots a plane's 
position on the Filter Center's Plexiglas plotting 
board. 
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strictly a civilian operation. Supervisor of 
the Dallas Center is Angus Wynne, 
Chamber of Commerce vice president 
and chairman of its aviation committee, 
and a man whose name is synonymous 
with aviation in Dallas. 

Mr. Wynne has been assigned the task 
of putting into operation the Dallas Filter 
Center, with its complement of 1,000 
volunteers. At this writing the first “class” 
of 75 volunteers is preparing to begin the 
six weeks indoctrination and training pro- 
gram necessary to win their GOC wings. 

Each volunteer will be trained for a 
particular job at the Center, which will 
eventually be the gathering point for a 
series of observation posts set up at eight 
mile intervals over North Texas and 
Oklahoma. Some will act as telephone op- 
erators to receive the “aircraft flash” 
calls, others will chart the positions of 
planes on the Center’s large Plexiglas 
plotting board (see picture below), still 
others will be needed to help with the 
large amount of paper work involved in 
such an operation. 

While civilian volunteers are being 
trained to man the Filter Center, others 
are being recruited by Air Force teams 
to man the hundreds of observation posts 
needed to complete the network. 

With the advance of radar following 
World War II many people thought such 
a thing as ground observers were a thing 
of the past, but it didn’t take long to find 
out that such was not the case. 

Radar operates on a system of waves 
sent out in all directions. When one of 
these waves strikes an object, it bounces 
back to its starting point, with the result 
that the object’s position is shown on the 
radar scope. The difficulty is that these 
waves.travel in a straight line from the 
transmitter, which means that the ordi- 
nary curvature of the earth will, in effect, 
cause the radar waves to angle out into 
space. 

This has the effect of creating “blind 
areas” between the radar waves and the 
earth’s surface. Our potential enemies 
know this, and it’s a good guess that they 
will try to take advantage of these “blind 
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areas” in any sneak air attack they might 
attempt. 

The job of the GOC is to plug up 
these blind spots between radar stations 
with ground observers. 

The job is a big one, and a large num- 
ber of volunteers will be needed. At the 
present time the Dallas-North Texas- 
Oklahoma area is only on a standby basis, 
but when the section is put on 24-hour 
alert, 84 volunteers will be needed to man 
each observation post. With a full com- 
plement, each volunteer would be re- 
quired to put in two hours a week, but 
full complements will be the exception, 
not the rule. 

In many areas presently on 24-hour 
alert, posts are manned by a single farm 
family, and in at least one case a dog 
has been trained to bark when his highly 
sensitive ears pick up the drone of a 
plane’s engine, thus enabling his master 
to leave his work long enough to spot 
the plane and phone in the flash. 

In the sparsely populated areas of West 
Texas many make-shift arrangements will 
have to be made, but in a city the size 
of Dallas, there should be no dearth of 
volunteers. 

A campaign for spotters and filter cen- 
ter personnel is now underway in Dallas, 
with training classes planned at regular 
intervals. Many have volunteered, but 
many more are needed. More information 
can be had concerning the GOC pro- 
gram by phoning YU-3911, the Dallas 
Filter Center. 
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TOP FLIGHT 








In Dallas for a visit recently, 
Charles Scribner, 35-year-old president of 
the century-old publishing firm of Charles 
Scribner’s Sons, accepted a 10-gallon hat 
and said that “Texas is great.” He was 
optimistic about American publishing, 
but said that it is a business enterprise of 
great complexity and hardly capable of 
being reduced to statistical signs of health. 

However, Mr. Scribner—fourth presi- 
dent in the 109-year history of the firm 
to bear the name of Charles Scribner— 
said that he thought more and more Amer- 
icans realized the need for books of every 
sort and predicted “great business” in the 
textbook field. 


4 


In town recently to address a meeting, 
Basil O’Connor, president of the National 
Foundation for Infantile Paralysis, voiced 
a stout defense of the Salk polio vaccine 
and heartening optimism for its future. 

He spoke to the local National Foun- 
dation trustees and health officers and 
strongly hinted that critics of the founda- 
tion’s vaccine program don’t know what 
they are talking about. In view of the 








BASIL O'CONNOR 
Defends vaccine... 
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overwhelming evidence of the safety of 
the Salk vaccine and its ability to protect 
against paralytic polio, it would have been 
tragic to withhold it, Mr. O'Connor de- 
clared. 

Se 


Judge Jiro Matsuda of Tokyo visited 
the Southwestern Legal Foundation dur- 
ing a State Department conducted tour 
of this nation’s outstanding legal institu- 
tions. In the United States to study our 





JUDGE JIRO MATSUDA 
Studies legal system... 


legal systems, he termed the SMU facil- 
ities “outstanding.” 

Also visiting the SMU campus and its 
legal foundation and law school were 
Prof. Masami Ito of Tokyo University and 
Judge Kohji Tanabe of Nagoya, who are 
studying legal education in this country. 


a 


John M. Patterson, Alabam’s attorney 
general who cleaned up sin-ridden Phe- 
nix City after his father was assassinated 
there last year, was in Dallas to speak 
during the State Bar of Texas convention. 


He said that organized crime is like ap 
















MAHMOUD FAWZI 
Cautious optimist... 


infectious disease—if it gets a toe-hold in 
your city, it eats away everything that is 
good and right. “It takes the cooperation 
of the people to keep it out.” 


ve 


Egypt’s foreign minister, Mahmoud 
Fawzi, expressed cautious optimism for 
world peace during a recent Dallas visit. 
He was critical, however, of the recent 
treaty linking Iraq with Turkey and in- 
directly with NATO, feeling that Iraq 
has weakened the alliance of the other 
Moslem nations in the Arab League. 


He feels that the League members 
should stick together to keep out imperial- 
ism, either Western or Russian. Commun- 
ism, however, is not an internal problem 
in Egypt, he said. 


ee 


A Brazilian in Dallas to study our em- 
ployment and unemployment probiems— 
Dr. Evaristo C. Biscaia—said that there 
is no unemployment in Brazil, and that 
they have a guaranteed minimum wage of 
$30 a month. 

Dr. Biscaia, of Parana, Brazil, is visit- 
ing the United States as a guest of the 
Leaders Exchange Program of the State 
Department. His Dallas visit was spon- 
sored by the~ Dallas Council on World 
Affairs. 
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-->+ SERVICE TEAM 








The proper and prompt handling of 


your Workmen's Compensation 


| in 
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sie claims helps conserve skilled 








manpower, improves employee 
relations, and lowers accident 


costs. The TEIA Claim Man is 
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ri a specialist trained to render 
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ent such service. 
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" Put the TEIA Claim Man and 
- the SERVICE TEAM, of which 
e he is a member, to work for 
- you ...to improve your 
Workmen's Compensation 
service and SAVE you money. 
m- 
re 
iat | 
of Millions of Dollars saved policyholders by Texas largest writer of Workmen's Compensation. 
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he TEXAS EMPLOYERS 
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Service Offices: ABILENE © AMARILLO © AUSTIN © BEAUMONT © CORPUS CHRISTI © DALLAS © EL PASO 
id FORT WORTH © FREEPORT © GALVESTON @ HARLINGEN e HOUSTON e LUBBOCK e MIDLAND HOME OFFICE - DALLAS, TEXAS 
ODESSA © PORT ARTHUR ¢ SAN ANGELO e SAN ANTONIO « SHERMAN @ TYLER © WACO @ WICHITA FALLS 
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Critz Begins 26th Year With Chamber 


Wis 25 years behind him as 
vice president and general manager, J. 
Ben Critz has good reason to feel proud 
of the Dallas Chamber of Commerce and 
the things it has accomplished for Dallas 
in the past quarter century. The fabulous 
growth of the city has been steady and 
progressive with the guiding hand of Ben 
Critz at the helm of the Chamber. 

When Mr. Critz came to the Chamber 
as general manager in 1930 only on a 
temporary basis, little did he realize that 
he was to have a hand in making Dallas 
the metropolis that it is today. 

In a quarter century, Mr. Critz has 
worked to make Dallas the insurance, 
transportation, printing and publishing, 
cotton, banking, wholesale, retail, and 
cultural center of the Southwest. He has 
seen skyscrapers fill out the downtown 
skyline, one of them the tallest building 
south of St. Louis. 

A native of Mississippi, Mr. Critz was 
reared in Texas where he attended grade 
school in Gainesville and graduated from 
the University of Texas. 

Before joining the Chamber of Com- 





J. BEN CRITZ 


merce in 1930, he was in the cotton busi- 
ness. He served as mayor of Highland 
Park from 1928 until 1930 and was presi- 
dent of the Dallas Cotton Exchange in 
1928. 


In beginning his 26th year of Chamber 
work, Ben Critz carries with him a repu- 
tation as one of the ablest Chamber of 
Commerce managers in the United States. 
His leadership is reflected in a Chamber 
with a membership of 6,800, one of the 
three largest in the United States and one 
of the most active in working for its city. 








M. B. GAMMILL and H. RAYMOND 
STRONG have formed the firm of Gam- 
mill and Strong, Consulting Actuaries, 
with offices in the Reserve Loan Building 
in Dallas and in Houston and Lubbock. 
Mr. Strong is a past president of the Ac- 
tuaries Club of the Southwest. Both he and 
Mr. Gammill are former actuaries for the 
State of Texas. 

+ 


H. L. HUNT, Dallas oilman, was 
awarded a plaque as the “Outstanding 
Citizen of the Republic of Dallas County” 
by the Metropolitan Post of the American 
Legion. The Legionnaires cited Mr. Hunt 
for his efforts to “bring Americanism to 
the hearts of Americans.” 





NO JOHNS IN JOE'S CLOTHING... 


Let’s consider your employee, John. To make sure his 
uniform fits as perfectly as his clothes at home, we will 
make all necessary alterations. Then we TAG his uniform 
with his name, number and size. He is sure to get the 
same uniform back every time it goes out to be laun- 
derd at Industrial. It’s as personal as his dress shirt and 
we are determined to keep it that way. NO ONE ELSE 
WEARS IT. This is important to John and also to you. 
He looks better, feels better, works better because his 


uniform always fits. 


100% Dallas Owned and Dallas Operated Since 1906 © 


We tong WORK COVERALLS « FENDER CLOTHS «+ SHIRTS «SHOP 
CLOTHES COATS + OVERALLS « PANTS  WIPING TOWELS -- 





INDUSTRIAL TOWEL & UNIFORM SERVICE 


COMMERCE 


PHONE PRospect 1811 
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CHANCE VOUGHT AIRCRAFT'S new XF8U-1 Navy day fighter streaks over the desert floor in a 
test flight at Edwards Air Force Base, Calif. Designed to operate from aircraft carriers at supersonic 
speeds, the new airplane was developed to improve further the Navy's capabilities for control of 


the air in areas of sea operations. 








Construction Planned by Trinity 
Steel. C. J. Bender, president of Trinity 
Steel Company, has announced the pur- 
chase of a 15-acre industrial tract on 
Irving Boulevard for the construction of 
a new Trinity Steel home office and plant 
to entail 60,000 square feet of space. 
Land transactions were handled by Jim 
Randolph, Bolanz & Bolanz, Realtors. 
Architect is Mallory Collins. The con- 
struction of the fabricating plant is ex- 
pected to be complete in the spring 
of 1956. 


Buys Liquor Division. Penland Dis- 
tributors, Inc., has purchased the liquor 
division of Southwestern Drug Corpora- 
tion. The new organization will be state- 
wide distributors for products of Schenley 
Industries, Inc., Old Mr. Boston, Austin- 
Nichols, Gooderham-Worts and Urbana 
Wine Company, according to Buford 
Penland, president. Other officers are J. 
D. (Pat) Patterson and Jerry (Pop) 
Healy, vice presidents; F. P. Marsh, sec- 
retary-treasurer; Harry Alexander, assist- 
ant secretary-treasurer. 


Chance Vought Fighter 
Disclosed After Tests 


The Navy and Chance Vought Air- 
craft, Inc., have taken some of the wraps 
off the Navy’s newest jet fighter plane— 
the XF8Z-1—which was designed to op- 
erate from aircraft carriers at ‘speeds 
faster than sound. 

The new weapon, not yet named, has 
made a series of successful test flights. It 
is expected to improve further the Navy's 
capabilities for control of the air in areas 
of sea operations. 

All performance and other data are 
classified, but specifications called for a 
high rate of climb, exceptional combat 
ceiling and penetration of the speed of 
sound in level flight. 

The slender, sweptwing fighter is pow- 
ered by a Pratt & Whitney afterburner- 
equipped J-57-P-4 turbo-jet engine. 

John Konrad of Irving, Chance 
Vought’s chief test pilot, tested the new 
plane at Edwards Air Force Base, Calif. 

+ 
Opens New Offices. The Amalco 
Company has opened new Dallas offices 
at 1911 South Harwood, with Max Rosen- 
check as manager. Alamco, with home of- 
fices in Philadelphia, Pa., makes and sells 
metal awnings and bathroom fixtures. 
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my NO-NOK ons 


| fVEW SUPER-REFINED 


GULF 





Gulf No-Nox is super-refined to burn cleaner, to 
give you thousands of extra miles of full e e 


wer free from knock or pre-ignition. Gu re- 
es out the “dirty-burnin 
line, the number one trouble-maker in y's 


tail-end”’ of gaso- 


high compression engines. With new Super- 
Gulf No-Nox, you can get more power, 
more complete engine protection than you’ve 


ever known! 


Drive in for a tankful of this great new Gas TODAY! 
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DALLAS, TEXAS 
1001 Adolphus Tower 
TELEPHONE: RI-9021 © 
Members 
Midwest Stock Exchange 


Listed and Unlisted Bought 
Stocks & Bonds Sold 
Municipal Bonds Quoted 


423 Fort Worth National Bank Bldg. 
TELETYPE: DL 390 + 


FORT WORTH, TEXAS 


TELEPHONE ED-1248 





American Stock Exchange (Associate) 4 











P. N. WIGGINS, JR. 


and 


2305 Adolphus Tower 





PETER N. WIGGINS, III 
WIGGINS BROTHERS, INC. 
OIL OPERATORS 


ROYALTY OWNERS 


New Board Member 


Jerome H. Gales, secretary-treasurer of 
Cabell’s, Inc., has been named to the com- 
pany’s board of directors. Mr. Gales, who 
has been with Cabell’s since 1952, is re- 
sponsible for all accountitng, taxes, fiscal 
and insurance matters. Other members of 
the board who were reelected are Earle 
Cabell, Milton Brown, Joe DePasqual, 
Hick Majors, John H. Rauscher and 
Stephen Rooth. 


WM. R. WIGGINS 


oa 

$400,000 Set Aside. The State Board 
of Health tentatively has allocated $400,- 
000 in federal funds to help erect a new 
building for the Dallas city and county 
health departments. A city-county com- 
mittee, headed by John E. Mitchell Jr., 
has recommended an $800,000 joint 
health building at the Southwestern Medi- 
cal Center on Harry Hines Boulevard, to 
be erected on the site of old Woodlawn 
Hospital, now being demolished. 


Dallas, Texas 




















Quality Qualms? 


If past experience has given you qualms about 
getting quality printing at reasonable prices, 


we can calm them with a few pertinent samples, 
facts and figures. Let's make it a date... today! 


; 5912 HARRY HINES BOULEVARD «+ DALLAS 


PRINTING & LITHOGRAPHING CO. 
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New District Manager 


Francis J. Kelly has been appointed as 
new district manager of the Dallas office 
of Marshall and Stevens, Valuation Engi- 
neers, covering Texas, Oklahoma, Lou- 
isiana and Arkansas. The firm appraises 
land, buildings, equipment and intangi- 
bles for accounting, tax, insurance and 
refinancing purposes. Mr. Kelly is a resi- 
dent of Dallas and a member of the 
American Society of Appraisers. 


4 


J. WODE PAYNE, with The Praeto- 
rians since 1924, has been elected a di- 
rector of the company. Other officers are 
J. M. MOTTLEY, president; T. H. PEN- 
TON, vice president; A. E. HILL, secre- 
tary-treasurer; C. I. ADKISON, L. O. 
GARDNER, JOHN N. HARRIS, JR., 
H. C. JOHNSON, J. E. LADNER, J. D. 
SIDES and N. V. YARBROUGH, di- 
rectors. 


* 


JOHN T. REESE recently became In- 
ternational Business Machines’ field man- 
ager for Districts 10 and 11, with head- 
quarters in Dallas. His territory covers 
nine states and the Canal Zone. He has 
been with IBM since 1946. 


* 


N. N. LUECK recently became district 
sales manager of the Dallas office of the 
Truscon Steel Division of Republic Steel 
Corporation. 


4 


WILLIAM C. HUNT, JR., has become 
a special representative of the Occidental 
Life Insurance Company of California, 
908 Gulf States Building. 


va 
JOHN YOUNG has joined the Nadco 
Sporting Goods Company division of Na- 
tional Die Casting Company as Southwest 
representative. 
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RAY V. PIERCE has been named dis- 
trict sales manager of the Duncan Coffee 
Company’s North-Central Texas district, 
with headquarters in Dallas. He will 
supervise all grocery sales operations of 
the company in the areas of Dallas, Fort 
Worth, Sherman, Paris, Wichita Falls, 
Waco, Temple and Corsicana. 


4 


FULBRIGHT F. MAYS, JR., CPA, 
has joined Payne Harrison, CPA, in his 
Mercantile Bank Building office, as a 
staff supervisor. 


MARK G. CHAPMAN has been ap- 
pointed manager of H. J. Heinz Com- 
pany’s Dallas chain store sales branch. 
He has been district supervisor since 1952. 


Sa 


W. E. DALHOFF, with Missouri Paci- 
fic Lines for 35 years, has been named 
agent in Dallas. He was transferred from 
a former position with MoPac in Houston. 

+ 


RONALD J. KAHN now heads the 
securities division of the newly organized 
Texas Business Developments, Inc. 








A skillful blending of rugs, draperies, upholstering mate- 
rials and colors by Stewart Office Supply Company has 
- created a dignified, yet livable office for Mr. J. Y. Jones, 
ss divisional manager of Kraft Foods Company. 
ao The desk is from the Constellation series by Standard 
Furniture Company. The beautiful light walnut is finished 
in Sandalwood, with companion seating in a matching fin- 
ish by Gunlock Chair Company. 
This is one of 14 offices recently completed by Kraft 
Foods Company and furnished by Stewart's . . . outfitters 
to successful organizations since 1912. 


wis 


~ | STATIONERS © OFFICE OUTFITTERS 


1523 Commerce @ DALLAS @ Phone PR-8581 
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REVISED MAP SHOWING LOCATION OF DALLAS' MOTOR COURTS 


. Alamo Plaza Hotel Courts 


. Belmont Motor Hotel 

. Capri Motor Lodge 

. Colonial Motor Lodge 

. Coronado Motel 

. Dal-Hi Motel 

. Dallasite Motor Hotel 

. Dallas Motel 

. Eastern Hills Motor Hote. 


. El Rancho-Tel 


. El Sombrero Motel 


. Four Winds Motel 


. Grande Lodge Motel, Inc. 


. Highland Motel 


. Indiana Motel 
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16. Lang Motel 31. Sun Set Motel 
17. Laurel Lodge 32. Seventy-Seven Ranch Motel 
18. Lido Hotel 33. Shamrock Motel 
19. Lamar Motel 34. Skyline Motel 
20. Last Frontier Motel 35. Sun Down Motel 
21. Live Oak Motor Hotel 36. Texas Motel 
22. Meadow Brook Motel 37. Town and Country Motor Court 
23. Mohawk Motel 38. Town and Country Motel 
24. Oaks Manor 39. Town House 
25. Palomino Motel 40. Tower Hotel Courts 
26. Paramount Courts 41. Valhalla of Dallas Courts 
27. Parkway Motor Hotel 42. Westerner Tourist Court 
28. Ritz Motel 43. Wycliff Motel 
29. Roma Motel 44. Y-Mar Motel 
30. Shangri-la Courts 
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Heads Association 


John Griffin, manager in Dallas for the 
Texas Employment Commission, was 
elected president of the International As- 
sociation of Personnel in Employment Se- 
curity at the organization’s 42nd annual 
convention in Cincinnati, Ohio. Mr. Grif- 
fin, a former president of the Texas Chap- 
ter of Employment Security Personnel, 
came to Dallas in 1951 to head the two 
local offices of the Commission. Besides 
serving on a number of committees of the 
Dallas Council of Social agencies, he is 
a member of the Dallas chapter of the 
National Office Management Association. 


+ 


H. Y. WALKER, Dallas public ac- 
countant, was elected vice president of 
the Texas Society of Accountants at the 
society’s annual meeting in Corpus Christi. 
Mr. Walker, with the Dallas chapter, will 
be host for the 1956 annual meeting of 
the group in Dallas and will be in line 
for election as the society’s next president. 


. a 


DAVID HUGHES in mid-August is 
joining Neiman-Marcus, Dallas, as group 
merchandise director of the fashion ac- 
cessory departments, including shoes, 
bags, gloves, hosiery, cosmetics, belts, 
neckwear, handkerchiefs and costume 
jewelry. Mr. Hughes will come here from 
Seattle, Wash., where he has been mazn- 
aging director of a department store. 


* 


The Dallas chapter of the Producers 
Council, Inc., national organization of 
manufacturers of building materials and 
equipment, has installed new officers. 
They are W. H. ROTH, president; 
F. C. BRANDT, vice-president; GENE 
GABLES, secretary, and JOHN HOW- 
ARD, treasurer. 
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AIR CONDITIONING 


AAS tee, 
FRIOG noe 


: Shops and Churches 
Quality Since 1882 


Texas Refrigeration & Engineering Co. 


158 EXPRESS STREET DALLAS PR-3224 
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PRODUCERS OF 
OIL AND GAS 


Operating in Texas, New Mexico, 
Utah and Colorado 


AZTEC 
OIL & GAS COMPANY 


Mercantile Securities Building 


DALLAS 
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WITHERSPOON & ASSOCIATES 


ce €¢ Oo 2.0.0 BA te 8 


as the new name of 
Texas’ Largest Public Relations Firm 
formerly known as 


WITHERSPOON & RIDINGS, INC. 


The Staff, Clients, and Office Locations 
Remain Unchanged 


IN FORT WORTH 
FRANK BURKETT 


Client Representative 
IRVIN FARMAN 

Client Representative 
ELEANOR FARMER 

Client Representative 
EUGENE R. MILLER 

Client Representative 
JACK WHITE Art Director 
DOUGLAS M. HILL 

Office Manager 

RUSSELL MARIE VAUGHN 


Corporate Secretary 
and Bookkeeper 


JOYCE FELDSTEIN Secretary 
JO STEPHENSON Secretary 


IN DALLAS 
SIDNEY G. PIETZSCH 


Vice-President and 
Client Representative 


ROBERT CARL 
Client Representative 
PAUL L. DENTON 
Client Representative 
TILLMAN L. CALDWELL 
Art Director 
DONA MAE THOMAS 
Office Manager 


MARGELLE TANNER Secretary 


WITHERSPOON & ASSOCIATES 


eC O°R 8 Ok ATED 


GUY WITHERSPOON, President 
PUBLIC RELATIONS-PUBLICITY 


FORT WORTH: 212 Burnet Street ED-1373 
DALLAS: 421 Fidelity Union Life Bldg. PR-3988 
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Given Promotion 


Ben L. Harn has been promoted to 
district manager of The Hoover Com- 
pany. A Dallas native, Mr. Harn formerly 
was with Manor Baking Company and 
started with The Hoover Company as a 
salesman in September of 1951. He be- 
came a supervisor in April of 1952. He 
now will be responsible for operations of 
The Hoover Company in Dallas, Rock- 
wall, Ellis and Kaufman counties. 


* 


STEPHEN J. FACSKO has been 
named assistant cargo manager to handle 
Braniff International Airways’ expanding 
air freight business in the Dallas shipping 
area. With Braniff since 1949, Mr. Facsko 
formerly was a special sales representative 
for the airline at Minneapolis, Minn. 


+ 


JAMES OSBORN has been named 
sales manager of the Herman Miller Fur- 
niture Company show rooms to be opened 
in September in the new Dallas Decora- 
tive Arts Center. Mr. Osborn is a native 
of Grand Rapids, Mich. 

+ 


DONALD W. McKAY has become 


‘Dallas regional sales manager of Dodge 


Brothers Corporation. He formerly was 
owner and manager of Don McKay 
Motors in Gulfport, Miss. 


4 


H. G. DRINKWATER has been 
named buyer and manager of Sanger’s 
television, radio and record player divi- 
sion, including all services from retailing 
through service and installation. 


+ 
H. H. PULLEY, for the last two years 
San Antonio terminal manager for Red 


Arrow Freight Lines, Inc., has been re- 
assigned to the Dallas terminal. 


DALLAS e JULY, 1955 








treo Te 4 


SS 





ty) 
n- 


ly 
id 


le 
of 
k - 


1€ 


Be 
as 


rs 


e- 














Forms Realty Firm 


Dan Levy has announced formation of 
the Dan Levy Company, engaged in the 
sale and lease of business and industrial 
property. Formerly associated with a 
Dallas real estate firm, Mr. Levy before 
that was a store manager in Corsicana. 
He attended Texas A&M College and the 
University of Texas. The Dan Levy Com- 
pany is located at 204 Coke Building. 


4+ 


FRED A. McCABE, manager of the 
Southwest division of the United Press, 
was promoted to the newly created post 
of superintendent of divisions. He will 
continue to make his headquarters in 
Dallas and will have general field super- 
vision of all domestic divisions of UP. 


+ 


EVERED D. REED and RAD- 
CLIFFE W. LYON, Egry Register sales 
agents, were appointed Dallas Branch 
managers by the firm, business forms 
manufacturer of Dayton, Ohio. 


+ 


JACK DALE and CARL PLANT, for- 
merly statistical accountants in Cleveland, 
Ohio, have joined the Preston Investment 
Company as securities salesmen. They are 
graduates of Ohio State University and 
the University of Oregon, respectively. 

* 


Busch & Sons Jewelers’ store has named 
A. C. HENRY manager. A vice president 
of the Horological Institute of America, 
Mr. Henry has been in the jewelry busi- 
ness since 1921. He is a member of the 
Lions Club and the Texas Watchmakers 
Association. 


4 


R. L. (PETE) HAWK has opened a 
real estate brokerage office in the Mead- 
ows Building. 
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MEMBER SOCIETY OF INDUSTRIAL REALTORS 


HOWELL H. WATSON 
Realtor 


Fidelity Union Life Building ¢ DALLAS ¢ Phone RA-5484 














Custom Designing 
EP EE PRES PRL A OLE OIE, 
New Catalogue Availabie 


Nimist 


1107 JACKSON + DALLAS 2, TEXAS 


Telephone RI-6838 


Immediate delivery 
on your fixtures 


we rent fixtures to sales 
representatives and fair ground 
exhibitors — Call for further 
information... 








COOL, REFRESHING, 
LUNCH AND DINNER &@ 


choice and prime 
steaks. Beautiful, pri- 
vate banquet rooms 


(Call RA-0619 for 


reservations.) 


Enjoy the best and 
largest selection of 
Mexican dinners, 


Imported and Domest 
Champagnes Wines 


Will Rodrigue C er | ey ge Sa LtV £ OA « 
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INDUSTRIAL 
RESIDENTIAL : 

STREETS ae 
a PARKING LOTS | ‘save you money 
DRIVE-INS 
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CONCRETE & 
ASPHALT 


roe ee i 


Phone Riverside 3531 











BIiTULITVHE€ 


2121 Irving Boulevard 
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LANDAUER and SHAFER 


CONSULTING ENGINEERS 
Air Conditioning, Heating, Ventilating, Electric Wiring and Plumbing 
Design and Supervision 


4801 Lemmon Avenue JU-9562 


LO-8351 











INVESTMENT BANKERS 





REPUBLIC NATIONAL BANK BLDG. 


DALLAS, TEXAS 
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UNDERSTANDING SERVICE SINCE 1893 


| SPARKMAN-BRAND, INC \S” 


MORTICIANS 


MEMBER 


STerling 2187 Ross Ave at Pearl 


National Selected Morlicians 
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National Officer 


J. Kiernan White, assistant secretary- 
treasurer of the Murray Company of 
Texas, was elected vice president of the 
National Association of Cost Accountants 
at the 36th annual convention of the 
association in New York City. Mr. White 
is a past president of the Dallas chapter of 
NACA. 





New Manager 


Homer G. Hurlbut has assumed duties 
as manager of the Dallas district of Stew- 
art Title Guaranty Company. He has been 
manager of the firm’s Dallas office since 
1950 and now will supervise activities in 
13 North Texas counties. Mr. Hurlbut 
joined Stewart in 1946, coming to the 
company’s Dallas office in 1947 as title 
officer. His affiliations include the Down- 
town Dallas Kiwanis Club, the Dallas Bar 
Association, the State Bar of Texas and 
the Dallas Athletic Club, as well as the 
Texas Title Insurance Association and 
Title Insurance Association of Dallas. 

4 
Firm Moves. Springs Mills, Inc., na- 
tional textile firm, has moved its Dallas 
offices to the Merchandise Mart. 
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New President 


Roy P. Gay, president of Gay Electric 
Company, was recently elected president 
of the Downtown Exchange Club. He is 
also a member of the club’s board of di- 
rectors. Mr. Gay was also elected presi- 
dent of the Northeast Texas chapter of 
the National Electrical Contractors Asso- 
ciation at the group’s recent meeting. 


* 


ROBERT MULLEN, Dallas Morning 
News reporter for the last two years, has 
been named assistant editor of the Mus- 
tang Magazine, alumni publication of 
Southern Methodist University. Mr. Mul- 
len previously spent two and a half years 
in public information work in the Air 
Force. 


+ 


JAMES ADAMS has been appointed 
manager of Lake Murray Lodge, Ard- 
more, Okla. A native of Durant, Okla., 
Mr. Adams has been in the hotel business 
since 1944. The lodge is operated by 
James R. Shaffer, president and general 
manager of Shaffer, Inc. 


+ 


W. S. STEWART has been named 
Southwestern division manager of the 
American Seating Company’s branch at 
2930 Canton. With the firm since 1950, 
Mr. Stewart has been assistant divisional 
manager since March, 1953. 


4+ 


HUGH E. PRATHER, JR., has been 
named to the board of directors of Texas 
Business Developments, Inc., a new firm 
of state business leaders organized to ex- 
pand Texas industry. 


- 
J. ROSS SIMS was named Southwest- 
ern division manager for the Florence 


Stove Company and will have his head- 
quarters in Dallas. 
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Be a part of the growth 
of Texas Bank. 
Texas Bank for all your banking needs. 


.. Turn to 


THE NEW TOTAL IN RESOURCES IS 


$70,750,903.23 


STATEMENT OF CONDITION 
of TEXAS BANK & TRUST CO. of DALLAS 


At the Close of Business June 30, 1955 
RESOURCES 
Cash and Due from Banks 0.0........eceeceeceeeeeeeeee $22,442,830.59 


DR oe) ee 8,031,816.20 
State and Municipal Securities .................... 2,594,076.78 
Stock in Federal Reserve Bank ..................-.-.-- 105,000.00 
RUN, IONE xsi eS cc he 577,473.75 


Loans and Discounts (Net) ............-:::::eses0+2 35,364,826.10 


























Accruals and Other Resources ..............-0:0-0---+ 315,270.30 
OS ee eee 994,221.43 
Furniture and Equipment. ....................:cessce0ess 285,788.08 
Customers Liability on 
Letters of Credit 39,600.00 
TOES RESOURCES 0... $70,750,903.23 
LIABILITIES 
DEPOSITS: 
Individual $45,625,175.72 
Banks .. 18,815,792.75 
As A Ee 1,162,109.97 $65,603,078.44 
Reserves for Accruals and Taxes ..................-. 473,554.50 
Letters of Credit 39,600.00 
CAPITAL FUNDS: 
 e $1,750,000.00 
Surplus 1,750,000.00 
Undivided Profits .................. 1,134,670.29 4,634,670.29 
TOTAL LIABILITIES $70,750,903.23 
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DIRECTORS 


“Harry W. Bass, Jr. 
President, H. W. Bass & Sons, Inc. 


R. W. BAXTER 
President, Rio scorer National Life 
Insurance Compan; 


Cuar es E. BearD 
President, Branift Airways, Inc. 


Frank I. BRINEGAR 
Executive Vice President, 
tinental Supply Company 


BALLARD BURGHER 
President, Guardian Savings & Loan 
Association 
MAXWELL CLAMPITT 
Clampitt Paper Company 


*LEO F. Corrican, Jr. 
Real Estate, Leo F. Corrigan Co. 
N. J. DESANDERS 
President, Lone Star Olus-Cadillac 
F. O. DETWEILER 
President, Chance Vought 
Aircraft, Inc. 


M. R. ForRTSON 
Vice President 


P. B. (Jack) GARRETT 
resident 
*J, M. Hacoar, Jr. 


Secretary-Treasurer, 
The pany 


Ray E. HusBarp 
Oil Producer 

Justin S. McCarty, Jr. 
President, Justin McCarty, 


Harry MEADOR 
View S preston in Charge of 
Real Estate 


W. P. METCALFE 
Vice President and Trust Officer 
*CLINT MURCHISON, Jr. 
Investments 
*W. T. Over 
. Ww. aunts Cheep 
W. W. Overton, Jr. 
Chairman a me "Board 
J, DurreLe Papoitt 
Vice President, Padgitt Brothers 


R. I. PAYNE 
Executive Vice President, 
Enterprises, Inc. 
Harry P. PERKINS 
ah om Perkins Dry Goods 
Company 


C. B. PETER: 


IN, JR. 
Executive Vie. President 


Rapu B. RoGers 
President, Texas Industries, Inc, 
Mike F. REED 
Investments 
Victor P. SCHUMACHER 
Vice President and Secretary 
of the Board 
Denys R. SLATER 
President, Fishburn Cleaning & 
Laundry Company 


Peter P. STEWART 
Executive Vice President, 
Stewart Company 


D.L. WHITTLE 
Investments 


*Junior Board Members 





FEDERAL DEPOSIT 
INSURANCE 
CORPORATION 


e 
FEDERAL RESERVE SYSTEM 
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BOOSTS “== 23% 


This entirely new motor oil is kind to your 
pocketbook, for it not only reduces wear and 
adds years to engine life, it boosts gasoline 
mileage. Identical road tests using fleets 

of vehicles prove that those cars using New 
Mobiloil Special increase miles per gallon up to 
23 percent over results obtained with 
conventional high-quality motor oil. This is 

true because Mobiloil Special adds octanes to 
fuel performance; cleans up engines and keeps 
them clean; corrects or relieves engine knock, 
pre-ignition “ping” and spark plug mis-firing. 
... Provides full protection in any climate 

or season, too. For a smoother, quieter, more 
powerful running engine, switch to New 
Mobiloil Special. Then watch your car’s gasoline 


consumption drop. 


Sold at Mobilgas Stations, Garages, Car Dealers. 





MAGNOLIA PETROLEUM company Mobilgas 


A SOCONY MOBIL COMPANY 
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Security Engineering Moves to Dallas 


Security Engineering Division, one of the Dresser Industries, has announced trans- 
fer of its executive and administrative offices and personriel to Dallas from Whittier, 
Calif. Security's present plant at 3400 W. Illinois is being enlarged (see above sketch), 
with the completion scheduled for September. The plant area is being increased to 
165,000 square feet, with an increase to 23,000 square feet in office area. Acreage 
has been increased from 20 to 25. Security manufactures rock bits for drilling oil 


and gas wells. 











New Quarters for Dallas Firm. New 
quarters have been leased by Dallas Metal 
Trims at 3020 Canton Street, it has been 
announced by W. F. Stephens, partner in 
the firm. The new warehouse and office 
building comprises 12,500 square feet, 
which more than doubles their previous 
facilities. Dallas Metal Trims is statewide 
distributor for Formica counter tops and 
Trimedge metal moulding and area dis- 
tributor for Kentile floors. 


* 


New Offices and Warehouse. New 
offices and warehouse for the Roddis 
Lumber & Veneer Company were opened 
recently at 8200 Lovett Street. The new 
warehouse contains over 40,000 square 
feet and has seven loading docks. The of- 
fice is paneled with Roddis products and 
features a large display room. Clark 
Weaver is manager of the Dallas branch 
Office. 


is 


Initiates Market Plan. Texas Instru- 
ments, Inc., has opened a sales office in 
Los Angeles, Calif., as the initial step in 
setting up a national marketing organiza- 
tion for its geophysical and electronic 
equipment production. All district offices 
will be staffed with representative of the 
company’s manufacturing divisions, ac- 
cording to J. E. Jonsson, president. 
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Increase Operations. Longhorn In- 
vestment Company has announced acquir- 
ing control of a finance company in Lub- 
bock, thus adding greatly to its operations, 
according to Charles S. Adams, president 
of the company. Among its other invest- 
ments, the company is also negotiating 
a site for a new perpetual care cemetery. 


+ 


Construction Under Way. Southwest 
Brake Exchange, Inc., and Prior Wood 
Products, Inc., both affiliates of South- 
west Wheel, Inc., have announced the 
purchase of a two-acre industrial tract on 
Hinton Street just off Harry Hines for new 
office and plant facilities. The building, 
which is now under construction by the 
Fairway Corporation, has 26,000 square 
feet of space. 


4 


New Factory Site. The Western States 
Lacquer Corporation announces that 
shortly they will occupy a new factory 
site now being erected at 4400 Singleton 
Blvd. The new plant is located on a seven- 
acre tract of land. Jack D. Watson, Real- 
tor, and Jim Moran of Hudson & Hudson 
negotiated the transaction; Williams & 
Wagner Construction Company was the 
general contractor, and Williams & Wag- 
ner Investment, Inc., is owner of the 
building. 





Presbyterian 
Mm Book 
Store 


1814 Main St. 
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A record of 36 years of 


All applicants screenea 
] faithful and successful 


carefully by thoroughly 


experienced counsel- service. 


lors. NO CHARGE OR 
OBLIGATION TO YOU. 


You get the best 

? selection of thousands 
of applicants in our 
files. 


3 Our organization is 


CALL 
PR-0694 


36 Years in Dallas 
437-8 WILSON BLDG. 






geared to serve YOU. 





OFFICE . SALES 


TECHNICAL 
TEXAS’ OLDEST EMPLOYMENT AGENCY 
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We are proud to welcome you to this fine neighbor- 
hood. May we help you to set a pattern for graceful 
suburban living in keeping with the beauty and con- 


venience of the Meadows Building. 
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MERRIMAN PARK ADDITION 


MAY WE OFFER YOU 


OUR SERVICES ‘FOR: We invite your inspection of the beautiful homesites 


in our Merriman Addition — conveniently 


e Custom Home Building located on Skillman Boulevard within sight 
e Choice Home Sites of your new offices in the Meadows Building. 
e Real Estate 


Planned for the future — Merriman Park 
e Insurance 


includes an elementary school site, a 


church site and a shopping center. 


W. Hat McGRAW 


AND ASSOCIATES 


4911 Greenville Avenue Telephone FO-8-6445 
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Distribution Firm 


George W. Crabb has set up the Crabb 
Distribution Company, with offices at 
1231 National City Building, in associa- 
tion with Ralph M. Norton, president of 
the Norton Parking Systems. Mr. Crabb, 
who has been in the dry cleaning and 
laundry business for the last 12 years, 
said the new firm will distribute laundry 
and dry cleaning machinery. 





Traffic Safety Awards 
Again Made to Dallas 


_ For the fourth year in a row, the Na- 
tional Safety Council has awarded Dallas 
first place in traffic safety organization 
among cities of its population class. 

And for the fifth straight year, the Dal- 
las Police Department has won the Inter- 
national Association of Chiefs of Police 
Award for traffic law enforcement. 

Citizens Traffic Commission Chairman 
L. H. Ridout, Jr., acting for the Safety 
Council, presented a plaque to Mayor R 
L. Thornton, Sr., for the 1954 showing. 

Chief of Police Carl F. Hansson was 
notified of the 1954 police award. 

Said Mayor Thornton: “It is a great 
responsibility of men and women to work 
for safety for themselves and others. I 
think the citizenship has a part in this.” 

+ 
Store Relocated. Ford Radio, Furni- 
ture and Appliances has opened a new 
store for used furniture at 129 West Jef- 
ferson. Called Ford Radio Bargain Store, 
it replaces Ford’s former used furniture 
store at 124 East Jefferson. 





Jaycees of the Year 


Mel Price, who has been a member of 
the Dallas Junior Chamber of Commerce 
for only 18 months, has been named 
“Jaycee of the Year” because of his active 
interest in the club and his participation 
in dozens of civic projects. Mr. Price 
recently was named state director of the 
Jaycees. He is the second Dallas Jaycee 
ever to bring in 100 new members. 





ASSOCIATION 
f 


° 
INSURANCE 
AGENTS 


DALLAS e 





Anderson, A. J., & 
Associates 
Andrews-McDowell Co. 
Ayres, Frank, Jr. 
Alexander, Geo. A., Agcy. 
Banks-Burney Co. 
Barr, John A., Co. 
Barrett, Arthur E. W. 
Basham Insurance Agency 
Bateman Insurance Agency 
Beachum, John H., & Son 
Beavers, Joe, Insurance 
Bettes Ins. Agcy. of Dallas 
Bibby, Haughton & Bibby 
Binford Insurance Agency 
Blanton, Thomas & Co 
Bolanz and Bolanz 


Bomar, Henry H., Ins. Agcy. 


Bond, Tom L., Agency 
Brannan Insurance Agcy. 
Brilling, Abe I. 
Burke, John L., Co. 
Burkholder Ins. Agency 
Burton & Wilkin 
Bywaters Insurance Agcy. 
Chamberlain, George E. 
hran & Houseman 
Coleman, Shelly 
Corrigan-Jordan Ins. Agcy. 
Cox, George A., & Co. 
Cox, George F.. & Co. 


Crum, Lee, ins. a 


Cullum, J. D., Co. 

Coker, M. L., Ins. & Loans 
Crossman, G. W., Agency 
Davis, Lyn E., Agency 
Dean, E. G., & Co. 

DeLay, Clyde, Ins. age 
Dexter, Chas. L., & 

Diffey, W. A., Jr., ‘hoaniey 
Down, Frank C., Co. 


Duncan, Guy S., Ins. Agcy. 


Echols Insurance Agency 
Ellis-Smith & Co. 

Elmore, Derrill G., & Co. 
Ferguson, Tom C. 
Fitzwater, Tim, Insuror 
Flowers Ins. Agency 
Fogleman, Wilbur H., Ins. 
Francis, Shirley M. 
Garrett, Floyd, Co. 
Greaves, Sidney D., & Son 
Green, Glynn O., Agency 
Green, Sidney F., & Ligon 
Grinnan, Lewis, Co. 
Gulledge, Hal A., Co. 
Gump and Gaynier 
Hadsell, J. C. 

Hall, Howard M. 
Hamman, Gaston, Agency 
Hardy, R. L., Agent 
Harris, Felix, & Co. 
Harris & Huffhines Agcy. 
Hartley, Walter G. 
Henry, E. Cowden 
Hogan, Geo., Ins. Agency 


The Seal that Guarantees 
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Holland, W. M., Agency 
Holt, J. Frank, Co. 
Hooker, S. H. 

Howell, Rouse, Insurance 
Hunt, Carl H. 

Jackson, A. D., Agency 
Jacobs, Joe, Ins. Agency 
Jones-Calvert Co. 

Jones, Ted, Agency 
Jones-West and Johnson 
Julian & Cochran 


Kaufman, Phil H., Ins. Agt. 


Killough, M. N., & Co. 
Kirkpatrick-Thompson Co. 
Kirsch, August 
Kline, W. E., & Co. 
Lang, J. Fred, Agency 
Lett Insurance Agency 
Levi, Chas. A., & Sons 
Lindsley, J. W., & Co. 
Love Insurance Agency 
McClure, Geo. D., Agency 
McCormick, Geo. W., Ins. 
Agency 
McElyea, Geo. W., Co. 
Mallinson, Fred, & Co. 
Mangelsdorf, J. W., Agcy. 
Manton, Henry, Agency 
Markhan, C. M., Ins. Agcy. 
Maxon-Mahoney-Turner 
Mendenhall, J. S., Ins. 
Agency 


SRR 


Merritt Insurance Agency 
Mincer, Sylvan A. 
Mittenthal, N. E., & Son 
Mohon, J. W., & Co. 
Moore, Harry R., Agency 
Morrison, Lake ‘Agency. 
Moser Company 
Munger & Moore 
Murchison, Kenneth, & Co. 
Murray Insurance Agency 
Nash, A. G., Co. 
Noel, Dave, "Agency 
Norwood, Jones W. 
O'’Beirne, C. B., & Co. 
Owen, Arthur L., Co. 
Parrish, W. D. (Bill), 
Insurance Agency 
Patrick, C. M. (Pat) 
Pearlstone & Elliott 
Peavy Insurance Agency 
Pierce, Fred A. 
Prendergast, A. C., & Co. 
Priddy, Ross, Agency 
Ragland Insurance Agency 
Raines, A. C., Ins. Agency 
Reilly, Wm., Agency 
Reinhardt, I., & Sons 
Rembert, David, Agency 
Renz, Stagg, Agency 
Roberts, Wiley, & Sons 
Roeder & Moon 
Rose, Rose & Crutcher 
Rucker, T. M., & Co. 
Scheid, Max, Agency 
Seay & Hall 


* 





Shaw & Hornberger 

Shelton & Bowles 

Shelton, Ray, Insurance 

Simons Insurance Agency 

Simpson & Cathey 

Slaton, Jas. B., Ins. Agcy. 

Slay & Co. 

Smith, Cruger T., Agency 

Snell, David M. 

Spurgin, Ben., Ins. Agency 

Steele-Fonda Co. 

Stern, Robert, Ins. Agency 

Stewart, Waldo E., & Co. 

Susman, Wm., Agent 

Doc Swalwell 

Taylor, Roy L., & Son 

Teeling Insurance Agency 

Thomas, Loving & Wright 

Thrash, Howard G., & Son 

Troth, S. H., & Co. 

Tucker-Manning 

Threadgill, Jack 

Waldman Bros. Ins. Agcy. 

Wallace, Jim, Agency 

Watson-Herring Ins. Agcy. 

Weatherford, Bill, Ins. 
Agency 

Whitman, Joe, Ins. Agency 

Wilson-Welch Co. 

Williams, W. Nicholas 

Wimberly, Werth, Agency 

Works, George W. 

Wynnewood Ins. Agency 


DEPENDABLE, ETHICAL INSURANCE SERVICE 
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Home Loans 


Low cost home loans to buy, 
build, repair, modernize or 
refinance. 


ey + ee ee we FN ER ovaiias’ oldest 
Savings and loan association Savings and Loan 





Insured Savings 
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0) per annum 





Association 
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MIKE ABR AH AM ganizatiton. She has recently attended the 


Mercantile Bank Building 


Advertising Director 


Mrs. Jeanne Clem has been appointed 
director of advertising and public rela- 
tions for Texas Distributors, Inc. Mrs. 
Clem was formerly with Pride Radio Pro- 
ductions, a program-package selling or- 


University of Denver where she special- 
ized in advertising. 


OIL and GAS + 
PRODUCER Pioneer Wins Award. Pioneer Air 


Lines has been announced as a winner of 
the National Safety Council’s Annual 
es Aviation Safety Award, for operations in 

the year ended Dec. 31, 1954. Pioneer 
President Robert J. Smith said: “We are 
particularly proud of the fine personnel, 
now identified with Continental Air Lines, 
who contributed so much to making this 
possible.” In 10 years, Pioneer trans- 
ported 1,110,024 passengers a total of 
296,745,063 passenger miles without in- 
jury or fatality. 
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212 NoRTH ‘FIELD STREET, AT PACIFIC 






BUSINESS and INDUSTRY 






— PRE22B 
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Advertising Manager 


Miss Norma Fulcher has been named 
advertising manager for Neiman-Marcus 


Company, Dallas and Houston. Miss Ful- | 





| 


cher started with Neiman-Marcus in 1949 | 


as a copywriter and has been serving 


| 


as copy chief and assistant advertising | 


manager for the speciality store. She is a | 


graduate of Texas State College for 
Women, where she was a journalism ma- 
jor. At Neiman-Marcus she has been re- 
sponsible for copy or copy editing of ads 
that have won top national awards for 
excellence in newspaper advertising. 

Da 
Annex Planned. The Walter H. Allen 
Company, hardware distributors, is build- 
ing an addition to its warehouse at 6210 
Denton Drive. President Walter H. Allen 
said the company’s inventory doubled be- 
tween January 1, 1954, and March 31, 
1955, and that first quarter sales were 
282 per cent above those of the same 
period last year. The additional facilities 
are being built by the Lantex Construc- 
tion Company. They will raise the total 
company space to 90,000 square feet. 

+ 
Opens Own Firm. Frank S. McClen- 
don, Jr., has opened a general appraisal 
and real estate business of his own at 
2739 Brandon after six years as an ap- 
praiser and chief construction analyst in 
government service. A native Texan and 
a resident of Dallas County for 25 years, 
Mr. McClendon formerly was engaged in 
the construction and real estate business 
before his connection with the govern- 
ment. 

a 
Employees Get Bonus. A semi-annual 
bonus of 20 per cent of salary received 
in the first half of 1955 has been paid to 
employees of Dallas Rupe & Son, Inc., 
D. Gordon Rupe, president of the invest- 
ment banking firm has announced. 
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DEPENDABLE 


On schedule — or before! 

That's the rule at Temco. And we’ve proved it again and 
again! 

For instance, recently the first Temco-manufactured B-52 
fuselage section was shipped to Boeing-Wichita—one day 
ahead of schedule. This, in spite of the fact that an unex- 
pected seven-week’s acceleration was called for at midpoint. 

This is typical of Temco dependability in every phase of its 
work: the design and production of aircraft, missiles, air frame 
and electronic components, and aircraft assemblies; the over- 
haul and modification of military aircraft. 

It is typical, too, of the important contribution of 
the nation’s aircraft industry toward preserving the 
peace by keeping America strong—our industry's 
Number One Job. 
















@ AT TEMCO, DEPENDABILITY 
means faithful integration as well 
as speed, so that each Temco 

section does its job in helping 
to form the mighty B-52. 
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NATURAL GAS... 


Natural gas is the prime fuel in our growing Sou 
west and Lone Star is proud of it’s gas service to 
Texas and Oklahoma cities. Natural gas for indusj 
business, and home — for heating, cooking, coolij 
manufacturing and other uses. 





Integration...the secret of dependable F 
service has been Lone Star’s goal in planning§ 
148,221 square mile system of pipelines, gasolj 





LONE STA 











THWEST MODERN FUEL.... naturally! 


plants and compressor stations. Scores of gas-produc- 
ing fields are along Lone Star’s 7,838 miles of trans- 
mission and gathering pipelines. Also large storage 


reservoirs which conserve gas for future use. 


And because Lone Star maintains alternate routes 
for processed gas, Lone Star’s gas system is truly 
dependable and efficient. 


GAS COMPANY 
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And Then The Slaves Ran Away... 


The early Greeks constructed their building without any mortar or cement to 
hold them together. That’s why they have stood up through the ages. This 
complicated stone-laying called for the use of an “‘I’’ shaped metal bar, which 
when fitted with one stone would hold the next one in place. But these metal 
bars had to be hand forged—a tedious task assigned to the slaves. And so great 
and numerous were the tasks assigned to the slaves, that the masters rarely 
assigned them more than necessary to get the job done. They feared the slaves 
would run away. So the Greeks didn’t tie up their slaves in killing labor, but 
-neither did they build up reserve stocks of materials. Around 356 B. C. dur- 
_—~ ing the construction of the temple of Artemis, countless slaves ran away. 
_ '+—___ Thank goodness we don’t have to operate that way today. For steel just pick 
->.__~ — up your phone and call... 
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To Form Own Firm. Merrill F. Hart- 
man, who has been associated with securi- 
ties firms in Dallas for 21 years, has an- 
nounced his resignation from Shearson, 
Hammill & Company to form his own 
securities firm. Temporary offices of the 
new company are in the Adolphus Tower 
and details of plans for the securities con- 
cern will be announced soon, Mr. Hart- 
man said. 


+ 
Parking Garage Planned. A 500-car, 
five-story parking garage, costing about 
$400,000, will be erected on the midtown 
property recently acquired by the Dallas 
Community Chest Trust Fund as a gift 
from Mrs. Pearl C. Anderson. A 99-year 
lease on the property has been granted 
Classified Parking System, Inc. The near- 
by Statler Hilton Hotel, nearing comple- 
tion, will use the new garage exclusively 
for its parking facilities, but the garage 
also will be open to the general public. 
+ 

New Office Opened. The Parker Cor- 
poration, distributor of Incorporated In- 
vestors and Incorporated Income Fund, 
has opened a Dallas office with Arthur 
P. Nazro as manager. The new office is 
located in the Mercantile Securities 
Building. 





Purchases Agency 


N. J. DeSanders, Jr., has bought Vil- 
lage Cadillac, Inc., 5460 Preston Road 
at Mockingbird Lane, from W. D. De- 
Sanders, founder of the two-year-old 
firm and brother of the new owner. Mr. 
DeSanders, Jr., is re-entering the auto- 
mobile business after four years in the 
business of handling private investments. 
He emphasized that Village Cadillac will 
continue to be operated, as from its be- 
ginning, as a completely independent 
agency. 


Larger Quarters. Offices of Ruthrauff 
& Ryan, Inc., have been moved from 1511 
Bryan to Suite 515 of Adolphus Tower. 
John C. Simmons, vice president and 
manager of the Dallas offices, said larger 
quarters were necessary to keep pace with 
continuing growth in Texas. Robert O. 
Parker, formerly with the firm in Chi- 
cago, has been appointed art director of 
the Dallas office, Mr. Simmons added. 


ob 


Regional Headquarters, Joe P. Dil- 
lard & Associates has announced the 
opening of regional headquarters for the 
Josann Manufacturing Company at 1531 
Edison Street in the Trinity Industrial 
District, the company’s first factory ware- 
house in the Southwest. Dillard & Asso- 
ciates, who have represented the firm in 
North Texas since 1932, will be in full 
charge of the new facility. Josann is one 
of the world’s largest manufacturer of 
plumbing and drainage items. 
. 


Business Absorbed. National Bankers 
Life Insurance Company has taken over 
the life insurance business of the Service 
Life Insurance Company of Omaha, Nebr. 
More than $22,000,000 of in-force insur- 
ance was involved in the move. 
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forMOVING 


HOUSEHOLD GOODS 
Call 





aATIO" win, 


ON. VAN LINES & 


RA-4378 





918 DRAGON 





(APPRAISALS 


Over 20 years of successful 


REAL ESTATE 
APPRAISAL SERVICE 


For Life Insurance Companies, 
Banks, Attorneys, Individuals 


H. W. DUNHAM 
& Associate 


i of Real Estate Appraisers, 
ore 7 Racldeatiel Appraisers, Dallas Real Estate 

















~ 623 Wilson Oa Phone RA-8011 r 












WE'LL 
HELP YOU WITH YOUR 


@ TYPING %%, 
@ BOOKKEEPING 

@ FILING =. S& 
@ CLERICAL WOR 
Send for FREE Brochure 
Detailing Our Services — 









BUSINESS SERVICE 


SERVING NORTH TEXAS 
BUSINESS FIRMS SINCE 1925 


Phone RA-3787 


2020'2 MAIN ST., DALLAS 









KNEE ROOM A-PLENTY 


COMFORT 
ZONED 
DESK 


Knee bumping days are over when you're 
sitting at this beautiful Berger Desk. 
The center drawer telescopes into the top 
instead of projecting down to steal knee 
room. Space between pedestals allows 
the average person to rotate a swivel 
chair without bumping the desk. You'll 
work in comfort and style at the Berger 
Comfort Zoned Desk. See the Berger 
Line at 


VANCE K. MILLER CO. 


OFFICE FURNITURE AND SUPPLIES 


341 i 
STEEL OFFICE 
EQUIPMENT 





1916-18 MAIN ST., DALLAS — RA-9091 

















REAL ESTATE LOANS 


Commercial 
Industrial 
Residential 


‘Real Estate Financing Since 1908’’ 


New General Manager 


L. W. Tate, executive vice president of 
Dallas Railway & Terminal Company, 
has been given the additional duties of 
general manager, W. R. Burns, president, 
announced. Mr. Burns, who continues as 
president and chairman of the board, said 
a readjustment in the division of specific 
high-level responsibilities would give 
DR&T management a greater flexibility. 
Mr. Tate has been with the firm for 35 
years. 

* 


Named for Account. Foote, Cone & 
Belding Advertising Agency has been se- 
lected to serve the Chicago Corporation- 
Champlin Refinery Company account of 
Fort Worth and Enid, Oklahoma. The 
company has production and gas process- 
ing plants in Texas, a refinery at Enid and 
service stations and bulk plants in Okla- 
homa, Kansas, Colorado, Nebraska, 
Iowa, South Dakota, North Dakota and 
Minnesota. 
ve 


New Warehouse. Butler Brothers re- 
cently opened a new warehouse in the 
Santa Fe Industrial District, a move from 
its home for five years at Young and Ervay 
Streets. The new facility covers 145,000 
square feet of floor space, making pos- 
sible better distribution for the Ben 
Franklin stores in Texas, a division of 
Butler Brothers. J. Frank Martino is gen- 
eral manager. 
4 


MURRAY 


INVESTMENT COMPANY 
Convenient Ground Floor Location 


Several Parking Stations Just a Few Steps Away 


New Growth Record. Dallas’ Brook 
Hollow Industrial District is setting a new 
national growth record, with construc- 
tion valued at $5,000,000 started by 30 
firms in the nine months that utilities have 











1315 Phone Between been available. These first firms will em- 
Pacific STerli 3361 Field & ploy an estimated 2,000 workers. Windsor 
Ave. erling Akard Sts. Properties, Inc., with W. C. Windsor, Jr., 
as president, is developer of the district. 
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President of Regents 


Jack Woodward, Dallas independent 
oil operator, has been elected president 
of the Board of Regents of the Texas 
state teachers colleges. The board serves 
as the governing body for the six state- 
supported teachers colleges. 


* 


Merger Announced. The Moran Com- 
pany of Dallas and the Economics Lab- 
oratory of Texas, Inc., have been merged, 
according to M. J. Osborn, chairman of 
the board of Economics Laboratory, Inc., 
St. Paul, Minnesota. Mr. Osborn said cus- 
tomers of the Moran firm, makers of 
liquid and powder soaps for commercial 
use, and of Economics Laboratory, Inc., 
commercial dishwashing detergent manu- 
facturer, would benefit from a more ef- 
ficient and complete service through the 
merger. The Moran Company, of which 
George W. Moran is general manager, 
will continue operations as before, with 
headquarters in Dallas. 


4 


Eight Lease Space. The A. Harris & 
Company Oak Cliff Center has arranged 
leases for eight more concerns, A. Harris 
President Arthur L. Kramer, Jr., has an- 
nounced. Ninety per cent of the space in 
the $5,000,000 center now has been 
leased, Mr. Kramer said. The additional 
leases are: Thom McAn, Slenderella, Al- 
fonso’s Beauty Salon, Mathis-Tichenor, 
Rhealee Stores, Inc., Toy Carnival, Gar- 
vin’s Hardware Store and Wilkinson’s 
Charcoal Broiler Restaurant. 


4 


Sales Representative. The A. J . Phil- 
lips Company, Dallas food broker, has 
been named sales representative for the 
El Chico line of Mexican foods, accord- 
ing to Glenn M. Jackson, vice president 
and general manager of Cuellar Foods, 
Inc. 
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INDUSTRIAL DISTRICT 


3 een 2558 





“Under the 
Skyline 
of Dallas” 


the new home of 


THE FULLER BRUSH 
COMPANY 





For information about property in the Trinity Industrial District consult your real estate broker or... 


INDUSTRIAL PROPERTIES CORP. ¢ 401 Davis Building e¢ RI-6552 

















We'll gladly analyze 
your requirements, 
and submit a quot- 

ation, without 
obligation. 


Matthews 


Engineering 





Company 


2122 OLIVE ST. 


Riverside 5166 
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COMPLETE FACILITIES... 


For Merchandise Storage and Distribution! 


The finest facilities available for the storage and distribution of merchandise 
... latest mechanized handling equipment ... over a half million sq. ft. of 
space. An all-inclusive warehousing operation ... modern office and display 
space... pool car distribution ... heavy hauling... machinery setting .. . 
local and long distance moving . . . crating, packing, shipping. Call RA-7111 
for details! 


2nd Unit Santa Fe Bldg., “Home of the Santa Fe Bldg. Merchandise Mart’ 


ESTABLISHED 1875...OUR 8OTH YEAR! 






R. M. Waskom 


G. K. Weatherred e 
Sec'y-Treas. 


President 


WAREHOUSE CO. 7; 


2ND UNIT SANTA FE BLDG. I 


Cc E. Bradley 
Vice-Prosident 
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300,000 
SALESMEN... 


1,000,000 


CONTACTS PER MONTH! 


M ony Southwest Airmotive puts 300,000 
“salesmen” to work within the aviation industry 
in behalf of Dallas and Love Field. Since each of 
these busy bell-ringers is a copy of one of the 
seven nationally-circulated publications carrying 
SAC advertising, it makes numerous contacts as 
it moves from reader-to-reader. Thus, total cov- 
erage is an estimated 1,000,000 or more every 
month! Thousands of additional contacts are 


made via SAC-originated direct mail. 








Yes, advertising-wise, Southwest Airmotive 
for 23 years consistently has made the big- 
gest in-the-industry impact of any company 
based at your municipal airport, regularly 
attracting new revenue not only to itself 
but to Dallas and Love Field, as well. 


This is one of many reasons why a Greater South- 
west Airmotive means a Greater Love Field; why 
SAC’s role here has never been equalled nor duplicated! 





Southwest ==> Airmotive 


COMPANY 
SERVING BUSINESS FLYING, COMMERCIAL AIRLINES, AND THE U. S. AIR FORCE 
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Civic Spirit Key to Aviation Progress 


Dallas Leaders Use Business Methods 
To Secure Airports, Better Routes 


Daas future as one of America’s great air 
transportation centers has been spotlighted by recent de- 
velopments—contracts for an outstanding new air terminal, 
plans for a new Braniff Airways base at Dallas Love Field, 
a new $2,000,000 base for Southwest Airmotive, an initial 
CAB decision holding that public convenience and necessity 
requires that Dallas air traffic be served at Love Field, and 
a growing conviction among airline executives that Dallas 
has “made its case” against monopoly, and that the Civil 
Aeronautics Board will authorize a competitive carrier be- 
tween Dallas and Washington and New York. 

Each of these developments reflects years of hard work 
by the Dallas business and professional men who formulated 
the Dallas community aviation program and dedicated them- 
selves to obtaining its objectives. 

“The Dallas approach”—as the community’s program is 
often referred to in the air transportation industry and 
among Federal regulatory agencies—can be simply de- 
scribed as a cooperative effort of businessmen, using busi- 
ness methods, to secure the airports and air transportation 
vital to their community’s welfare. 

From the pioneering days of aviation down to the pres- 
ent, Dallas has used air transportation far out of proportion 
to the city’s population and business volume. In every year 
since reliable statistics have been compiled, Dallas Love 
Field has always generated at least two per cent of the na- 
tion’s air traffic, or more than five times the traffic volume 
which would be indicated by Dallas’ population. 

Dallas’ leadership as an air transportation center was 
well-established six years ago, at the time when members 
of the Chamber’s Aviation Committee recognized that 
Dallas was at a cross-roads point in its development. 

“Where do we go from here?” was a question which the 
committee debated earnestly. There were differences of 
opinion as to the kind of airport facilities which Dallas 
needed, and as to where they should be located. There 
were differences of opinion as to the kind of air services 
Dallas required, and as to the methods which should be 
used to obtain them. 

If they faced such questions in their own businesses, the 
businessmen on the Aviation Committee decided, they 
would begin by taking inventory. They would seek facts as 
a basis for isolating and solving problems, and to pinpoint 
opportunities. 

Acting on this philosophy, the Aviation Committee sought 
to establish a cooperative program between the City of 
Dallas and the Dallas business community. It proposed 
that the development of airport facilities was primarily 
the responsibility of the City of Dallas, and that the secur- 
ing of required air services should be primarily the respon- 
sibility of the Dallas Chamber of Commerce. 

The City of Dallas employed the nationally-known trans- 
portation consulting firm of James C. Buckley, Inc., of New 
York to study the airport facilities which Dallas needed. 
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The Chamber of Commerce employed the same consultants 
to make a careful review of Dallas’ entire present and 
prospective air service requirements. These two objective 
studies, completed during 1952, became the basis for 
Dallas’ aviation program. 

The survey of airport facilities showed that Dallas Love 
Field was unusually well-located as the airline airport to 





THREE AVIATION COMMITTEE members look over a poster 

depicting Dallas’ progress in aviation. They are (left to right) H. Neil 

Mallon, Joe C. Thompson and Angus Wynne, Jr., Aviation Committee 
chairman. 


serve the needs of Dallas air travelers and shippers; and 
that it would be sound, from both economic and engineer- 
ing standpoints, to expand and improve Love Field to make 
it fully adequate for the foreseeable requirements of Dallas 
air traffic. On the basis of this study, the Aviation Commit- 
tee petitioned the City of Dallas to submit an airport bond 
issue to the voters. In January, 1953, Dallas taxpayers 
authorized a bond issue to provide $10,500,000 for the 
further development of Love Field and $2,000,000 for the 
improvement of Red Bird, Dallas’ non-airline airport. 

Under this mandate from its citizens, the Dallas City 
Council has proceeded with the Master Plan developments 
at both Red Bird Airport and Dallas Love Field. It has 
plans prepared and contracts awarded for the new terminal, 
which will give Love Field facilities in keeping with its in- 
creasing traffic requirements. 

The air service requirements study has served as the blue- 
print to guide Dallas in its efforts to secure needed new 
and improved air services. The City of Dallas and Dallas 
Chamber of Commerce have intervened jointly in all air 
route proceedings affecting service to Dallas. 

Efforts of the business community have been mobilized 
and directed by the Aviation Committee of the Dallas 
Chamber of Commerce. Stanley Marcus was chairman of 
the committee when the “inventory approach” was adopted. 
He was succeeded, in 1954, by Angus G. Wynne, Jr. 
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Cafeteria and Club 


Construction is in progress on a 10,000-square-foot Vick’s 
Brook Hollow Cafeteria and quarters for the Executives Club 
in the Brook Hollow Industrial District. The $25,000 facility 
will be the first of its kind in an industrial district in the South- 
west, according to Vick Clesi, veteran Dallas restaurant opera- 
tor, and W. C. Windsor, Jr., president of Windsor Properties, 


Under Construction 


Inc., developers of the industrial district. The masonry structure 
is located on a four-acre site at the intersection of Ambassa- 
dor Row and the planned extension of Mockingbird Lane. 
Architect for the new building is E. G. Hamilton, A.I.A. The firm 
of Broad and Nelson is serving as consulting architect and 
Edward L. Wilson, Jr., is consulting engineer. Gower & Folsom 
is the general contractor. 








Occupies New Offices. The W. A. 
Carley Agency, manufacturers agents for 
plumbing, heating, air conditioning and 
industrial supplies, has leased offices at 
2024 Farrington Street in the Trinity In- 
dustrial District. The firm distributes to 
jobbers in Texas, Oklahoma, Louisiana 
and Arkansas. W. E. Killion owns the 
building and was general contractor. Tom 
Whitley of Howell H. Watson and Jack 
D. Watson, Realtors, handled the lease. 


Wholesale Electric Firm. A wholesale 
electric firm has been opened at 3064 E. 
Mockingbird Lane at Airline by W. A. 
(Bill) Rogers, one of the organizers and 
vice president and general manager of 
Marlin Associates. Harold Danchik is vice 
president and lighting engineer for the 
new firm. Also with the Rogers Electric 
Supply Co. is Harry E. Blanchard and 
Frances E. Young, secretary and office 
manager. 


Factory Service Organization. Dal- 
las Aero Service has been named Texas’ 
first authorized factory service organiza- 
tion for the Aero Commander, which is 
sold on a nation-wide basis by the Aero 
Design and Engineering Company of Ok- 
lahoma City, Okla. Dallas Aero will pro- 
vide maintenance, service and overhaul 
for both the plane’s airframe and its en- 
gines, according to E. W. Bailey, Dallas 
Aero vice president and general manager. 





Mr. Merchant: 


This is a picture of a bulging CASH REGISTER 


OK! So it is a bus, not a cash register. 
But there’s no denying that bulgihg 
busses actually mean bulging cash 
registers for merchants. Only when 
big crowds arrive aboard busses in 
busy shopping areas will cash regis- 
ters bulge. Keep that in mind, please 
. .. and support your transit company 


in its effort to increase its patronage. 


Dallas Railway 
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New Marketing Association Chapter Officers 


Pictured are newly elected officers of the North Texas chapter of the American 
Marketing Association who will serve during 1955-56. Left to right, they are: vice 
president for Dallas, Neal K. Schnaitter of Oil Well Supply Division of United States 
Steel Corporation; president, Joe Belden of Belden Associates Marketing Research; 
treasurer, E. M. Roeder, United States Department of Commerce; and secretary, Mrs. 
Mary Russell of the Dallas Times Herald. Not shown is Millard J. Dilg of Williamson- 
Dickie Manufacturing Company, elected vice president for Fort Worth. Mr. Belden 





and Mrs. Russell were re-elected for second terms. 














New Sales Office. Screen Gems of New 
York City, a television subsidiary of Co- 
lumbia Pictures, has opened a new sales 
office in Dallas. The new offices, at Manu- 
facturer’s Interchange, 4924 Greenville, 
will be headed by John Wilson and Frank 
Browne. Screen Gems productions in- 
clude Rin Tin Tin, Captain Midnight, 
Father Knows Best, Ford Theatre and the 
Damon Runyon Theater. 


7 


New Sales Office. The Richards-Wil- 
cox Manufacturing Company has an- 
nounced the opening of a new sales office 
in the Manufacturer’s Interchange, 4924 
Greenville. Ed G. Bornmueller will head 
the office. Home offices are in Aurora, 
Ill. The company makes a complete line 
of heavy hardware for building contrac- 
tors. 


* 


Downtown Garage Completed. A 
five-story ramp-type parking garage has 
been completed by the Dallas Parking 
Company, Inc., at 1509 Bryan Street. In 
addition to providing some 200,000 
square feet of parking area, a fully-auto- 
matic car wash installation will be oper- 
ated on the ground floor by the Whirla- 
wash Company of Dallas. 
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Garland Company Merges. Intercon- 
tinental Manufacturing Company of Gar- 
land and Brady has merged with the 
United States Hoffman Machinery Corpo- 
ration of New York. The machinery com- 
pany is a multi-plant operation and is one 
of the largest munitions manufacturers in 
the nation. Intercontinental will not lose 
its identity to the new affiliation and will 
continue making its present products in 
addition to items for United States 
Hoffman. 
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New Gas Building. Lone Star Gas 
Company’s new commercial office build- 
ing for Oak Cliff opened recently at 
Center and Adams Streets. Wesley F. 
Wright, vice president of the company, 
said the facility, representing an invest- 
ment of $100,000, will include new drive- 
in facilities for paying bills. 
* 


Headquarters Offices. Headquarters 
offices for the Walnesco Hydraulic Pipe- 
line Testing Service have been opened by 
Burt Hull in the First National Bank 
Building. The company provides equip- 
ment and engineers for testing “big-inch” 
pipelines before they are placed in opera- 
tion. 
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Invest your surplus funds 
or savings at Metropolitan. 
You earn liberal dividends PER ANNUM 
and your account is insured 

up to $10,000. COMPOUNDED SEMI-ANNUALLY 


CRETE SAVINGS AND pean | 


1400 Main Street * Dailas > RI-5103 




















Kite / 


He just doesn’t have 


**Continuous Vision” 


When your vision is 
interrupted—when you're 
forced to adopt unnatural 
head positions in your ef- 
fort to see clearly—you 
don’t enjoy “continuous 
vision.” If you’d like to 
see easily at all distances, 
see your doctor. His pre- 
scription for Continuous 
Vision Lenses will help 
you to see youthfully— 
and look youthful. Let us 
fill your prescription with 
the care that insures satis- 
faction. We offer a wide 
choice of attractive frames. 


“The Prescription House for the 
Eye Physician” 


SYLVESTER’S 
Dispensing Opticians 


301 Medical Arts Building Dallas 




















WHAT DALLAS MAKES...MAKES DALLAS 


To: OIL & MINING OPERATORS, DRILLING CONTRACTORS, GEOPHYSICAL COMPANIES 


The pioneer Dallas-owned rock bit company — started in 1947 in Dallas 
— has built, developed and expanded a world-wide market for ROCK 
BITS AND OIL TOOLS MANUFACTURED IN DALLAS. 


To the Petroleum and Mining Industries Varel Offers... 


ROCK BITS — 2%” thru 20” dia. 
BLADE BITS — 3%” thru 26” dia. 
DRILL PIPE & DRILL TUBING — 2%”, 2%” & 3%” dia. 


...Come by, Call or Write to Us for Your Drilling Tool Needs... 






















: 4 Varel Mfg. Co. - P.O. Box 13146 - Dallas 20, Tex. 


_ | am interested in more information on: 


1 ROCK BITS [1 AIR DRILLING [) DRILL PIPE 
[) BLADE BITS [] FLUID DRILLING (10 TOOL JOINTS 





NAME 





COMPANY POSITION 











ADDRESS 





CITY STATE 
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First National Offers 
New Check-Loan Account 


The First National Bank in Dallas has 
inaugurated a copyrighted, new kind of 
personalized loan service, President Ben 
H. Wooten announced. 

The new service actually is a revolving 
loan account for individuals, with which 
they establish their own pezsonal line of 
credit. They then use it to buy what, when 
and where they wish, just by writing 
checks. 

The First Check-Loan Account, avail- 
able in First National’s Timepay Depart- 
ment, works like this: 

A person applies for a personal line of 
credit in the amount he needs. Maximum 
approved will be 12 times the amount of 
the agreed monthly repayment—$600, 
for example, if the borrower agrees to re- 
pay his loan at the rate of $50 a month. 
After the application has been approved, 
First National supplies the borrower with 
special, personalized checks which he uses 
to draw against his account. 

He may use part or all of the total 
amount approved for whatever he desires, 
whenever he wants, just by issuing one of 
the special checks and without making 
further trips to the bank. He makes reg- 
ular monthly repayments to reduce his 
loan and at the same time rebuilds his bor- 
rowing power for future use. 

“Once a person’s line of credit has been 
established, it is unnecessary to make ap- 
plication each time he desires to make a 
loan,” Mr. Wooten said. “It adds up to 
greater convenience for our customers.” 


ot 


New Play Areas. The Dallas Park De- 
partment recently opened a new picnic 
area and three lighted softball diamonds. 
The picnic area is a 10-acre rustic tract at 
Williamson Road and Bob-O-Link Drive 
in White Rock Park. Two of the softball 
diamonds are at Whitney Point in White 
Rock Park, while the third is in Ridge- 
wood Park on Trammel Drive east of 
Abrams Road. 
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Gets Subcontract. TEMCO Aircraft 
Corporation has been awarded-a sub-con- 
tract to build three separate assemblies 
for the North American F-100D Super 
Sabre. The work, described as of large 
quantity, will be done at TEMCO’s Gar- 
land plant, Robert McCulloch, president, 
announced. Wing-tip panels, inboard and 
outboard ailerons and flaps are included 
in the subcontract, value of which was 
reported in excess of $1,000,000. Opera- 
tions start in July. 
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**65 Years in Dallas" 


J. W. LINDSLEY & CO. 


Realtors - Insurors 


Our 65 years’ experience in handling 

Real Estate in Dallas enables us to 

give quick and efficient service in fill- 
ing your needs. 


We Specialize in Industrial Property 
1209 Main St. e Phone RA-4366 














Equipment 





Noneedto buy! Ask about 


PAGING | our n0-down-payment, 
INTERCOM | Jong-term lease plan 
MUSIC | on famous Stromberg- 
ALARM | Carlson custom-engi- 


neered Sound Systems! 


STROMBERG-CARLSON COMPANY 
Room 112 — Wilcox Bidg. 
4607 Cole Ave. JUstin 3030 





MORTGAGE 
LOANS 


COMMERCIAL AND INDUSTRIAL 
BUILDING LOANS 


RESIDENTIAL, CONVENTIONAL, 
F.H.A. AD G.l. 


TO BUY, BUILD, REFINANCE OR 
REPAIR — BEST INTEREST RATES 


Jusurauce 


LOVE & COSTA Insurance Agency 
— an affiliate organization — 
writes all forms of fidelity and 
casualty insurance and surety 


bonds. 


Loans approved from plans and 
specifications on proposed buildings. 


SOUTHERN TRUST 
& MORTGAGE CO. 


‘Established 1924"' 
Approved FHA Mortgagee 


F. M. LOVE, Ch. of Board — AUBREY M. COSTA, Pres. 
Phone RI-5551 
INSPECTIONS, COMMITMENTS on CONVENTIONAL 


300 Adolphus Tower 


LOANS IN 24 HOURS 














SCOTS 
















IAN 


BAR 


perfect host 
for home, 
office, club, 
| or hotel 


makes 108 ice cubes 
every 2 hours 


=== COOls more than 4 


cases of beverages 


dehumidifies 


provides 
locked 
storage 
(1% cases) 


Installs anywhere — can be moved about on rollers indoors or 
out. Stainless steel storage bin; formica serving tray top. Perfect 
host for home, patio, office, or club. For information call or write 


TEXAS ICE MACHINE COMPANY 


2918 Blackburn 


Phone LOgan 7431 
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AGENTS! BROKERS! SALESMEN! NEED A GOOD ASSISTANT? 
These Facilities and LET US TAKE CARE OF YOUR DETAIL WORK! 








Services Are Available Enjoy air conditioned offices at a reasonable cost and leave your office worries 

To You... to our experienced, responsible personnel. 

Multilithing DOWNTOWN 

Dictaphones 2nd Unit Santa Fe 

St h Building 
aes Riverside 6051 







Record Handling 
Price Quoting 
Telephone Answering 
Receptionist Service 





SUBURBAN 
Howard Building 
4924 Greenville Ave. 
FOrest 8-5801 























New Salesman 


Bill Parker, with the experience of seven 
years of photography, sales and printing 
behind him, has joined the sales depart- 
ment of Southwest Printing Company, 
President Roy Cowan has announced. Mr. 
Parker took the company’s six-week fami- 





TECHNIPLAN 


the modern solution to office 




















arrangement that increases : 
: liarization course of operating procedures 
worker efficiency and saves space in offset and letterpress printing and will | I 
...based on time and motion THE DORSEY COMPANY represent the company for the sales of : 
studies. See our display. DORSEY BUILDINGe DALLAS | business and advertising printing, with em- , 
phasis on employment of Litho-Krome, 
Mr. Cowan added. I 
+ I 
Gift Company Moves. World Gift : 
Company, Inc., importers, have moved to ) 
a newly-completed building at 1414 . 
4 t . , Slocum Street in the Trinity Industrial f 
ou get more returns y air District. The new building has about : 
/ 4 5,000 square feet of floor space, with air- , 
ee returmis by rail conditioned offices. Charles P. Freeman vs 
..». more returns of every Febetel sees is owner and general contractor of the “ 
building, and the lease was handled by 7 
E : Moser Company, Realtors. = 
| when your mail goes out in * 
sv 
TENSION ENVELOPES Joint Offices Moved. Del Murry As- bi 
sociates and R&M Sales Company have 
moved their joint offices into a new build- 
ing at 335 Cole Street in the Trinity In- A 
dustrial District. Del Murry Associates is C 
an advertising and public relations firm, " 
while the R&M company, which is a sub- 
sidary, is a food brokerage company. jr 
+ El; 
Love Field Traffic Up. Scheduled air- Pr 
line arrivals and departures at Dallas’ be 
Love Field totaled 9,898 in May, accord- 70 
ing to Aviation Director George P. = 
“TE INESB ORY E NV : & ORPORATION Coker. This represented an increase of $1 
more than 10 per cent from the 8,975 hit 
FORT WORTH 12, TEXAS * 5900 EAST ROSEDALE * LOckwood 8311 souceanneesheelnine Daum jonen oe prep “a for 
in Dallas Call Riverside 3049, 310 Southland Life Bldg. Annex come for the month was $40,248, bring- on 
ing the total for the first eight months of | 
the fiscal year to $315,659, Coker said. ae 
DAL 
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New Vice Chairman 


W. W. Overton, Jr., chairman of the 
board of the Texas Bank & Trust Com- 
pany, was recently elected a vice chair- 
man of the National Industrial Confer- 
ence Board for a one-year term. He was 
also reelected a trustee for a term of three 
years. The Conference Board is an inde- 
pendent and nonprofit institution for busi- 
ness and industrial fact finding through 
scientific research. 


a 


Luxury Hotel Planned. Aubery L. 
Pate, Jr., Dallas real estate man, has dis- 
closed plans for a 1,200-room luxury- 
type hotel at the intersection of McKinney 
and Haskell, just off Central Expressway. 
An application for a zoning change that 
would permit erection of a hotel of 16 to 
18 stories is pending. The hotel would be 
complete with both apartment-type suites 
and rooms for transient guests, Mr. Pate 
said, and would have resort and conven- 
tion accommodations. Included would te 
32,000 square feet for shop space and a 
swimming pool with 28 surrounding ca- 
banas. 


of 


Auditorium Setup Told. The City 
Council has approved creation of a new 
Muncipal Auditorium Department and 
set up a system of rates for rental of the 
vast new building completion of which is 
still a year and a half away. City Manager 
Elgin Crull announced appoinment of 
Property Manager W. W. Vanderslice to 
be auditorium manager at a salary of $6,- 
700 a year. Non-profit organizations and 
recognized charitable groups are favored 
in the rate schedule. Rates range from 
$1,875 for first-day use of the main ex- 
hibit floor by a trade show down to $350 
for non-commercial meetings. Rates on 
committee rooms range from $15 to $50 
a day. 
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(Sy Ge OFFICE 
wT SUPPLY CO. 
“Everything for an Up-to-Date Office” 


Riverside 6111 
ZB 421 SOUTH ERVAY ST., DALLAS | 








Opens Printing Company 


William E. Morris, long experienced in 
business systems and froms, has opened 
the Morris Printing Company at 2041 
Farrington Street. The company has the 
most modern letterpress and offset equip- 
ment, according to Mr. Morris, who, in 
addition to general printing, will specialize 
in manufacture of snap-out and business 
systems forms. Mr. Morris came to Dallas 
in 1947 after five years’ service in the Air 
Force. He is a graduate of Williams 
College. 


BROWN & SHARPE 


oe 


Leases in Lochwood. The Walgreen 
Drug Store chain signed a lease for 13,800 
square feet of space in the new $35,000,- 
000 Lochwood Addition shopping center, 
Hugh Prather Jr., leasing agent, an- 
nounced. The Lochwood store will be 
Walgreen’s seventh in Dallas and will 
occupy the largest amount of floor space 
of any of the chain’s Texas stores, Mr. 
Prather pointed out. 


DALLAS 


BRIGGS -W EAVER HOUSTON 


A H 
MACHINERY COMPANY FT. WORTH 


Distributors of Industrial Machinery - Supplies - Tools - Equipment - Since 1896 








it’s our 


TRASH DISPOSAL 
SERVICE 


TEXAS DELIVERY 
ST-4444 


DALLAS « 
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New Chief Accountant 


Gordon D. McLellan has been ap- 
pointed chief accountant for Southwest 
General Insurance Company of Dallas, 
it was announced by John A. Steel, presi- 
dent. Mr. McLellan was formerly with 
Joseph Froggatt & Company, Inc., insur- 
ance accountants. He is a graduate of 
United College in Winnipeg, Manitoba, 
and was formerly associated with Cana- 
dian chartered accounting firms. 

. a 
Fifth Store Slated, Name Brand Shoe 
Stores has leased space at 3512 Oak Lawn 
for its fifth store, according to Harry Stit- 
sky, owner. The new store will sell only 
men’s shoes and after it is opened about 
July 1, the existing store at Oak Lawn and 
Lemmon will handle only women’s shoes, 
Mr. Stitsky said. 

+ 
fiew Runway Laid. The new north- 
south runway at Red Bird Airport in Oak 
Cliff, now being laid, will be 3,800 feet 
long and 150 feet wide. After its comple- 
tion the northwest-southeast concrete run- 
way will be extended from 3,000 to 4,450 
feet in length and be widened from 100 
to 150 feet. The work, progressing rapid- 
ly, is a part of the $2,000,000 expansion of 
Red Bird as a commercial and industrial 
airport. 

+ 
Appointed Counsel. The McCarty 
Company of Texas has been appointed 
advertising and public relations counsel 
for Security Engineering Division, one of 
the Dresser industries, and for the Dallas 
Railway and Terminal Company, Russ 
Judgens, vice president and general man- 
ager of The McCarty Company’s Dallas 
office, has announced. Security Engineer- 
ing Division manufactures oil well drilling 
bits and other oil tools. The DR&T ac- 
count will be handled by Clifford M. Sage, 
associate manager of the McCarty firm. 
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Behind Each Desk... SUCCESS! 


... Office furniture carefully 
selected to reflect your execu- 
tive taste and ability. 










See our complete display of 
the nation’s foremost execu- 
tive and general office desks 
nd top quality supplies. 


TEXAS 


OFFICE FURNITURE CO. 
PHONE RI-3449 
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how year the national construction industry set an all-time 
record with a $52 billion business. The prospects for 1955 are 
even brighter . . . with $56 billion predicted. 

In Dallas, builders with vision are playing important roles 
in this period of expansion. They know the needs of Dallas’ 
growing population . . . they meet these needs with adequate 
community development. 

We know the financial needs of builders. For years, our 
services have included commercial and residential loans for all 
types of construction. 

Through our complete lending service, we hope to continue 
serving Dallas . . . and the construction industry ... in the 
years of progress ahead. 


T. J. BETTES COMPANY 





and Bettes Insurance Agency of Dallas 





212 North Field St. 
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WANT CLEAN MAILING LISTS? 


Lists custom made from library of 


NEW TELEPHONE DIRECTORIES 
Call George B. Cole - LO-8406 





Creative Sales Letters that Produce Results 











Fort Worth - Dallas - Houston 
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W. A. TAYLOE CO. 


Materials Handling Equipment 
2333 Inwood Road FL 7-7315 
DALLAS 











Olmsted-Kirk Paper Company 
Has 50th Anniversary 


Burcuer’s Manilla and Kraft 
Bags were top items in the paper business 
back in July of 1905 when the West-Cul- 
lum Paper Company began business in 
Dallas at 1408 Marilla. Starting with less 
than 10 employees and 5,000 square feet 
of space, this firm was to grow into one 
of the largest paper houses in the South- 
west — the Olmsted-Kirk Company. 

Fifty years ago most consumer goods 
moved in bulk into grocery stores, and 
the grocer and butcher did his own pack- 
aging. The wide choice of fine printing 
papers available in modern paper houses 
was unhead of and modern packaging 
was not even a dream. 

The original charter issued to Clayton 
West, W. V. Cullum and A. D. Hodge 
authorized their firm to conduct “a whole- 
sale and retail business, buying and sell- 
ing goods and merchandise.” In 1923 
Harry Olmsted and Myron Kirk pur- 
chased the West-Cullum Paper Company, 
and the charter was amended changing 
the name to the Olmsted-Kirk Company. 

Today — in its 50th anniversary year 





— the Olmsted-Kirk Company is one of 
the foremost paper houses in the South- 
west. It operates branch houses in Waco 
and Fort Worth. It stocks some 4,000 
separate items and does 80 per cent of its 
business in fine printing papers. 


PRESIDENT of Olmsted-Kirk Company, Robert 
Olmsted, is shown in front of an oil painting of 
his father, Harry Olmsted, long time Dallas civic 
leader and former president of the organization. 























. &”. 

FORT WORTH ano DENVER RY. 
Telephone RI-9666 
DALLAS 2, TEXAS 
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e PACKERS 





GAS LIFT EQUIPMENT 


@ INTERMITTING FLOW VALVES 
e DIFFERENTIAL FLOW VALVES 


@ SURFACE CONTROLLERS 


e CHEMICAL LUBRICATORS 
@ ORIFICE WELL TESTERS 


e STANDING VALVES 


MERLA TOOL CORPORATION 


DALLAS, TEXAS 








DALLAS e¢ JULY, 1955 














In the 


Dallas tradition 






Eng 


THE 


btroleum 


imeer 


IN 1929, THE PETROLEUM ENGINEER 
published the first magazine expressly edited 
for engineering-operating men in the oil 
and gas industry. In 1949, The Petroleum 
Engineer introduced a publishing plan 
which has kept PE the leader of oil papers 
in paid circulation and advertising gained 
since that date. Only The Petroleum Engi- 
neer among oil publications lets the reader 
choose editorial matter to fit his interest. . . 


Engineer 





An average of over 30,000 copies 
are published monthly for 
subscribers throughout the U.S. 

51 foreign countries. 

A single month's copies would 
tower twice as high 

as Dallas’ tallest skyscraper. 


paces its industry 
publications field 


whether it’s via a PE specialized edition, or 
a graphic picturization of the entire indus- 
try by PE’s Management Edition. 

With the recent acquisition of American 
Gas Journal, the gas utility industry’s pub- 
lication for 96 years, PE adds another 
“first.” With four great oil and gas maga- 
zines under one great name .. . plus the 
American Gas Journal, The Petroleum 
Engineer is the only publishing company to 
provide all-inclusive coverage of the oil and 
gas industry. 


Edited and Published in Dallas, Texas ¢ P. 0. Box 1589 








N EW members of the Dallas 
Chamber of Commerce for the month of 
June numbered 138, according to Jack 
Hospers, Membership Committee chair- 
man. This brings the total for 1955 to 
1,082, which is a 27 per cent increase 
over the same period last year. In 1954, 
the total for the first six months was 850. 

Membership activities are continuing 
through the summer as 19 new men were 
added to the committee to replace va- 
cancies. The new Membership Commit- 
tee members include: 

James C. Henderson, Jr., Bruce Rob- 
bins, Norman Alweis, Dwight McAnally, 
Jack M. Clark, Richard S. Perkins, Rob- 
bert Shepherd, Hank Starke, J. P. Wil- 
liams, Barney Crow, August C. Hansch, 
Joe M. Fagin, Robert C. Conrad, Shelby 
M. Fly, Timothy E. Kelley, George R. 
Lemmon, Jack McKenzie, Jim Cory, and 
Roland Swenson. 

Julian M. Meer, 17th FI., Mercantile 
Bank Bldg. 

Harry S. Welch, 17 Fi., Mercantile 
Bank Bldg. 

Trevor William Rees-Jones, 17th FI., 
Mercantile Bank Bldg. 

William G. Webb, 17th FIl., Mercantile 
Bank Bldg. 

Texas Hydraulic & Equipment Com- 
pany, Inc., 350 So. Rock Island; Q. D. 
Corley, Jr. 


Margaret Watkins, M.D., 3503 Fair- 
mont. 

W. J. H. Vaughn, D.D.S., 4217 Swiss 
Avenue. 

Aluminum Panel Bldgs. Company, 
10330 Harry Hines Blvd.; Clarence Pate, 
Jr. 

William L. McInerney, 17th Fl., Mer- 
cantile Bank Bldg. 

Amalco Corp. of Texas, 1911 South 
Harwood; Max Rosenheck. 

Thomas B. McElroy, 17th Fl., Mercan- 
tile Bank Bldg. 

Ball’s Pharmacy, 125 Meadows Bldg.; 
Ernest R. Ball. 

Snowden M. Leftwich, Jr., 17th FI., 
Mercantile Bank Bldg. 

Breeze-Lite Manufacturing Company, 
1119 Wayne; R. J. Robbins. 

Harold L. Hitchins, Jr., 17th Fl., Mer- 
cantile Bank Bldg. 

Lewis Chandler, 17th FI., Mercantile 
Bank Bldg. 

William C. Herndon, Jr., 17th Fl., Mer- 
cantile Bank Bldg. 

Conco Chemical Company, 4828 Mc- 
Kinney Avenue; Lacy E. Crain. 

Thomas R. Hartnett, III, 17th Fl., Mer- 
cantile Bank Bldg. 

Eastern Motor Sales, 2801 Live Oak 
Avenue; Dan Morris. 





New Members for June Total 138 


Scott B. Harrington, 912 South Ervay; 
Scott B. Harrington. 

Field Enterprises, Inc., 805 Wilson 
Bldg.; W. A. Morel. 

James B. Francis, 17th FI., Mercantile 
Bank Bldg. 

Edward L. Francis, 17th Fl., Mercan- 
tile Bank Bldg. 

Building Supplies Company, 5619 Sears 
Street; Sam Fiammi. 

Lawrence Evans Company, Realtors, 
6617 Snider Plaza; Lawrence Evans. 

Grogan-Lamm Lumber Company, 2247 
Cedar Crest; Van Lamm. 

Robbins Sales Company, 5746 West 
Hanover; Morris Robbins. 

Texas Aluminum Company, Inc., Rock- 
wall, Texas; 
W. L. Pickens. 

Cleburne Poultry & Egg Company, 915 
Pearl; F. Al Pressly. 

Elvin K. Franklin, D.D.S., 2702 Oak 
Lawn. 

Henry’s Cafe, 6902 Harry Hines; Henry 
Warden. 

Gene Rule Public Relations, Great 
American Reserve Bldg.; Miss Gene Rule. 


Horace E. Wood, D.D.S., 6138 Berk- 


shire Lane. 
Emmersohn Piano Corporation, 1628 
Forest; Leon Blount. 


TOP HAND AWARDS for June were presented to seven men at a recent Membership Committee meeting. In the picture at left, Top Handers shown are 
(left to right) Bruce Robbins, Cloyd Young, Jack Clark, R. N. Ballow, |. S. Hectman, Nat Ryan, Committee Chairman Hospers, and Dick B. Granger. At right is 
shown new Dallas Postmaster W. B. Hudson (left) and retiring Postmaster J. Howard Payne. Mr. Payne was honored as being a member of the Chamber for 
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43 years, while Mr. Hudson is a new member. 
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Fuller Uniform Company, 2009-A 
Main; R. J. Fuller. 

Members Mutual Insurance Company, 
1319 Young; L. P. Davis. 

“Stephen F.” Dude Ranch, 5450 Pres- 
ton Road; Dr. Frank H. Austin. 

W. A. Carley Agency, 2024 Farrington; 
William A. Carley. 

John D. Ellis Bindery Company, 2405 
South Harwood; John D. Ellis. 

National Gypsum Company, 6119 
Berkshire Lane; Joe L. Phillips and Don 
R. Kernodle. 

Henry Smith, Attorney, 1005 Texas 
Bank Bldg. 

Yockey & Culpepper, 6214 Llano; 
C. H. Yockey. 

Container Corporation of America, 
2916 Live Oak; Earl D. Shaw, Jr. 

H. Hugh Fraser, 2211 Proctor. 

Roland Construction Company, 4425 
Greenville Avenue; H. H. Ackmann. 

E. L. Wyche Construction Company, 
6006 Lupton Drive; E. L. Wyche. 

Continental American Life Ins. Co., 
Adolphus Tower; Jas. C. Henderson, Jr. 

Great United Life Insurance Co., 505 
N. Ervay; Jas. L. McBurnett. 

Sharrock Bros. Electric Company, 714 
West Davis; Lowell H. Sharrock. 

R. C. Blaylock, Chance Vought Air- 
craft, P. O. Box 5907. 

Wynne & Wynne, Reserve Loan Life 
Bldg.; Angus G. Wynne, Bedford S. 
Wynne and W. C. McKenzie. 

Brinker Grocery, 4310 Lemmon; Percy 
M. Brinker. 

M. J. Gerson & Company, 700 Com- 
merce; Bernard H. Gerson. 

Margaret Kittrell, Realtor, 7244 West- 
lake. 

Parker Pen Service, Inc., 1812 North 
Industrial; Gerald E. Trickle. 

Wynnewood Glidden Paint Store, 137 
Wynnewood Village; Ed Wolff. 

Arthur J. Garvin Press, Inc., 5526 
Dyer; Dick Schneider. 

D. G. Gilmore, Chance Vought Air- 
craft, P.O. Box 5907. 

W. B. Hudson, Postmaster, c/o Post 
Office, Dallas. 

McEvoy Company, 122 West Brown- 
lee; James H. Foster. 


Tropical Fish Paradise, 4000 Maple; 
Mrs. Jonnie Irvin. 
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Letter to Dallas Doctors 


(Ed:tor’s Note: The letter below appeared in the June issue of the DALLAS MEDICAL 
JOURNAL. It is an appeal to members of the Dallas County Medical Society to partici- 
pate in the activities of the Chamber of Commerce. We felt that it deserved to be reprinted 
for the benefit of the Chamber’s general membership. ) 


One evening recently I casually thumbed through the maga- 
zine “Dallas,” the official monthly publication of the Dallas Chamber 
of Commerce. 


It contained the pictures of two members of the Dallas County 
Medical Society who had been elected to office in medical groups. There 
was also a news article about Southwestern Medical Foundation, a refer- 
ence to National Hospital Week, a story about the heart clinic at 
Parkland Hospital, a comment about schools and a member of the 
Society, a story about cobalt radiation in Dallas, two members’ names 
in connection with Goodwill Industries, and a news item relative to the 
Heart Association. There is always a list of new members of the Cham- 
ber, which usually contains the names of several physicians. 

This, to me, is an acknowledgment of the important place which 
medicine and health activities have in the affairs of the community. 
Furthermore, it is indicative of the fact that physicians are filling 
important places in community activities. 

However, there is another angle to this which needs pointing out. 
The Chamber of Commerce is not only an asset to the community as 
a whole; it is important to the medical profession and merits the 
wholehearted financial support of members of the profession. Only as 
we stand shoulder to shoulder with the other business and professional 
interests of Dallas, can we expect consideration, prestige, and influence 
in the affairs of Dallas. 

For several years we have had representation on the Membership 
Committee of the Chamber. Our representatives have done excellent 
work in securing members from the profession. The number of physi- 
cian members of the Chamber has increased several fold in recent years. 

I recommend to each member of our Society an active membership 
in the Chamber of Commerce. It is a part of the rental we pay for the 
space we occupy in the community. 

RIDINGS E. LEE, President. 














Mrs. William Kelman, Builder & De- 
veloper, 6810 Park Lane. 

Longhorn Investment Company, 5005 
Greenville; Chas. S. Adams, Jr., and 
James E. Gragg. 

James R. Nelson, D.D.S., 3606 Maple. 

The Mercury Company, 945 South 
Lamar; Vern F. Folsom. 

David A. Witts, Attorney, 519 Mer- 
cantile Bank Bldg. 

Ely Straus, Attorney, 1101 Davis Bldg. 

Pharmaceuticals, Inc., 1108 Jackson; 
S. A. Planchard. 

M. A. Pierson, M.D., 6002 Victor. 


Triple A. Transport Company, P. O. 
Box 10245; H. L. Rice, Jr. 

Texas Steel & Supply Company, 3907 
S. Lamar; David Wolf. 


Revaluation 


(Members increasing their investment in the 
Dallas Chamber.) 


JOHN F. BEASLEY CON- FRYMIRE ENGINEERING 
STRUCTION COMPANY = compANy 


BINSWANGER & COM- jones BLAIR PAINT & 


PANY OF TEXAS 
VARNISH COMPANY 


BLUE DIAMOND 
JOY MANUFACTURING 


COMPANY 
CRESTPARK APARTMENTS ~ COMPAY, INC. 
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OIL FIELD HAULING 


Pipe Line Stringing Heavy Commodities 


‘‘OPERATING IN FOURTEEN STATES’’ 


j \ ? 
} \ 
j 
j 
j \ 
‘ i a 
p Z ig ou . ns a 
i ais 7 
é il Hite 
j 4 #y 
j tt >, % 
¢ 


Li 


atl ud 


4 a} Toca 


oe i 





HUNSAKER ‘TRUCKING CONTRACTOR, INC. 


11476 HARRY HINES BLVD. CH-7-3155 
DALLAS — HOUSTON 
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Laber Relations Head 


Henry M. Amlin has been named di- 
rector of labor relations for Braniff Inter- 
national Airways and will negotiate and 
administer labor agreements for the air- 
line. A native of Savoy, Texas, and a grad- 
uate of North Texas State College, Har- 
vard Graduate School of Business Admin- 
istration and Southern Methodist Univer- 
sity School of Law, Mr. Amlin was a lieu- 
tenant in the Navy during World War II 
and during the Korean fighting. 
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Padgitt Building Sold. The Padgitt 
Bros. Company building at 1020 Com- 
merce has been sold to owners of two 
Dallas clothing manufacturing firms, Vice 
President J. Durrell Padgitt disclosed. 
The five-story building now belongs to 
Robert Jayson, owner of Robert Jayson 
Manufacturing Company, and William K. 
Jayson, owner of Jay’s Originals. Sale 
price was not revealed. Mr. Padgitt said 
his company would continue operations 
in the building until sometime next year. 
Plans for operations after the building is 
vacated have not been completed, he said. 
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Sales Representatives. S&S Sales 
Company, 2526 Oakland, has been chosen 
sales representative for the Southwestern 
area by American Biltrite Rubber Com- 
pany of Chelsea, Mass., and will handle 
the garden hose and sprinkler lines in a 
four-state territory. 


*« 


Takes Larger Quarters. The Down- 
town Stauffer System, formerly located at 
1420 Pacific, has moved to larger and 
more modern quarters at 102 Amell Build- 
ing, 1307 Elm. Mrs. Rosemary Sicard, 
Owner-manager, said the new location 
will feature six modern Stauffer System 
reducing tables. 
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DALLAS AIR CONDITIONING COMPANY 


1708 Cedar Springs Ave. Dallas Phone STerling 4451 
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When you need a Secretary, Engineer, Salesman, 
Bookkeeper or Technician—you are primarily 
interested in a person who can best do the job. You 
dread interviews and time wasted in this tiring and 
nerve-wracking process. 

The members of the EMPLOYMENT BOARD OF 
DALLAS interview hundreds of men and women 
every day. We furnish employers with complete 
analysis of the applicant’s background, experience, 
ability, adaptability, and all essentials to intelligent 
placement. 

All of our members are tax-paying, “un-subsidized” 
citizens of Dallas, vitally interested in the perma- 
nent goodwill and complete satisfaction of both the 
employer and the applicant we recommend. 


MEMBERS : 


ANCHOR EMPLOYMENT SERVICE 
Lacy Bldg. RI-6114 


BRAND EMPOYMENT SERVICE 
130 Casa Linda Plaza_ satveasnntrse PARSSAS 


CLOUD EMPLOYMENT SERVICE 
National City Bldg. PR-4821 


EDWARDS EMPLOYMENT SERVICE 
403 Oil & Gas Bldg. ST-5235 
HARRISON EMPLOYMENT SERVICE 
Oil & Gas Bldg., 318 N. St. Paul ST-5191 


KARR Associates 

1201 Davis Bldg., 1309 Main St._......... RA-4351 
MARTIN—YOUR TOWN-NORTH exsaner 

7713 Inwood at Lovers Lane 

METROPOLITAN EMLOYMENT SERVICE 

ICT Bidg RI-5016 
OAK CLIFF PERSONNEL SERVICE 

32414 West Jefferson 
SALTER EMPLOYMENT laceciceen 

L.C.T. Bldg. PR-3551 


74t No Cost 
to You! 














MEMBER 
EMPLOYMENT 
BOARD OF 
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WE-4661 








KNOWLEDGE e INTEGRITY @ SERVICE 
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Bill 
laylor 


by Elery Owens 


But TAYLOR — young Dallas 
magazine editor and transplanted Ten- 
nesseean—has a distinction perhaps en- 
joyed by few editors of any sort. He could 
travel the world over and find copies of 
his publication virtually anywhere: in an 
oil company office on the desert of Saudi 
Arabia, in a drillers’ shack on the snow- 
covered plains of Saskatchewan or on a 
barge probing for oil far beneath the 
swells of the Gulf of Mexico. 

Twenty-five-year-old Bill Taylor edits 
the Journal of Petroleum Technology, 
considered the most highly technical pub- 
lication in its field. And in a sense he is a 
product of our times, for as America’s in- 
dustrial civilization continues its swift and 
complex forward strides, he helps fill a 
vital and growing role. It’s that of science- 
journalist. These days, no expert in any 
technical field can hope to keep abreast 
of its maze of developments entirely by 
himself. Men such as Bill Taylor and their 
publications help accomplish this; they 
provide the medium through which sci- 
entists and researchers can at least hope 
to keep up with each other. 

Bill Taylor would be quick to discount 
his own contribution, because this is a 
modest young man. “My job is largely a 
mechanical one,” he says. But the fact re- 
mains that it is not without good reason 
that the Journal is known as “the Bible of 
petroleum research.” 

Actually, the Journal is the monthly 
publication of the Petroleum Branch of 
American Institute of Mining and Metal- 
lurgical Engineers—and its copies go to 
more than 7,500 top petroleum engineers. 
To the layman whose knowledge of oil is 
limited, the Journal’s articles would be 
more than a little bewildering, even the 
titles. Take one in a recent issue, for ex- 
ample: “Effect of Unsymmetrical Frac- 
tures on Production Capacity.” But it’s 
with the aid of such articles—most of 
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BILL TAYLOR 


which originate as papers read at various 
AIME meetings—that the petroleum in- 
dustry meets the nation’s vastly growing 
needs. 

That Bill Taylor fills the editor’s chair 
of the Journal is no accident; it’s a post 
for which he prepared himself with a lot 
of single-mindedness and even brilliance. 
But Bill—the full name is Robert William 
Taylor—wasn’t always pointed toward the 
role of a science-journalist. When Bill was 
a youngster in Brownsville, Tennessee— 
outside Memphis—his father decided that 
he wanted a baseball player son—that Bill 
was a more likely name for a ball player 
than Bob. So it’s been Bill Taylor ever 
since. However, Bill closed the book on 
any baseball ambitions after a try-out with 
the Memphis Chicks of the Southern As- 
sociation. 

“I could field well enough,” says Bill, 
“but I couldn’t hit Double-A ball.” 

His training in the fields of science and 
journalism began at Murray State College 
in Kentucky, where he received a BS in 
chemistry after three years in which he 
maintained practically a straight A aver- 
age. Journalism—more specifically the 
30 cents an hour he earned as editor of 
the school paper—helped pay his way 
through college, augmented by money 
from the sale of magazines and operation 
of the dormitory coke machine. But busy 
as he was, Bill also found time to serve 


as president of the student body. From 
Murray, he went to a teaching fellowship 
at Ohio University and a master’s degree 
in journalism. 

The Chamber of Commerce—or at 
least Horace Ainsworth, the former editor 
of DALLAS magazine—was partially re- 
sponsible for Bill Taylor settling in Dal- 
las. Out of the service in 1953 after two 
years in the Air Force, he dropped in to 
see Mr. Ainsworth, whom he had heard 
of through a mutual friend. Bill explained 
the situation; he had come to like Dallas 
during weekend passes from Shepperd 
Air Force Base; did Horace know of any- 
thing that might be in line with his back- 
ground and training? There followed a 
series of phone calls, one of them to Joe 
B. Alford, the executive secretary of the 
AIME. After a series of interviews and 
some intensive screening, ex-2nd Lieu- 
tenant Bill Taylor found himself the as- 
sistant editor of the Journal; two months 
later he took over the editorship. 

“It’s been a challenge,” says Bill, “be- 
cause as petroleum becomes more difficult 
to recover, petroleum engineering be- 
comes more important.” 

And Bill Taylor is continuing to meet 
that challenge. With two degrees behind 
him, he’s now working toward a third— 
in petroleum engineering by correspond- 
ence from Pennsylvania State. 
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New Vice President 


Hugh Thompson has been elected vice 
president of the Dr. Pepper Company, 
Dallas soft drink firm. He has been gen- 
eral manager of company-owned bottling 
plants for the past year and will continue 
in this position in addition to supervision 
of the company’s introduction of canned 
Dr. Pepper in Los Angeles. Before join- 
ing Dr. Pepper, Mr. Thompson was with 
the Texas Company. 


. a 


Ad Excellence Recognized. Ferguson- 
Steere Motor Company, Dallas-based pe- 
troleum transport firm, has received an 
award of excellence for its first prize entry 
in the 1955 First Advertising Agency 
Group Advertising Awards competition. 
The Ferguson-Steere ad was conceived 
and executed by Taylor-Norsworthy, Inc. 


* 


Certificate Asked. Continental Air 
Lines has petitioned the Civil Aeronau- 
tics Board for a permanent certificate of 
operation over the airline routes in Texas 
and New Mexico formerly operated by 
Pioneer Air Lines. CAB approved Conti- 
nental’s purchase of Pioneer’s routes and 
operations on Dec. 7, 1954, and the lat- 
ter’s routes were integrated into Conti- 
nental’s six-state system April 1, 1955. 
Dallas serves as the eastern terminal of 
Continental, with service to and from 
more than 35 key Southwestern cities. 


a 


Bond's to Expand. Bond’s plans a large 
new downtown store in Dallas, Barney 
Ruben, president of the Bond national 
chain of clothing stores, indicated recently. 
Mr. Ruben was in the city to inspect the 
site of the new Oak Cliff store, which will 
be a part of the giant A. Harris Oak Cliff 
Shopping Center, now under construction. 
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“Specializing in custom DESIGNING and MANUFACTURING 
of quality store, office and bank fixtures since 1922. 


Adleta 


1914 Cedar Springs — Dallas 1, Texas 


Show Case & Fixture 
Manufacturing Co. 


Phone PRospect 7576 





You'll be satisfied if its an Adleta installation 

















It does for those who have learned the secret... 
and, it can for you, too! The toddler of two... 
the cowboy of four... the “All | want for 
Christmas is my two front teeth” boy of 
eight ... the teen ager... the graduate 
... the bride .. . the successful execu- 
tive ... the most wonderful Mother 
in the world . .. All of these will 
come to your mind. . . times, 
stages, ages and faces with the 
clock stopped at a particular 
moment. But, please remem- 
ber, only photography makes 

time stand still. . . and 
much more surely when 
the subject receives the 

care and attention of a 
Master of Photography. 

















2500 Cedar Springs 
Telephone RA 8077 
Dallas, Texas 


FOR THE BUSY EXECUTIVE 
Glossy prints — 1 or 100 
48-hour service — no proofs 
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this nation on wheels. 
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progress turning smoothly. 
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DALLAS 


The oil industry has been built by daring 


We are proud of our part in the oil indus- 


Oil and Gas Drilling 
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New Mobile 
Power Plant 


D ALLAS’ Dresser Industries has 
introduced a revolutionary development 
in power generation with Clark Bros.’ new 
5500 Kilowatt gas turbine power plant 
mounted complete in a special railroad 
car. 

Built under a Navy contract, the $1,- 
000,000 unit is capable of furnishing all 
the power needed by a city of 12,000, 
and is designed primarily for emergency 
use in disaster areas or in areas where the 
population or industrial growth has ex- 
ceeded the availability of economic power. 

The unit is completely self-contained in 
its specially built railroad car and is de- 
signed to supply power in any area. All 
components are shock-proof mounted and 
valuable alignment time at the site is elimi- 
nated. 

Track preparation is unnecessary. The 
unit may be spotted on a siding and con- 
nected to outgoing power lines. Fuel sup- 
ply is the only other connection since 
water and outside power are not required. 
The unit can be operating at full load 
within hours after arrival, and any fuels 
such as gas or oil may be employed. 

The Navy requested the unit for use 
at Navy yards, where loss of power could 
completely disable the installation. A sec- 
ond unit has been ordered by the Mexican 
government and Pakistani officials have 
also expressed interest. 

Civilian use in the United States would 
be largely limited to emergency power for 
disaster areas, but the unit could be 
adapted to other uses such as floating 
power for use in offshore oil drilling. 











Commercial and Industrial 


Real Estate Loans 
RESIDENTIAL CONSTRUCTION LOANS 


W. FRANK LLOYD 


Mercantile Bk. Bldg — DALLAS — Tel. PR-6901 
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WAYNE D. BENNETT has been pro- 
moted to the staff of the corporate un- 
derwriting department of Dallas Rupe & 
Son, Inc., investment bankers. A Missis- 


OLEN C. TURNER has been named 
executive vice president of the Morton 
Food Company. Mr. Turner joined the 
company in 1944 and was made a vice 


president when the firm was incorporated 
in 1946. 


sippian, Mr. Bennett came to . ex.as when 
he joined the Air Force in 1941. 








OIL and in Texas, New 
NATURAL GAS pce age 
Colorado and 

PRODUCERS Mississippi 





THREE STATES 
NATURAL GAS COMPANY 


General Offices: 


Corrigan Tower e Dallas 
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Between Calls 
Reach Purchasing Agents 


With Advertising 





Yes, there is a good medium for reaching this rich market. This 
medium is the official magazine of the Purchasing Agents Associations 
of Texas and Western Louisiana, published monthly since 1920. 


Thousands of purchase orders calling for millions of dollars in mate- 
rial, tools and services will be ordered between now and next month by 
these men who read The Southwestern Purchaser regularly. Buying power 
per reader is tremendous. 


Write for further information 


THE SOUTHWESTERN PURCHASER 


Official magazine of the Purchasing Agents Associations 
of Texas and Western Louisiana 


Southland Life Bldg. RA-7001 Dallas 
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INSURANCE AND BONDS 













Porter Ellis 





Dallas Smith 


SINCE 1921 e PHONE RA-8427 





Willard Crotty 


THOMAS BUILDING e 


















Wl leperence 


The man, building his 
future financial 
independence through 
Southland Life 
Retirement insurance 
not only is planning 
carefree later years for 
himself but is freeing 
his children from future 
financial worry about 
him. By creating his 


own independence, he 


ASSETS OVER $172,000,000 


Insurance in Force Over $950,000,000 
Paid to Policyowners and Beneficiaries 
Over $127,000,000 


is giving them 


55 BRANCH OFFICES independence too. 


Southland ;. 


Life Insurance Hy|Company 


Home Office @ Dallas 





LIFE e ACCIDENT e HEALTH e HOSPITALIZATION e GROUP 
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Named Chief Engineer 


Stanley S. Westlake has assumed his 
duties as chief engineer of Magnolia Pipe 
Line Company. The promoted Magnolia 
official is a native of Centralia, Kansas, 
who joined the company after having 
served as a special pipe line consultant for 
the Petroleum Administration for War 
and as an engineer for various other pipe 
line companies. Assignments included 
helping design the Iraq pipe line system 
in the Middle East. 

# 


CHARLES E. BEARD, president of 
Braniff International Airways, was among 
44 business and civic leaders who were 
appointed to the Transportation and Com- 
munication Committee of the United 
States Chamber of Commerce. 


4 


A. L. FRANZOLINO, director of © 


training at TEMCO Aircraft Corpora- 
tion, has received the distinguished serv- 
ice award of the American Society of 


Training Directors, the first award of its | 
kind ever presented to a member of the | 


North Texas chapter. Mr. Franzolino is 
a former president of that chapter. 
* 

CLIFFORD E. McDONALD, agency 
director for International Fidelity Insur- 
ance Company, has been elected president 
of the International Association of Acci- 
dent and Health Underwriters. Mr. Mc- 
Donald has been with International Fi- 
delity since 1950. He is also chairman of 
the board of the Texas Association of 
Accident and Health Underwriters. 

+ 

JOHN M. CHERRY, president of the 
American Savings and Loan Association, 
has been named president of an informal 
organization made up of presidents of 
savings and loan associations located in 
Dallas. 
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ARRIVE 


Tired of being worn out at your destination?... 
Then join the smart businessmen who are flying to 
the job in their own company aircraft. 


LOVE FIELD, EL-5089 * HIGHLAND PARK, EM-7161 





Vice President 


C. A. Fox has been elected vice presi- 
dent of the Tri-Cities Savings and Loan 
Association. Mr. Fox was formerly vice 
president and general manager of the ; ie 
Fort Worth office of Jones-West Mort- ; ore , vase wanna renasy 
gage Company, and previous to that he aes oi — 
was with Texas Power and Light. He is : 
a former director of the Dallas chapter 
of the Residential Appraisers’ Society. 


a 


HENRY W. Du BOIS has been elected 
president of the Dallas chapter of Char- 
tered Life Underwriters. Other officers are vse 3 
J. FRANK SMITH, vice president, and pea pase eaeus oaccas te, tanas 
CHARLES E. GAINES, secretary-treas- : 
urer. MAURICE I. CARLSON, J. 
CARLTON SMITH, JAMES CHUHM 
and GEORGE POWELL were elected 
directors. 


4 


CARL VON BUELOW has _ been 
named Southwest regional manager of 
the Minneapolis-Honeywell Regulator 
Company’s home products division in 
Dallas. He has been associated with the 
firm in Los Angeles, Calif. 


+ 


REESE HATCHITT has been ap- 
pointed foreign director to handle ex- 
panded overseas operations of Dresser 
Industries, Inc., which makes and sells 
oil, gas, chemicals, mining and structural 
steel equipment and services. Mr, Hatchitt 
has been in foreign and export work for 
15 years and formerly was in charge of 
foreign legal affairs for Dresser. 


4 


THOMAS D. MERRIMAN has been 
named manager of the Dallas retail sales 
district of the Scott Paper Company, 
Chester, Penna. He formerly was Green- 
ville district manager. 
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New and Used 
TUBING 
CASING 
LINE PIPE 
VALVES 

AND FITTINGS 


Serving the Oil Industry since 1923 


s21mins. STANDARD 


DALLAS 


PIPE & SUPPLY CO. 








SELLING THE IDEA 


THAT Saeiie TILE 
BUILD PROSPERITY 








Bennett Printing Co. 
1829 Corsicana, RI-3201 
The Boyd Printing Co. 

401 S. Poydras, RI-4166 
Commercial Ptg. & Letter Svc. 
1015 N. Hawkins, RA-8168 

Eagle Printing Co. 
2644 Elm St., RA-6030 
The Egan Co. 

1006 Ross Ave., PR-6321 
Evans Ptg. and Poster Co. 
2308 Live Oak, R1I-4933 

Fine Arts Litho Co. 
701 E. 15th, YU-7583 


Wm. S. Henson, Inc. 
1725 N. St. Paul, RA-6841 
Johnston Printing & Adv. Co. 
1901 McKinney Ave., ST-2122 
Mayo Bros. Printers and Lithogs. 
1206 S. Ervay, RI-5441 
Powell Printing Co. 
1608 Wood, RI-9528 
Southwest Printing Co., Inc. 
917 Camp St., RA-9224 
E. J. Storm Printing Co. 
2230 San Jacinto, RI-1938 
John A. Williams, Printer 
1000 Munger, RA-5141 





These firms are 
qualified to put 
“SELLING 
IDEAS” into your 
better designed 
printing. 
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Service, Ability, 
Experience 


Collis C. Stewart has been with 


Kenneth Murchison & Co. 3% 
years as Claims Supervisor and 
Account Executive. Before that he 
worked as Supervisor of Liability 
Claims and Claims Examiner for 
Houston Fire and Casualty Insur- 
ance Co. and as Claims Examiner 
for General Accident Fire & Life 


Assurance Corporation. 


The most complete 
facilities, whatever 
your insurance 
requirements. 








KENNETH MURCHISON & CO. 


PACIFIC AVENUE e 


DALLAS, TEXAS eo R1-668) 














New Borden Manager 


J. C. (Jim) Wilson has taken over as 
general manager of Borden’s fresh milk 
and ice cream operations in Dallas and 
branches at Texarkana, Waco, Wichita 
Falls, Fort Worth and Denton. He has 
been assistant manager in Dallas since 
1951, when he returned from duty with 
Borden’s in New Orleans, La. He is a 
past director of the Texas Dairy Products 
Institute, and a member of the Downtown 
Dallas Rotary Club and the Dallas Sales- 
manship Club. 


a 


CALVIN D. EWING became parts and 
service sales manager for the Dallas dis- 
trict of the Mercury Division of the Ford 
Motor Company. Mr. Ewing joined Ford 
in 1954. 

+ 


E. F. Hutton & Company appointed 
JEAN S. PATTON, JR., regional com- 
modity manager. Mr. Hutton is a former 
vice president of the Dallas Junior Bar 
Association. 


, a 


SHELDON L. JONES has moved to 
Dallas as North Texas representative of 
the vacuum cleaner department of the 
small appliance division of General Elec- 
tric Company. Mr. Jones formerly pitched 
baseball for Oklahoma City, the Chicago 
Cubs, the Boston Braves and the New 
York Giants. 


* 


JAMES R. PAYNE, JR., has been 
elected assistant cashier of the National 
Bank of Commerce. Formerly an officer 
in the Winters State Bank at Winters, 
Texas, Mr. Payne also has been ass0- 
ciated with the Farm Security Adminis 
tration. He is a graduate of Texas Tech- 
nological College at Lubbock. 
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Heads Opera Group 

Arthur L. Kramer, Jr., was re-elected 
president for a fifth term of the Dallas 
Grand Opera Association. John W. Run- 
yon and William Howard Beasley were 
elected as new directors at the recent an- 
nual board meeting. Opera season dates 
for 1956 were announced as May 11, 12 
and 13. Other officers re-elected were W. 
J. Brown, W. L. Prehn, R. L. Tayloe, vice 
presidents; Fred F. Florence, treasurer 
and Henri L. Bromberg, Jr., secretary. 
For the 14th successive year, appearances 
this spring of the Metropolitan Opera 
were staged without a deficit. 








WILBUR BENAT of Wilbur for Flow- 
ers was installed as president of the Allied 
Florists, Inc., of Dallas. Other officers 
are MERLE PILHEMUS of Betty Lou’s 
Flowers, PETE SINOTA of San Lorenzo 
Nursery and MRS. OPAL HALWE of 
Cinderella Flowers. 


ED HAGGAR, president of the Haggar 
Pants Manufacturing Company, and 
JAMES K. WILSON, JR., vice president 
of the Jas. K. Wilson Company, have been 
elected to the board of directors of the 
American Institute of Men’s and Boys 
Wear. 








Diamond Bits 


(All Products Made in Dallas) 


DRILLING & SERVICE, INC. 


DRILLING SERVICE +... 


Core Barrels 
Reamets 
Washover Shoes 


Whipstock Bits 


and Service 


3031 ELM —— Riverside 6811 





















For Low Cost Drilling 





PORTABLE ROTARY DRILL RIGS 





MAYHEW SUPPLY COMPANY, INC. 


4700 SCYENE ROAD 







DALLAS, TEXAS 
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VAREL'S inspection of rock bits is done by highly skilled technicians with the assistance of a wide 
ing diameter, height and hardness. 





array of exacting tools for 





Your one pair of eyes are too pre- 
cious to neglect. Keep them un- 
strained with properly fitted lenses. 


» 
| 0. MARTIN: THOMAS 


THOMAS 


OPTICAL COMPANY 


GROUND FLOOR MEDICAL ARTS e DALLAS 


Bring Your 
Prescription For 
Glasses to us. 











Sabine Royalty Corporation 
OIL and GAS 


ROYALTY INVESTMENTS 
625 Mercantile Bank Bldg. 


Dallas -:- PR-1697 
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Varel Rock Bits Receive 
World-Wide Recognition 


Designers and builders of rock bits, | 


blade bits, drilling rigs and related oil 


tools, Varel Manufacturing Company of 7 
Dallas markets this equipment in oil fields | 


throughout the United States and Canada 
and to foreign fields over the world. Varel 
rock bits have gained widespread recogni- 


tion during the past decade for many pi- | 


oneering features including new designs 
in air blast bits. 

D. W. Varel, president of this company, 
has more than 20 years experience in 
major manufacturing plants in Dallas, 
Tulsa and Detroit. To provide actual field 
tests for his equipment, he operates an 
experimental drilling rig and has oil pro- 
duction in Stephens, Howard and Garza 
Counties. 

B. A. Hoffman, chief research engineer, 
directs a ten man staff and research is 
conducted in the plant and in the field to 
develop new designs for rock bits and to 
perfect more efficient drilling techniques. 

A growing export trade to oil fields all 
over the world is being developed by Jack 
Thornton, export sales manager. Mr. 
Thornton recently returned from the In- 
ternational Petroleum Exposition at Na- 
ples, Italy, where he supervised the display 
of Varel Rock Bits. While abroad he vis- 
ited with oil operators in Italy, France, 
Germany, Holland and England. 


The Varel Plant is located on a three 


hid 
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acre tract at 9230 Denton Drive. The © 


plant and office space presently occupied | 


CaS 


includes 60,000 square feet and presently § 


employs 125 people. 
+ 


Dormitories Planned. Southern Meth- ; 
odist University has disclosed plans for F 


two new ultra-modern dormitories—one 
for men and one for women. Application 
for a $1,750,000 loan has been made to 
the Community Facilities Administration, 
and the buildings are scheduled for com- 


pletion in a little over a year. The build F 


ings will be either three or four stories 
tall, air-conditioned throughout and will 
have the latest in modern furnishings and 
equipment, according to Dr. Trent C. 
Root, vice president and comptroller. 





Dictaphone “TIME-MASTER” 


Greatest Name in Dictation 
Try Dictaphone in Your Office . . . No Cost 
FRED L. HAYNES, District Manager 
Dictaphone Cerperation 
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Transit Progress... 


Mayor, Dallas Railway Take Action on Problem 


‘Two events have highlighted progress in the Dallas 
transit situation recently—Mayor R. L. Thornton appointed 
a special committee to coordinate planning on transit, traf- 
fic and parking, and Dallas Railway & Terminal Company 
officials pledged cooperation in carrying out the recommen- 
dations made in two recent transit studies. 

With John Dunlap as chairman, the special traffic com- 
mittee was charged by the mayor to develop a realistic 
traffic plan that can be set up and enforced by city 
ordinances. 

The first objective of the committee will be to study con- 
version to a one-way street system in the downtown area. 
Other objectives will be to coordinate streets running into 
the downtown section and to develop a master street plan 
from a traffic point of view. Each of these is important to 
improving Dallas’ transit situation. 

The mayor’s traffic committee was recommended in a 
special report of the Mayor’s Transit Committee, which 
was headed by Chamber of Commerce President Jerome 
K. Crossman. This group said that coordinated planning is 
essential to speeding up transit service and solving DR&T’s 
problems. 

Members of the traffic planning committee, in addition 
to Chairman Dunlap, vice chairman of the Citizens Traffic 
Commission and chairman of that group’s engineering com- 
mittee are: L. H. Ridout, Jr., chairman of the Citizens Traf- 
fic Commission; George Pierce, president of the Dallas Re- 
tail Merchants Association; Tom Owens, Dallas Railway 
& Terminal Company; City Traffic Engineer W. H. Carsten; 
City Utilities Supervisor J. W. Monk; Howell H. Watson, 
chairman of the City Plan Commission; Gerald C. Mann, 
representing City Transportation Company; City Plan En- 
gineer Marvin Springer, and Horace Ainsworth, manager 
ot the Retail Merchants Association. 

While the city was taking action on the transit problem, 
Dallas Railway pledged the company’s cooperation in carry- 
ing out recommendations of the Mayor’s Transit Commit- 
tee and the Business Executives Research Committee, both 
of which made exhaustive studies of how to improve transit 
service in Dallas. 

Dallas Railway President W. R. Burns promised careful 
study of each recommendation, but pointed out that sev- 
eral of them could not be acted on by the company alone 
but would require authorization by the City Council and 
cooperation from private enterprise. 

Mr. Burns explained that DR&T had anticipated the 
Crossman committee recommendation for a better public 
relations and advertising program by employing a public 
relations and advertising agency on April 25 and making 
plans for a “dynamic and straight-forward public relations 
and advertising policy.” 

As to better schedules of service, Mr. Burns said that the 
present system was the result of a special study made by a 


DALLAS ¢ JULY, 1955 


transit expert who was employed at the request of the City 
Council. But he went on to say that if any improvements in 
schedules or routes can be made as a result of changes in 
downtown street and traffic regulations, the company will 
be pleased to pursue them. 

The Crossman committee also suggested another five-cent 
shoppers bus line downtown, and DR&T promised to give 
serious consideration to this addition. 

DR&T will also investigate again, as suggested, the possi- 
bility of air-conditioned busses. However, Mr. Burns said, 
the newest busses are equipped with giant air scoops to 
change air every 30 seconds. 

Fringe parking lots with shuttle bus service to town was 
another recommendation by the committee which DR&T 
is considering. The company has also been considering for 
some time a fast express line from a parking lot somewhere 
on Central Expressway, but, Mr. Burns said, the feasibility 
of such a plan will have to be determined by trial and error. 

The Business Executives Research Committee recom- 
mendation for elimination of daytime parking downtown 
would rest with the City Council, Mr. Burns pointed out, 
but he agreed that it would aid transit service. 


DR&T also agrees with the BERC recommendation for 
staggered work hours downtown as a remedy for rush 
hour transit ills, but Mr. Burns pointed out that such a 
plan could not be carried out without the complete coopera- 
tion of most of the downtown merchants. 


MAYOR'S TRANSIT COMMITTEE report is presented to Mayor 

Thornton (right) by Jerome K. Crossman, chairman of the committee, 

while both men study a map of Dallas transit routes. Each agreed that 
progress is being made in solving Dallas’ transit problem. 








Rock Island’s Service 


It’s an old story to many shippers—the exceptional service 
Rock Island provides exporters whose shipments to foreign 
lands move through the Texas Gulf Ports of Houston, Texas 
City and Galveston . . . and the equally splendid service 

to importers who favor these same modern ports. The service 
is truly comprehensive—includes 14 mid-continent states, 
and, by connection, all of America! 


R 0 C K L. R. RAGOT, Ass’t Gen’ Freight Agent 


Sent 





ROCK ISLAND LINES 
‘The Road of Planned Progress 








Worth repeating! 












Story entitled = 
Train-to- Ship 
Ship -to- Train 





The Rocket FREIGHTs, as you probably know, 
play a leading role in this service. 


For specific information, consult 


Room 804, Wholesale Merchants Bldg. 
Phone: RAndolph 4164 
Dallas 2, Texas 
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Two Dallas Press Cameramen 
Win National Awards 


‘Two Dallas cameramen won 
highest honors last month in the annual 
“News Pictures of the Year” competition 
jointly sponsored by the National Press 
Photographers Association and Encyclo- 
pedia Britannica at Colorado Springs. 

Maurice L. Levy, NBC-TV cameraman, 
was named “Newsreel Cameraman of the 
Year,” the award given for the highest 
accomplishment by a newsreel camera- 
man throughout the nation as judged by 
his own associates. He also won first place 
in two of the four categories in which 
newsreel stories were entered — sports 
and synchronized sound. 

Gordon Yoder, cameraman for Hearst- 
Metrotone News, Inc., won the Joseph 
Costa Award for service to the NPPA 
and also won honors in two divisions for 
film stories. He was awarded first place 
for feature stories and second place in 
sports coverage. 

The competition, which is held an- 
nually by the NPPA and Encyclopedia 
Britannica, is the largest and most in- 
clusive of its kind. This year the entries 


were the largest ever, with over 100 news- 
reel stories submitted for the judging. Of 
the 18 awards made to newsreel camera- 
men, 15 of them went to men working in 
the television field. 

Mr. Levy’s award as cameraman of the 
year was based on a cross-section of his 
work consisting of a “portfolio” of news- 
reel stories. There were four categories 
for judging: spot news, sync sound, fea- 
ture, and sports. His sound story on a 
Spanish-American War Veterans’ Con- 
vention in San Antonio won him first 
place in the sync sound division, while a 
story on basketball players practicing bal- 
let at Oklahoma City University earned 
him first prize in the sports section. 

Yoder also won first prize in the fea- 
ture story category for a story of a fake 
Russian officer in Dallas who went about 
taking pictures of important installations 
and otherwise acting in a suspicious man- 
ner without being stopped or questioned 
by anyone. He was awarded second prize 
in the sports division for his coverage of 
the Wisconsin-Purdue football game. 








FA-4643 


The Plan Shoppe 


8900 GARLAND ROAD 


JAMES P. MOORE 
Manager 








PLANNING 
and 
DESIGNING 








SPECIALIZING 
IN F.H.A. and G.I. 
SUBDIVISIONS 











DALLAS FINEST BUILDERS USE PLAN SHOPPE PLANS 

















CLOUD 


Employment Service 


The Right Person for the Right Position’’ 


Over Twenty-Five Years 


Solve your personnel problems 
by calling... 


PR-4821 


We have Executives, Office, Sales, 
and Technical help of all kinds. 


Your use of our interviewing 
room is invited. 


H. NESTOR DuVALL, Manager 


National City Building 


DALLAS 1, TEXAS 
= No Cost 
MEMBER ‘orth 


EMPLOYMENT 
BOARD OF 
DALLAS 


Employer 

















DALLAS ¢ JULY, 1955 





YOUR DIRECT 
FACTORY 
DISTRIBUTOR 


Plastics for Industry, Plastics 

for business, Plastics for signs 

and displays. Prompt service 

and low cost. Call, write or 

wire DELTA PRODUCTS, Your Direct 
Factory Distributor. 
PLEXIGLAS — VINYL 
ACETATE — POLYSTYRENE 
POLYETHYLENE — & 
other Plastics 

Rods, Sheets, Tubes, Film 


Send today for Free Plastics 
Catalogue and Price List 
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STEP THIS WAY 


When You Park With Classified 


it’s usually less than 


4 minutes walking time 


to any downtown Dallas destination 


THE CLASSIFIED PARKING SYSTEM 


A Texas Institution 


Dallas * Fort Worth © Houston * San Antonio * Corpus Christi * Austin 




















JAMES 
6-WAY 
PILOT TYPE 
DRAG BITS 


JAMES 
TUNGSTEN 
CARBIDE ROCK BITS 


CTY 


JAMES 
TOOL CO. 


General Offices and Plant 
5302 Harry Hines 


JU-8525 DALLAS 











Gas Regulation 
(Continued from Page 11) 

The hour of decision now is at hand. 
Success or failure of the intense and sin- 
cere effort to turn back the encroachment 
of Federal bureaucratic control will be 
known before the current session of Con- 
gress ends around August 1. 

While opposition has been bitter in 
Washington, the principles of the Ful- 
bright-Harris measure have met with 
approval over much of the country. For 
instance, a recent check revealed that up 
to July 1, there had been 627 “favorable” 
editorials noted as compared to 163 “un- 
favorable” in papers around the country. 

These members of the press, who usual- 
ly mirror the thinking of the people quite 
accurately, find in large majority that 
competition is the safest and best regula- 
tor—with none of the complications that 
inevitably accompany attempts at bureau- 
cratic control of competitive industries. 
They express no desire to accept short- 
term promises of price concessions at the 
risk of diminished supply and consequent 


higher rates over the long pull. They rec- | 


ognize that natural gas producers have 
done a magnificent job under their his- 
toric free enterprise status, and can’t hope 
to do as well under the shackles of price- 
control regulation on a utility basis. They 
realize that there is no more reason for 
regulating the producer of natural gas 
than the producers of any other com- 
modity, and that such a step would set a 
dangerous precedent. Many of them also 
see the probability of conflict between 
state and federal regulatory agencies. And 
among some who originally had qualms 
about gas prices at the wellhead, most 
now understand that the Fulbright-Harris 
Bill offers additional price protection for 
the consumer at the same time that it 
assures the proven benefits of free compe- 
tition. 

All this press and public approval in 
so many sections of the country is heart- 
ening to the bill’s supporters. Yet the fact 
remains that concentrated opposition in 
Washington threatens defeat of the meas- 
ure—especially in the House. 

If you believe that both the producer 
and the consumer deserve the benefits of 
free competition, let your congressmen 
and senators know immediately. Next 
month will be too late. 

+ 

E. A. ROLLER was elected a directot 
of the Industrial National Bank of Dak 
las. He has been manager of the Dallas 
branch of the American Radiator & 
Standard Sanitary Corporation since 
1946. 
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Named to Sales Post 


William B. Davis has become district 
sales manager at Dallas for Braniff Inter- 
national Airways, transferring from the 
airline’s Miami sales office. He is a 10- 
year veteran in the company’s traffic and 
sales division. He will have this headquar- 
ters in Braniff’s sales office, 410 South- 
land Life Building. A native of Milwau- 
kee, Wisconsin, Mr. Davis attended the 
University of Nebraska and graduated 
from the school of business administra- 
tion. 


a 


LT. COL. JOE E. EARLL, JR., former 
director of training for the 14th Air Force 
with headquarters at Robins Air Force 
Base, Ga., is the new commander of Hen- 
sley Air Force Reserve Base. 


+ 


RUSS BARNETT, a graduate of Sun- 
set High School and the University of 
Texas, has joined Radio Station WFAA 
as a news editor. Mr. Barnett, a native of 
Toledo, Ohio, was news director at Sta- 
tion WTOL in Toledo before his appoint- 
ment by WFAA. 


. a 


MALCOLM R. SMITH has been trans- 
ferred from Houston to take charge of 
the American-Associated Insurance Com- 
panies’ branch office in Dallas. He joined 
the company in 1941 and was resident 
vice president in Houston. 


4 


T. R. LePAGE, insurance counselor, 
has been hired by Joseph Froggatt and 
Company, Inc., insurance accountants 
and auditors, and will serve in the firm’s 
Southwestern department in Dallas. 


» 
J. ROSS SIMS is the new Southwestern 


division manager for the Florence Stove 
Company office in Dallas. 
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MAKE YOUR OWN MAILING LIST 


Rent books from library of 


NEW TELEPHONE DIRECTORIES 
Call George B. Cole - LO-8406 


Creative Sales Letters that Produce Results 


FORREST AND COTTON 
Consulting Engineers 


Praetorian Building 


Phone RA-4341 Dalles 














JANITOR SERVICE ° WINDOW CLEANING ° RESIDENCE 


ACME BUILDING MAINTENANCE CO. 


1901-15 LAWS STREET FRANK C. JONES PHONE RA-7660 


SAND BLASTING ° STEAM CLEANING ° 


SIDEWALK WASHING 

















| 





OIL and GAS 
PROPERTY MANAGEMENT, INC. 


Purchasing, Management, Financial, and 
Consulting Concerning Petroleum Properties 


602 Fidelity Union Life Bldg. 
Dallas 


7 West 51st Street 
New York 


4th Floor C. & I. 
Houston 


Bldg. 


J. A. Crichton, Pres. C. L. Rice, Board Chrmn. 














Let us insulate your home for cool comfort in summer and snug ~ 


warmth in winter. Insulation keeps heat OUT in summer .. 


. keeps 
heat IN during cold weather. Quickly pays for itself in fuel savings. 
Will cut your heating bills. Free estimates without obligation. 























Te 
 ANIFF 
Haus 


ly 








Big things for 


BIG D and 
BRANIFF... |: 


sel 
na 
inc 
gre 
res 





£ 











Love Field and Braniff have been growing up together a long time. 
So it's natural that the new multi-million dollar Love Field Terminal 
Building and the vast new Braniff headquarters should get started 
building at the same time. We're mighty proud to be a part of this 


expansion that makes Dallas truly a giant airline center. 





About the time the Love Field moving sidewalks get their shakedown 


cruise, we'll be moving in as fine a fleet of DC-7C’s as ever you laid eyes T 
» four 

on. Braniff now serves 54 U. S. cities and eight Latin American B the 
countries and ranks thirteenth among the 200 scheduled international pes 
ret 

airlines of the world. But with all this progress we still believe you muc 
build a business by making friends . . . and you keep them by being os 
friendly no matter how big you get. engr 
LAS 

capa 

Remember, when making your travel plans, rely on Braniff Airways, 

the route of friend'y transportation. H: 
butec 

June 


spc 


each 
DAL 
apple 


LOVE FIELD, DALLAS, TEXAS 
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Credit for the July cover of DALLAS 
must go to Dresser Industries, which fur- 
nished both the artwork and the plates 
for the four-color work. The cover repre- 
sents oil and gas production, the use of 
natural gas for heating, cooking, and 
industry. The atom symbol stands for the 
growing field of uranium exploration and 
research among Dallas firms. 





—— 


GREEN AND BORDEN 


The magnificent job of engraving the 
four-color plates used on the cover of 
the June issue of DALLAS was done by 
Wilson Engraving Company. Mr. Homer 
Green, president of the company, gave 
much of the credit for the beautiful color 
work to Kermit Borden, color finisher 
and proofer at Wilson’s. The other fine 
engravings found each month in DAL- 
LAS are also the product of Wilson’s 
capable staff. 


ve 


Haughton Bros., Printers, also contri- 
buted to the wonderful job done on the 
June DALLAS cover, since they were 
responsible for the excellent quality of 
the printing. And the man behind the top 
quality printing job is B. P. Ridgeway, 
Haughton’s plant superintendent. In fact, 
each month Mr. Ridgeway sees that 
DALLAS gets on and off the presses in 
apple pie order. He has been working at 
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RIDGEWAY 


the same plant since 1922, starting back 
when it was known as the Ginner and 
Miller Publishing Company. 


ve 


Ann Wright, advertising assistant for 
DALLAS, is a very important cog in the 
wheel that keeps the magazine function- 
ing. She is the gal that sees that ad copy 
is in, correct and turned over to the edi- 
torial department by deadline time. Anne 
came to Dallas from Shreveport a year 
ago, and joined the staff of DALLAS 
three months ago. 
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Make the Katy 
Your Railroad 





for travel—Katy famous meals and 
service. Streamlined Texas Special daily 
between St. Louis and San Antonio— 
de luxe Bluebonnet daily between 
Kansas City and San Antonio. 





the famous Katy Komet and other Katy 
fast freights. From St. Louis and Kansas 
City to principal Missouri, Kansas, 
Oklahoma and Texas cities. Ask about 
Katy’s L.C.L. Freight merchandise 
service. 





for industrial expansion—out- 
standing Katy-serviced industrial dis- 
tricts and sites. Ample Labor, Natural 
Resources, Low Cost Power at your 
service. Contact Katy Industrial De- 
partment, Dallas 2, Texas, without cost 
or obligation. 


THE KATY IN DALLAS 


Standout Katy-developed industrial 
locations include Air Lawn, Garland, 
Farmers Branch, Cedar Crest and simi- 
iar areas in greater Dallas. Newest home 
for Dallas industry is the Windsor-Katy 
Brook Hollow District, ideal in location, 
beautiful in appearance, a complete range 
of advantages second to none in U. S. 
KANSAS CITY 
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benevieve 
balvin 


by Jim Stephenson 


A WEALTH of information on 
the four-year-old Desk and Derrick Club 
turned up when we set out to do “The 
Genevieve Galvin Story.” 

That’s the way Miss Galvin, secretary 
of Fred Moore, assistant to the president 
of Magnolia Petroleum Company, wanted 
it. 

“I’d been working behind a desk for 
Magnolia for nearly 15 years before I 
experienced the full romance of the oil 
industry,” said Miss Galvin. 

“Drilling reports were fascinating and 
my work was fun, but it wasn’t until we 
started the club and got out into the field 
and saw, and tasted, and felt oil that I 
realized how real, alive and vital it was. 

“Why, when I first stood on a derrick 
floor I was so excited you’d have thought 
it was my well Magnolia was drilling.” 

The club was formed—and Miss Gal- 
vin, along with its first president, Miss 
Grace Smith, and about 25 other women 
of the oil industry had a hand in its found- 
ing—for this purpose: 

“To promote among women. employed 
in the petroleum and allied industries, 
through information and educational pro- 
grams, a clearer understanding of the in- 
dustry which they serve, to the end that 
the enlightenment gained thereby may in- 
crease their interest and enlarge their 
scope of service.” 

The founding sisters set forth that the 
club would be non-shareholding, non- 
commercial, non-profit, non-partisan and 
non-bargaining. 

And they decreed that the club would 
meet once a month, devoting at least 10 
meetings a year to educational projects— 
field trips, film showings, lectures, study 
courses. 

Miss Smith, formerly of the Texas Com- 
pany, now is retired and has been made 
an honorary member of the club. 

Miss Galvin, a highly capable, most 
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Women in Business | 





GENEVIEVE GALVIN 


likeable gal, is the club’s fifth president, 
having taken over her duties as such this 
last January, for a one-year term. 

She succeeded the highly capable, most 
likeable Frankie Frensley, W. P. Luse’s 
gal Friday, who as club president con- 
ceived the idea of a two-day seminar for 
women employed in the petroleum indus- 
try. 

It fell to Genevieve to carry out the 
idea which all members of the club agreed 
was a fine one. In capable, executive 
fashion, she got the necessary commit- 
tees to work, appointing Ernestine Adams, 
editor of The Petroleum Engineer, as gen- 
eral chairman and Miss Frensley as co- 
chairman. 

She got Southern Methodist University 
to co-sponsor the seminar with the club 
and arranged with President Willis Tate 
to hold it in Fincher Hall. 

The first in the Southwest, the seminar 
was a great success, with 316 women at- 
tending. They came from all over Texas— 
as far away as the Rio Grande Valley— 
and from Arkansas, New Mexico and Ok- 
lahoma. 

And they got—in two information- 
packed days—a broader knowledge of the 
history of the industry, of exploration and 
drilling procedures, of secondary recov- 
ery, of the industry’s legal aspects. Per- 





sonnel and industrial relations of individ- 
ual jobs also were discussed. 

Chief speaker was Eugene McElvaney, 
executive vice president of the First Na- 
tional Bank in Dallas and an expert on 
oil loans. 

“The title of his speech was on the 
facetious side,” Miss Galvin observed, 
“but he brought us some very worthwhile 
information.” 


Mr. McElvaney spoke on “How Is § 


Your Oil?” 


Dr. Tate made the welcoming address g 


and there were several outstanding oult- 
of-town speakers. 


“It was the best thing the club has ever 
done,” said.Miss Galvin, “and we hope [ 


to repeat it from time to time.” 


Genevieve lives with her mother, Mrs. 7 
Marie Galvin, at 3915 McFarlin, and they 


attend Christ the King Catholic Church. 


She was born in St. Louis, Mo., but her | 


family traveled considerably and _ she 
wound up with a bachelor of arts degreé 
from Southern Methodist. 

She got her first job 20 years ago this 
October in Magnolia’s marketing district 
office. 

Intense interest in her work, a sense of 
loyalty on her part and shrewd manage 
ment on the part of Magnolia have kept 
her with the company ever since. 
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DALI 


For more than a third 

of a century, Guiberson 
drilling and production tools 
have followed close behind 
exploration—for 

wherever men seek oil, 
Guiberson tools serve safely 
and efficiently. 

This continued leadership 
among men who demand the 
finest is possible only 
because Guiberson tools 
are the finest. Every 

item that carries the famous 
Guiberson trade-mark 

goes through a rigid period 
of field testing before 

it is offered for sale... 
your assurance that in the 
future, as in the past, 

the name “Guiberson” 

wiil stand for the best. 
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* Tubing Swabs 

* Casing Swabs 

* Overload Relief Valves 

* Sinker Bars 

* Tubular Jars 

* Rope Sockets 

* Swivel Joints 
Wire Line Oil Savers 
Control Head Packers 
Cup Type Packers 
Formation Packers 
Hold Down Packers 
Dual Zone Packers 
Anchor Packers 
Production Packers 
Circulating Valves 


Iq 


<Q SORRY a = 
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‘Hydraulic Anchors 
Hookwall Anchors 
Tubing Catchers 
Tybing Safety Joints 
Tubing Strippers 
Tubing Oil Savers 
Drilling Heads 
Blowout Preventers 
Rotary Swivels 
Tubing Blocks and Hooks 
Square Kellys 

Quick Change Unions 
Tubing Spiders 
Sucker Rod Strippers 
Gas Lift Equipment 











wae _S=Voourr every requirement executed by Master 


Craftsmen... 
at 


O10 COERVER COMPANY, INC. 


4032 Commerce St. Dallas 
TA-9504 TA-5503 


Custom Made Fixtures for Banks—Stores—Executive Offices 








Insured Safety 
Sound Management 
Convenient 

Maximum Return 


temertean Savings 
aud Lean sessociation 


Ground Floor Mercantile Securities Building 
1713 COMMERCE STREET, DALLAS RIVERSIDE 4191 





OUR 
on DEY 











L he oA Be E R LARGE AND COMPLETE STOCKS 


YELLOW PINE, WHITE PINE, FIR, OAK, PLYWOOD 


SPECIAL ATTENTION GIVEN TO INDUSTRIAL 
AND DEFENSE PLANT ORDERS 


OLDHAM LUMBER COMPANY 


927 South Haskell Avenue Phone TAylor 5194 











EP THOS. D:-HUMPHREY & SONS, Ltd. 
xt OIL PRODUCERS 


=P 
~ ACE DRILLING CO. 


ROTARY DRILLING CONTRACTORS 


Offices — 1800 Republic National Bank Building 
DALLAS, TEXAS 





New Store Manager 


Clay M. Ross, former superintendent | 


of Sears’ Lamar Street store, has been 
designated manager of the newest Sears 
unit, now being built in the Arlington- 
Grand Prairie area. Mr. Ross, a graduate 
of the University of Arkansas and the 
University of Virginia, formerly worked 
for Sears in Oklahoma City. He is active 
in civic work, including the Chamber of 
Commerce. The new store is scheduled 
for opening in September, according to 
Charles D. Troyer, Sears, Roebuck Dal- 
las area group manager for retail stores. 


Sa 


Regional Office Due. Celanese Cor- 
poration of America will establish one of 
its five new regional offices in Dallas, ac- 
cording to John P. Holmes, vice president 
in charge of merchandising, textile divi- 
sion. The regional offices will emphasize 
fabric merchandising and promotion, Mr. 
Holmes said. 
+ 


French Office Opens. D. D. Feldman | 


Oil and Gas has announced the opening 
of an office in Paris, France, for the pur- 
pose of exploration in Europe and the 
Middle East. Roger Henquet is in charge. 
The company, with executive offices in 
the Republic Bank Building, Dallas, main- 
tains district offices in Houston, Midland, 
Corpus Christi and in Lafayette, La.; Los 
Angeles, Calif.; and New York City. 








Hudson & Hudson 


Industrial and Business Properties 
Sales, Leases and Management 
1225 Mercantile Bank Building 


PHONE RI-9249 — DALLAS 
Alex D. Hudson James S. Hudson 


Alex D. Hudson, Jr. 
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School Board Names 
Manager, New Plants 


The Dallas School Board has selected 
a new business manager and has an- 
announced names for 10 proposed new 
plants. 

Thomas West Browne, school census 
co-ordinator and statistician, was named 
business manager to fill the vacancy 
created by the death of Bryan Adams. He 
entered the Dallas school system as a 
teacher in 1936 and was appointed census 
co-ordinator in 1950. 

A senior high school on Westmoreland 
at Gib Williams Road in Southwest Oak 
Cliff was named for Dr. Justin F. Kim- 
ball, 82-year-old professional and educa- 
tional leader, who was a superintendent 
of Dallas schools. 

Elementary schools named include 
Mark Twain in Glen Oaks Addition; Ed- 
ward H. Cary at Westmoreland and Bick- 
ers; Charles A. Gill on Centerville Road 
at Plummer Drive; Arthur Kramer on 
Midbury Drive between St. Judes and 
Tunica; Nathaniel Hawthorne on Umph- 
ress Road, Prichard and Stonehurst; T. G. 
Terry in Beckley Heights Addition and 
William M. Anderson on St. Augustine 
between Silver Meadow and Elam Road. 
Two buildings at 8215 Lake June Road 
will operate as one school and retain the 
name of John Q. Adams. 


i 
D. P. (DANNY) O’SHEA, JR. has 
been named sales representative of Gar- 
rett Bros., Inc., investment bankers. 


MR catt (0-532) For am 
Printing- 


From idea to finished folder, broadside, 
booklet, letterhead, any kind of printing. 
let us help you plan your advertising 
material and stationery. 


lithography - 


Equipped to produce by letterpress, offset 
(or lithography) in black and white or colors. 
Capacity up to 40,000 pieces daily. Fold- 
ing and inserting up to six enclosures, 
sealing, stamping, mailing complete. Sen- 


y! ble!!! 














Complete Mailing Service 


LOgan 8321 


SHARP & CO. Inc., 3201 vax 


Bert Pittenge 
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J.R. GRAY CO. eechcraft DISTRIBUTOR 


proudly presents 





The MORANE-SAULNIER 760 


Twin-jet, Pressurized, Air-Conditioned 
Executive Airplane 


First and Only Commercial Jet Airplane in America! 


4-Place e 410 MPH 


On Public Display 
August 8th and 9th 
J.R.GRAY COMPANY, INC. 


Beechcraft Sales and Service 


37,000 Foot Ceiling « 








Love Field Drive e ELmhurst 3245 e Dallas, Texas 











WE SELL, LEASE AND FINANCE NEW & USED AIRPLANES 


Ask about our 4-Year Lease Plan on New Beechcrafts 


NO DEPOSIT 











UNITED AUTO SUPPLY 
WHOLESALE DISTRIBUTORS... 





A COMPLETE LINE OF AUTOMOTIVE REPLACEMENT PARTS, 
ACCESSORIES AND TUBES 











UNITED AUTO SUPPLY, INC. 


1615 South Latimer — DALLAS — HA-4127 
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ICKS and shovels harnessed to mule power and man power, set the slow 

tempo of pipe line construction shown in the above 1909 photograph of 
Lone Star Gas Company’s first transmission line to Dallas. The big “Cats” and - 
modern mechanized equipment packing fabulous horsepower were conspicu- 
ously absent in the building of this line which brought Dalas its first natural 
gas from the Petrolia Field in Clay County in April, 1910. Twenty years before 
this significant event, the pioneer printing firm of J. M. Colville & Sons was 
founded in Dallas. Two years later, Wm. S. Henson, who was to play a major 
part in Dallas printing development, was born in Liberty, Kentucky. In 1916 
he joined the staff of the Dallas Morning News and in 1919 he became asso- 
ciated with the late Fred Johnston as a house organ editor. In 1930, he became 
vice-president and general manager of J. M. Colville & Sons, later bought the 
business, and in 1942, the name was changed to Wm. S. Henson Inc. Specializ- 
ing in advertising printing, this firm, year after year has produced annual 
reports that have won “Oscars” and Merit Awards. During the past year, eight 
Annual Reports produced by this firm have been given “Merit Awards” by the 
FINANCIAL WORLD. Reflecting the growth of the oil and gas industry in 
Dallas, their plant also produces Lone Star Gas Company's “Blue Blaze,” “The 
Southern Union News” and “The Drilling Contractor.” On Mr. Henson's 
death in December, 1954, Frank C, Erwin became president. Other officers 
are Tony Terranella, vice-president, and Aubrey Streater, vice-president. 


Business Confidence Built on Years of Service 


Old firms like old friends demonstrate their worth by dependable service through 
long periods of prosperity and adversity. The Dallas business pioneers listed on 
this page have progressed with the city they have helped to build. Their long and 
successful operations point up to the ¢conomic power and stability of the com- 
munity. They are counted as “old fri¢nds” by thousands of satisfied customers 
in the Dallas Southwest. © 
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ICKS and shovels harnessed to mule power and man power, set the slow 

tempo of pipe line construction shown in the above 1909 photograph of 
Lone Star Gas Company’s first transmission line to Dallas. The big “Cats” and 
modern mechanized equipment packing fabulous horsepower were conspicu- 
ously absent in the building of this line which brought Dalas its first natural 
gas from the Petrolia Field in Clay County in April, 1910. Twenty years before 
this significant event, the pioneer printing firm of J. M. Colville & Sons was 
founded in Dallas. Two years later, Wm. S. Henson, who was to play a major 
part in Dallas printing development, was born in Liberty, Kentucky. In 1916 
he joined the staff of the Dallas Morning News and in 1919 he became asso- 
ciated with the late Fred Johnston as a house organ editor. In 1930, he became 
vice-president and general manager of J. M. Colville & Sons, later bought the 
business, and in 1942, the name was changed to Wm. S. Henson Inc, Specializ- 
ing in advertising printing, this firm, year after year has produced annual 
reports that have won “Oscars” and Merit Awards. During the past year, eight 
Annual Reports produced by this firm have been given “Merit Awards” by the 
FINANCIAL WORLD. Reflecting the growth of the oil and gas industry in 
Dallas, their plant also produces Lone Star Gas Company’s “Blue Blaze,” “The 
Southern Union News” and “The Drilling Contractor.” On Mr. Henson’s 
death in December, 1954, Frank C. Erwin became president. Other officers 
are Tony Terranella, vice-president, and Aubrey Streater, vice-president. 


Business Confidence Built on Years of Service 


Old firms like old friends demonstrate their worth by dependable service through 
long periods of prosperity and adversity. The Dallas business pioneers listed on 
this page have progressed with the city they have helped to build. Their long and 
successful operations point up to the ¢conomic power and stability of the com- 
munity. They are counted as “old frignds” by thousands of satisfied customers 
in the Dallas Southwest. » 
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Last year, Southern Pacific carried 1,234,599 tons of 
sugar into, out of, or around in the Golden Empire 
(see map). 


That’s pretty sweet business. 


If you have a sticky transportation problem, call on 
us. We have more miles of line, serving more Western 
and Southwestern communities, than any other rail- 
road. And we do a good job of handling freight for 
our customers. 


Southern Pacific 


THE WEST'S LARGEST TRANSPORTATION SYSTEM 





Elected Bank Chief 


C. L. Callaway, former vice president 
of the Dr. Pepper Company, has become 
president of the American Bank & Trust 
Company. The board of the Oak Cliff 
bank named George Young, Dr. Gay T, 
Woodard and Paul Griffith, Dallas-Oak 
Cliff business and professional leaders, as 
new directors. The bank’s capitalization 
will be increased by $200,000, Mr. Calla- 
way said, and new quarters at Zangs and 
12th will be occupied in the fall. Present 
location is at Jefferson and Bishop. 


* 


DAV Shop-Store Opens. DAV Indus. 

tries, which gives jobs to handicapped war 
veterans, has opened a new store andi 
shop at 2501 Elm. A large variety of mer- 
chandise, mostly received as gifts from 
individuals and business concerns and re- 
conditioned by disabled vets, will be of- 
fered in the new store. The retail outlet 
at 2223 Elm and shops at 820 South Car- 
roll will continue to operate in the ex- 
panded program of the organization. 


* 


Firm's Name Changed. Witherspoon 
& Associates, Inc., is the new name of the 
public relations firm formerly known as 
Witherspoon & Ridings, Inc. The firm, 
with offices in Dallas and Fort Worth, now 
owned by Guy Witherspoon, who founded § 
it nine years ago and who has puchased 
the interest of Paul O. Ridings, co-owner 
for the last five years. Sidney G. Pietzsch, 
vice-president, is in charge of the Dalla © 
office. 
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GOOD 
LIGHTING 
SPEEDS 
ACTION WITH 
SAFETY 


Wherever merchandise must move with speed, 
economy and safety, good lighting is your three- 
way safeguard: (1) to reduce accidents to person- 
nel and breakdowns to equipment; (2) to prevent 
expensive shipping errors; (3) to avoid misplace- 
ment or loss of valuable merchandise. 


t’s your extra insurance on a busy loading dock, 
at a humming truck depot or in a crowded freight 
yard...very low-cost insurance, too, that pays 
for itself over and over again. 


Perhaps better lighting can speed up action in your 
business and give you improved protection. Our 
lighting engineers will be glad to help you develop 
the most practical and economical way to do it, 
and entirely without obligation on your part. Call 
RAndolph 9321, station 368. 


DALLAS POWER & LIGHT COMPANY 








Safety of your money... safety of the man or 
woman who handles it. Both are important to you 
as an employer. When you drive right up to the 
teller’s window, without ever leaving your car, 
there’s less risk involved. Business firms also save 
time and manpower; eliminate parking and traffic 
worries; and ignore bad weather. Make your 
bank deposits with maximum safety and 
convenience. Pick up payrolls, if you like. 
We'll have them waiting for you at our 
| Drive-in-Deposit windows, if notified in advance. 
Just drive in on Commerce... out on Main. 
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AERCANTILE NATIONAL BANK 


DALLAS, T8X:A'S 


MEMBER FEDERAL DEPOSIT INSURANCE CORPORATION 











